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Before  you  launch  your  next 
advertising  campaign,  be  certain 
you’ve  selected  the  right  course. 
Greater  Chicago  Newspapers  can 
help  you  off  the  ground  by  steering 
you  to  Chicago’s  affluent  outer 
loop.  Here  they’ll  put  you  in 
immediate  contact  with  167,000 
homes  whose  purchasing  power 
rivals  or  exceeds  any  metro  area  in 
the  country. 

This  desired  “market  apart” 
boasts  an  effective  buying  income 
of  $32,000.00  per  household.  As  an 
example  of  their  potential,  recent 
data  ranking  household  purchasing 
vitality  in  314  metropolitan  areas, 
listed  Lake  County  as  number  two, 
with  Will  and  Grundy  Counties 
ranked  tenth,  followed  by  Kane 
and  Kendall,  seventeen.  That’s  a 
lot  of  housepower! 

To  communicate  your  important 
message  in  this  primary 
marketplace,  contact  one  of  these 
GCN  newspapers  today.  They  have 
a  plan  for  you  that  will  fly. 


Source:  Sales  &  Marketing  Management  1984  Survey  of  Buying  Power: 
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Represented  Nationally  by  Sawyer-Ferguson-Walker,  Co.,  Inc. 


THE  BEACON-NEWS 
Aurora,  IL 

(312)  844-5858 


THE  HERALD-NEWS 
Joliet,  IL 

(815)  729-6137 


THE  COURIER  NEWS 
Elgin, IL 

(312)  888-7790 


DAILY  JOURNAL 
Wheaton,  IL 

(312)231-7971 


THE  NEWS-SUN 
Waukegan,  IL 

(312)  336-7000 
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Arrowlith  AD-LITHO*  and  Arrowhead  ADPRO*  Inks 

You  know  that  obtaining  good  four-color  This  is  no  fluke.  We  won  our  rq)utation 

graphics  on  newsprint  can  be  frustrating.  But  and  maintain  our  performance  through 
you  can  turn  to  Flint  Ink  to  make  the  win-  exacting  quality  control  standards  and  test- 

ning  transition  from  original  image  to  printed  ing.  Flint  Arrowlith  AD-UTHO  and  Arrow- 
reproduction.  First-place  winners  in  the  head  ADPRO  inks  fw  new^rint  are  no 

Kodak  1984  international  “Run  for  the  exception.  They’re  formulated  and  tested  in 

Money”  contest  did.  Both  the  Florida  Times  our  Corporate  Research  and  Development 

Union  and  the  St  Petersburg  Tunes  used  Flint  laboratories  dedicated  to  new^rint  inks— to 
Ink  for  their  contest  entries.  Both  won  first  provide  you  with  bluedbbon  results  every 

place  in  their  re^)ective  categories.  time. 
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CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE. 
DETROIT,  MICHIGAN  482  39 
ATLANTA  •  CHIC  AGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  ‘JAf  ;KS(.^NV1LLE 
KANSAS  CITY  •  LOS  ANGELES 
LtXJISVILLE  •  MIAMI  *  MINNEAPOLIS 
NEW  ORLEANS*  NEW  YORK 
P(.')RTLAND *  PROVIDENC :E  *  RICHMOND 
SAN  FRANCISCO*  SPAR!  ANBI:R(/*  T0NAWANDA 
INTERNATIONAL  DIVISION 
MIAMI*  MEXICO  CITY 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


The  future  belongs  to  newspapers  with  the  tools 
to  effectively  gather  and  evaluate  current  informa¬ 
tion  and  the  ability  to  quickly  take  advantage  of 
new  markets. 

Now  newspaper  managers  can  readily  assess 
and  analyze  the  most  current  information  at  the 
terminal  screen  and  review  the  reports  they  need 
on  demand. 

Because  we  work  with  many  leading  groups 
and  independent  newspapers,  our  circulation, 
advertising  and  financial  management  systems 
afford  you  powerful  decision  support  tools  today 
and  inside  information  on  future  directions. 

Currently  in  use  by  a  variety  of  publications  — 
large  &  small  —  nationwide. 


Circulation,  Advertising  and  Business 
Systems  For  Newspaper  Decision  Makers 


JACKSOIM,  INC. 


(813)  872-9990 

3707  West  Che.rry  Street 
Tampa,  Florida  33607 
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25-26 — Central  States  Circulation  Managers  Association,  Radisson 
Piaza,  Indianapolis. 

27- 29— America  East  Newspaper  Production  Conference, 

hlershey  Lodge  &  Convention  Center,  Hershey,  Pa. 

28- 31— New  York  Press  Association,  Amencana  Inn,  Albany. 

29- 30— Hoosier  State  Press  Association,  Annual  Convention,  Holiday  Inn 

North,  Indianapolis. 

APRIL 

9- 12— American  Society  of  Newspaper  Editors,  Sheraton  Washington,  D.C. 

10- 12— Suburban  Newspapers  of  America,  Inc.,  Editorial  Conference, 

Desert  Inn,  Las  Vegas. 

11- 13— Iowa  Newspaper  Association,  Annual  Convention  and  Trade  Show, 

Marriott  Hotel,  Des  Moines. 

11-13— Southern  Circulation  Managers  Association,  Spring  Conference, 
Hyatt  Regency,  Savannah. 

11- 15— Southern  Circulation  Managers  Association,  Hyatt  Regency, 

Savannah,  Ga. 

12- 14— Iowa  Press  Photograhers  Association,  Convention,  Best  Western 

Starlite  Village  (formerly  Downtown  Ramada  Inn),  Des  Moines. 

13- 16— Inter-State  Circulation  Managers  Association,  Columbia  Inn, 

Columbia,  Md. 

13-16— Northern  States  Circulation  Managers  Association,  Ramada  Hotel, 
St.  Paul. 

13- 29— PRINT  '85  Graphic  Arts  Industry  Exhibition,  McCormick  Place,  Chicago. 

14- 17— Newspaper  Research  Council,  Spring  Conference,  Pier  66, 

Fort  Lauderdale. 

18-20— Tennessee  Press  Association  Advertising  Conference,  Radisson 
Hotel,  Nashville. 

18- 21 — Kansas  Press  Association,  Annual  Convention,  Holiday  Inn 

Holidome,  Manhattan. 

19 — Maine  Press  Association,  Spring  Conference,  University  of  Maine, 
Orono. 

19- 20 — Louisiana  Press  Association,  Annual  Convention,  Monteleone, 

New  Orleans. 

19-20— Nebraska  Press  Association.  Annual  Convention,  Red  Lion  Inn,  Omaha. 
21-24 — Newspaper  Purchasing  Management  Association,  Annual 

Conference,  MGM  Grand  Hotel.  Reno. 

24 — New  England  Associated  Press  News  Executives  Association,  Spring 
Meeting,  (Dopley  Plaza  Hotel,  Boston. 

29-30— Canadian  Press,  Convention,  Westin  Hotel,  Toronto. 

MAY 

1-2— Canadian  Daily  Newspaper  Publishers  Association,  Westin  HotelToronto. 

5- 8— Institute  of  Newspaper  Controllers  and  Finance  Officers  (Now, 

International  Newspaper  Financial  Executives),  National  Spring 
Conference,  The  Homestead,  Hot  Springs,  Va. 

6- 8 — American  Newspaper  Publishers  Association,  Fountainebleau  Hilton, 

Miami  Beach. 

Seminars/WorkshopsIClinics 

MARCH 

24-29— American  Press  Institute,  Promoting  the  Daily  Newspaper, 
Reston,  Va. 

29-31 — Inland  Foundation  Seminar,  Managing  People:  The  Key  to  Newspaper 
Management,  The  Inn  of  Chicago. 

31-4/5 — American  Press  Institute,  Advertising  Executives,  Reston,  Va. 


14-19— American  Press  Institute,  Newspaper  Production  and  New 
Technology,  Reston,  Va. 

14- 20— The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/News 

and  Informational  Graphics,  St.  Petersburg. 

15- 19 — Graphic  Arts  Council  of  North  America,  Print  '85,  Seminar 

Series,  McCormick  Place,  Chicago. 

19— Pennsylvania  Newspaper  Publishers  Foundation,  Libel  Seminar, 
NPPA  Press  Center,  Harrisburg. 

22-24 — ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Department, 
Holiday  Inn  Lake  Shore,  Chicago. 
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In  1984,  our  Communications 
Group  executed  transactions  in 
the  media  industry  with  a  value 
of  more  than  $1.5  billion. 


Mergers  and  Acquisitions 

Billboard  Publications,  Inc.* 

has  been  acquired  by 

Boston  Ventures  Limited  Partnership 

and 

HH  Acquisitions,  Inc. 

The  Dun  &  Bradstreet  Corporation* 

has  acquired 

Datastream  PLC 
The  Field  Corporation* 

has  acquired 

Pioneer  Press  Inc. 

a  wholly  oumed  subsidiary  of 

Time  Incorporated 

Price  Communications  Corporation* 

has  acquired 

WEEK-TV  and  KRCG-TV 

(Peoria,  Illinois)  (Columhia/Jefferson  City,  .Missouri) 

SFN Companies,  Inc.* 

has  been  acquired  by 
venture  banking  affiliates  of 

E.  M.  Warburg,  Pincus  &  Co.,  Inc. 

and 

Hallmark  Cards,  Incorporated 
TeleCable  Corporation* 

acquired  11.6%of 

Adams-Russell  Company,  Inc. 

U.S.  News  &  World  Report,  Inc.* 

has  been  acquired  by 
a  newly  organized  corporation  ou*ned  by 

Mortimer  B.  Zuckerman 
Walt  Disney  Productions* 

has  acquired 

Arvida  Corporation 

*Morgan  Stanley  client 


Financings 

CBS  Inc. 

£40,000,000i 
I0%%  Notes  Due  1994 
$100,000,000^ 

//%%  Notes  Due  1992 

Communications  Industries,  Inc, 
$50,000,000 

9%  Convertible  Subordinated  Debentures  Due  2009 

Price  Communications  Corporation 
$13,000,000 

Series  B  Convertible  Preferred  Stock 

Reuters  Holdings  PLC 

7,475,000  American  Depositary  Shares 

Price  $I6'k  an  American  Depositary  Share 

Walt  Disney  Productions 
$150,000,000} 

I2‘A%  Notes  Due  1987 


A  growing  number 
of  communications 
companies 

recognize  the  expertise 
of  a  particular 
investment  bank. 


MORGAN  STANLEY 
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Books 


The  4th  Estate 


Pulliam,  Newspaper  Titar} 

Almost  everyone  will  remember  Eugene  C.  Pulliam  as 
the  publisher  of  the  Indianapolis  Star  and  News  and  the 
Arizona  Republic  and  Phoenix  Gazette.  Few  people  will 
recall  that  in  his  younger  days  he  was  setting  the  pace  for 
acquisition-minded,  publishers  having  bought  51  over  a 
period  of  years.  He  owned  23  at  one  time  in  eight  states. 

Russell  Pulliam,  son  of  Eugene  S.  Pulliam  the  current 
publisher  in  Indianapolis  and  president  of  the  Phoenix 
Newspapers,  has  written  a  biography  of  his  grandfather: 
“Publisher  Gene  Pulliam,  Last  of  the  Newspaper  Titans,” 
which  chronicles  those  acquisitions  as  they  were  inter¬ 
mingled  with  his  growing  political  influence. 

The  son  of  a  Methodist  minister  on  the  Kansas  frontier, 
he  was  a  reformer  and  ruthless  fighter  for  his  views  who 
expressed  his  opinions  on  his  front  pages  and  crusaded  for 
his  early  Bull  Moose  views  and  later  his  more  conservative 
ones.  William  Rockhill  Nelson  of  the  Kansas  City  Star 
initiated  him  into  journalism  when  he  worked  there  as  a 
reporter  in  1910  and  became  his  model  and  hero. 

Pulliam  was  the  progenitor  of  a  large  newspaper  family 
and,  as  the  author  wrote,  “had  nephews,  uncles,  nieces, 
brothers,  sisters,  and  grandchildren  scattered  throughout 
the  newspaper  businesss.”  He  had  seen  many  newspapers 
ruined  by  family  stockholders  who  were  not  working  at  the 
newspapers  or  by  lawyers  and  bankers  who  were  acting  on 
behalf  of  the  family. 

He  was  determined  that  would  not  happen  to  the  news¬ 
papers  he  controlled  in  Indianapolis,  Phoenix,  Muncie  and 
Vincennes  so  he  left  his  controlling  stock  in  Central  News¬ 
papers,  Inc.,  to  a  three-person  trust  rather  than  to  his 
family.  The  trustees  are  his  wife  Nina,  his  son  Gene,  and 
Star  and  News  president  William  A.  Dyer,  Jr.  The  trust 
will  run  until  21  years  after  the  death  of  all  his  descendants 
who  were  alive  in  1973.  The  youngest  at  that  time  was  a 
two-year-old  grandson. 

Pulliam  worked  his  way  through  DePauw  University  at 
Greencastle,  Ind.,  where  he  established  the  daily  student 
newspaper  and  was  one  of  the  founders  of  Sigma  Delta 
Chi,  the  journalist  fraternity.  The  book  is  published  in 
conjunction  with  the  75th  anniversary  year  of  the  fraterni¬ 
ty  which  is  now  known  as  The  Society  of  Professional 
Journalists,  Sigma  Delta  Chi. 

Published  by  Jameson  Books,  Ottawa,  111.,  320  pages, 
$16.95. 


By  Doug  Borgstedt 
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A  75th  Anniversary  project  of  SPJ,  SDX  is  a  book 
containing  letters  from  more  than  200  leading  journalists 
on  “What  a  Free  Press  Means  to  America.” 

The  manuscript  collection  has  been  presented  to  De¬ 
Pauw  University,  Greencastle,  Ind.  where  the  Society  was 
founded. 

In  the  forward,  Phil  Record,  associate  executive  editor 
of  the  Fort  Worth  Star-Telegram  and  the  immediate  past 
president  of  SPJ,  wrote: 

“Freedom  of  the  press,  from  the  humblest  leaflet  to  the 
network  evening  news,  is  the  cornerstone  of  the  American 
system  of  pluralistic  democracy.  Without  it,  America 
would  be  but  another  dumb  and  dangerous  beast  in  the 
jungle  of  nations;  with  it,  and  with  all  our  faults,  America  is 
the  light  of  the  world.” 

Published  by  SPJ,  SDX  840  North  Lake  Shore  Drive, 
Chicago,  111.,  60611. 


SURE  mi  isn't  too  FAR.  R16HT,  PAT-?* 


EDITOR  &  PUBLISHER  for  March  16,  1985 


NOW  WITH  THE  SPEED  AND  ACCURACY 
OF  ELECTRONICS- 


2  Use  the  IIAA’s  toll-free  number— 1-800- 
221-7917-(or  212-2454250  in  New  York 
State)— and  we  will  give  you  sources  for  infor¬ 
mation  on  any  insurance  subject  you 
are  covering. 

3  Refer  to  a  comprehensive  media  kit— 
FREE  for  the  asking.  It  contains  back¬ 
ground  information  on  the  Property/Casualty 
Industry  and  the  Independent  Agency  Sys¬ 
tem,  plus  a  directory  for  additional  source 
material,  an  alphabetical  list  of  State  Insur¬ 
ance  Commissioners  with  phone 

§  numbers  and  a  list  of  top  insurance 
executives. 

Complete  this  coupon  for 
your  computer  access  number 
and  your  FREE  media  kit! 


Here  are  3  ways  to  be  completely 
informed: 

1  Access  a  comprehensive  ELECTRONIC 
INSURANCE  RESOURCE  LIBRARY, 
created  by  the  Independent  Insurance  Agents 
of  America,  which  can  be  at  your  computer 
fingertips.  Just  complete  the  coupon  below  and 
we’ll  give  you  your  local  access  telephone  num¬ 
ber.  It  will  link  your  business  or  personal 
computer  with  modem  to  our  library  that 
includes  insurance  background  and  historical 
information,  loss 
statistics,  new 
cover- 

regulations,  court 
decisions,  major 
catastrophes, 
industry  trends 
and  much  more! 


your/ Mndependait 
feunmorf  ^GENT  i 

Sk  MMvcs  vou  mt«T 


Independent  Insurance  y'^ents 
of  America 

iNCOfifORAiH)  100  Church  Street,  New  York,  NY  10007 
Attn:  Ms.  Barbara  A.  Morris 

□  Please  send  me  our  local  access  number  to  your  com¬ 
puter  library,  and  background  information  on  utilizing 
the  system. 

□  Please  forward  a  FREE  media  kit. 
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The  future  of  UP! 

The  tentative  result  of  the  upper  echelon  maneuvering  at  United 
Press  International  during  the  last  two  weeks  is  a  temporary  re¬ 
prieve — ^not  a  complete  rescue,  but  offering  some  hope  for  the  future. 

If  the  current  proposal  to  avoid  bankruptcy  is  accepted  by  credi¬ 
tors,  unions,  management  representatives  and  owners,  UPI  will 
survive  to  continue  its  services  to  the  media  of  America. 

It  is  impossible  to  say  whether  a  different  management  and  own¬ 
ership  might  have  made  UPI  a  more  successful  and  profitable  enter¬ 
prise.  Certainly,  those  who  have  been  associated  with  it  before  and 
after  the  change  in  ownership,  especially  its  employes  and  unions, 
have  made  valiant  and  costly  efforts  to  keep  it  alive.  We  wonder  if  the 
hundreds  of  clients  it  has  served  around  the  world  might  have  done 
more,  or  was  UPI  management  willing  (or  compelled)  to  take  less 
than  the  service  was  worth  over  the  years. 

Isn’t  it  an  anachronism  that  the  nation  with  the  world’s  most  highly 
developed  and  diversified  press  and  broadcast  media,  not  only  in 
terms  of  numbers  but  in  technological  advancement,  should  have 
trouble  supporting  two  competing  news  services?  There  are  some 
editors  who  believe  the  completeness  and  excellence  of  the  Associ¬ 
ated  Press  plus  several  supplemental  wire  services  make  it  unneces¬ 
sary  to  have  a  second  news  service  like  UPI. 

Even  though  it  may  be  considered  a  luxury  by  a  few,  we  believe  the 
vast  numbers  of  newspapers,  magazines,  and  broadcasting  stations 
in  this  countrv  make  it  desirable  to  sustain  competing  services. 

An  awesome  imbalance 

“The  capability  of  using  protracted  litigation  to  harass,  intimidate 
and  punish  the  press  and  private  citizen  alike  for  views  and  reports 
that  officials  do  not  like”  has  created  through  the  comts  “an  awesome 
imbalance:  public  officials  who  can  sue,  but  who  cannot  be  sued; 
public  officials  who  can  speak  out  against  anyone  with  impunity,  but 
who  can  punish  those  who  speak  out  against  them.” 

These  words  of  Eugene  Roberts,  executive  editor  of  the  Phil¬ 
adelphia  Inquirer,  has  put  a  new  spotlight  on  the  way  libel  laws  are 
being  abused  (Shop  Talk,  E&P,  March  9,  page  52). 

In  the  Philadelphia  area,  he  reports,  “15  public  officials  have  sued 
or  are  now  suing  for  libel  in  19  separate  cases  against  newspapers, 
magazines  and  televisions  stations.  The  officials  include  two  former 
mayors,  three  state  legislators,  one  Philadelphia  councilman  and  one 
member  of  Congress.” 

Roberts  points  out  that  21  years  ago  three  justices  of  the  Supreme 
Court — Arthur  (joldberg,  Hugo  Black  and  William  0.  Douglas — ^in 
concurring  opinions  in  Times  vs  Sullivan,  warned  this  would  happen. 
These  three  believed  the  court  had  undermined  the  freedom  it  sought 
to  protect  by  saying  public  officials  are  prohibited  from  recovering 
damages  for  defamatory  falsehood  relating  to  official  conduct  unless 
the  statement  was  made  with  reckless  disregard  of  the  truth. 

Very  few  people  paid  any  attention  to  the  importance  of  that 
qualification  at  the  time,  but  the  recent  Westmoreland  and  Sharon 
cases  have  brought  it  vividly  to  the  consciousness  of  all  newsmen. 
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Letters  to  the  Editor 


Is  the  press  failing  to  support  iiberty? 


With  February  being  American 
History  Month  I  wish  to  call  attention 
to  a  growing  trend  in  our  free  press. 
As  a  retired  editor,  I  have  monitored 
papers  for  some  time  and  on  the  basis 
of  spot  checks  around  the  nation  I 
estimate  that  this  year: 

Only  one  in  250  dailies  honored 
George  Washington;  same  ratio  for 
Lincoln,  and  one  in  300  for  Jefferson. 
One  in  500  will  note  Constitution  Day 
editorially  Sept.  17,  and  fewer  than 
that  will  salute  the  Gettysburg  Ad¬ 
dress  on  Nov.  19th,  giving  rise  to  the 
question:  if  it  was  once  considered 
great,  why  is  it  so  widely  ignored  to¬ 
day? 

Our  press  does  a  fine  job  of  watch¬ 
dogging  local  government,  but  as  the 
chief  reminder  for  a  free  people  it 
seems  to  have  forgotten  our 
Founders.  It  can  do  this  far  better  than 
TV,  which  goes  on  pushing  records 


and  movies  (on  Jan.  8th  all  three  net¬ 
works  each  gave  15  minutes  to  the 
birthday  of  Elvis  Presley,  yet  have 
never  graced  our  screens  with  images 
of  our  greats,  or  the  Declaration  of 
Independence  on  July  4th!)  Give  CBS 
credit  for  a  good  miniseries  on 
George  Washington  two  years  ago. 

The  press  is  failing  in  its  obligation 
to  keep  alive  the  spirit  of  liberty 
among  our  people.  Lincoln’s  words 
bear  on  this:  Our  national  defense 
does  not  rely  on  “frowning  battle¬ 
ments  or  Army  and  Navy,  but  in  the 
love  of  liberty  which  God  has  planted 
in  us.  Destroy  this  spirit  and  you  have 
planted  the  seeds  of  despotism  at  your 
own  doors.” 

July  4th  sees  the  obligatory  editori¬ 
al  in  most  papers,  but  few  honor  Flag 
Day  or  Memorial  Day.  Fewer  still  re¬ 
mind  us  of  the  Dec.  7  disaster  at  Pearl 
(a  day  “that  will  live  in  infamy”) 


Finds  irony  in  recent  letter 


There  is  considerable  irony  in  the 
letter  by  Mike  Siroky,  editor-in- 
chief,  Star-Register  Publications 
(E&P,  Feb.  23)  characterizing  an  of¬ 
fer  of  a  weekly  column  as  “junk 
mail”  and  the  comment,  a  few  pages 
later,  by  former  New  York  Daily  News 
editor,  Mike  O’Neill. 

The  latter,  addressing  a  Stanford 
University  audience,  called  on  jour¬ 
nalists  to  be  “less  arrogant,  more  tol¬ 
erant  of  frailty  in  men  and  institu¬ 
tions,  more  sensitive  to  individual 
rights  and  human  feelings  and  more 
generous  of  spirit.  .  .  .” 

Siroky ’s  comments  about  the  justi¬ 
fication  for  not  replying  to  an  honest 
inquiry  about  the  possibility  of  his  pa¬ 
per’s  accepting  a^^lumn  by  an  obvi¬ 
ous  beginnerls-cVidence  of  the  mean¬ 
ness  of  spirit  and  arrogance  of  the 
newspaper  establishment  that 
prompted  not  only  O’Neill’s  remarks, 
but  a  growing  wave  of  resentment 
over  the  situation. 

The  public’s  frustration  is  en¬ 
hanced  by  the  virtual  absence  of  com¬ 
peting  newspapers  which  give  editors 
like  Siroky  the  muscle  to  wield  their 
power  with  little  chance  of  rebuttal. 

Siroky  fobs  off  the  effort  by  a  neo¬ 
phyte  to  break  into  the  ranks  of  news- 
papering  by  saying,  “Editors  know 
what  they  want.  There  are  several 
professional  and  affordable  news  ser¬ 
vices  which  are  more  reliable  than  an 
unsolicited  inquiry.” 

And  while  he’s  saying  that,  his 
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peers  are  ardently  soul  searching  to 
find  the  answer  to  the  medium’s  fail¬ 
ure  to  match  its  readership  with  the 
population  growth. 

He  justifies  using  the  stamp  on  the 
self  addressed  return  envelope  be¬ 
cause  he’s  taken  the  trouble  to  open 
the  letter.  Even  a  kindly  written  rejec¬ 
tion  slip  would  serve. 

Finally,  he  accuses  the  letter  writer 
of  lack  of  tact! 


Daniel  L.  Lionel 


(Lionel  is  president  of  Leadership 
Advertising  Development  Compa¬ 
ny,  based  in  Syosset,  N.Y.) 


Harbor,  yet  this  day  stands  as  a  bitter 
monument  to  military  and  civilian  in¬ 
competence.  Do  we  invite  another  by 
forgetting  it?  Nor,  I  believe,  has  TV 
ever  shown  the  Arizona  Memorial  on 
this  sad  day. 

Continued  disregard  of  our  most 
cherished  landmarks  of  liberty  can 
only  cheer  and  embolden  the  commu¬ 
nists  who  count  on  our  growing  apa¬ 
thy  to  achieve  their  announced  goals. 

How  our  enemies  and  our  own  citi¬ 
zens  would  be  impressed  were  90%  of 
our  papers  to  truly  honor  the  Father  of 
our  country  each  Feb.  22nd,  and  Jef¬ 
ferson’s  classic  on  its  birthday  each 
year!  That  (renewed)  spirit  Lincoln 
spoke  of  would  easily  be  worth  a  doz¬ 
en  Trident  subs  or  Army  divisions  in 
the  ongoing  struggle  to  remain  free. 


Joseph  E.  Ray 
Whitesboro,  N.Y. 

Unfortunate 

Mike  Siroky’s  letter  in  the  Febru¬ 
ary  23  edition  is  an  unfortunate  exam¬ 
ple  of  the  arrogance  that  has  alienated 
some  editors  from  their  readers. 

Editor  Siroky  has  castigated  a  pre¬ 
vious  letter-writer  who  complained 
that  so  few  editors  had  bothered  to 
acknowledge  the  unsolicited  column 
he  offered  them. 

It  seems  like  a  small  and  basic 
courtesy  to  acknowledge  all  who  take 
time  to  write  to  us.  Do  we  expect  less 
from  others? 

If  we  showed  each  other  a  little 
more  courtesy  and  lowered  our 
voices,  perhaps  we  could  begin  to  un¬ 
derstand  each  other  better. 

Bruce  Frassinelli 

(Frassinelli  is  managing  editor, 
Easton  (Pa.)  Express.) 


Gabe  Mirkin^ 


The  Column  for  Hish-Energy  Uving 

Gabe  Mirkin,  M.D.,  sives  readers  straisht  talk  on  what  fitness  really  is 
and  how  to  reach  that  state.  Typical  topics:  Runnins  Can  Improve  Your 
Sex  Life,  Vitamins  Aren’t  Necessarily  an  Athlete’s  Best  Friend,  How  to 
Conquer  Midday  Slump.  Available  weekly  by  wire  or  mail;  750  words. 

To  order  call  Dan  Barber  or  Chuck  Weiss  212-972-1070/Paul  Finch  213-852-1579. 
200  Park  Ave.,  New  York,  N.V  10166 


SPRINGFIELD 

MassMaricet 

TESTMARKET?  WEirEGOTA 
CnY  IN  1ME  COUNTRY! 


Springfield’s  outstanding  test  market  charac¬ 
teristics  are  just  waiting  to  be  exploited. 

Average  Market,  U.S.A. 

Springfield.  Mass:  Almost  the  exact  average  size 
market  among  all  315  MSA's.  But  that’s  where 
average  stops.  This  market  is  special. 


Here's  how  Springfield  tops 
other  larger,  costlier  test  markets. 


Pop. 

(000) 

HH 

|000| 

Total 

Rotlil 

Saios/HH 

Food 

Storo 

Salot/HH 

Drug 

Storo 

Saloi/HH 

Springfield 

581.3 

208.4 

$16,529 

$4,617 

$494 

Orlando 

804.5 

294.0 

15,792 

3,149 

390 

Salt  Lake 

1008.1 

322.1 

14,652 

3,263 

332 

Rochester 

995.9 

360.3 

14,647 

3,583 

449 

Omaha 

597.2 

219.8 

13,985 

3,264 

448 

Albany 

861.9 

317.2 

13,610 

3,717 

380 

Avg.  Top 

315  Markets 

568.2 

208.1 

$14,557 

$3,314 

$475 

Springfield 

581.3 

208.4 

$16,529 

$4,617 

$494 

Source:  S&MM  Survey  of  Buying  Power  1984. 

CoemopoNtan 

A  little  less  than  1 00  miles  from  Boston  and  a  little  more 
from  NYC.  it  shares  many  characteristics  with  the 
largest  mass  markets. 

Insulated 

No  significant  infiltration  into  the  Springfield  MSA  by 
any  other  newspapers  (combined  under  8%). 


MassAppetite 

No.  1  in  food  store  sales-per-household  in  N.E.  Spends 
$1,000  more  per  household  than  average  of  315 
markets. 

Test  Market  Bum-out?  Not  Here! 

Springfield.  Mass,  gives  you  more  of  what  you  want  in 
a  test  market . . .  and  you  don’t  risk  over-use. 

One  Daily  and  one  Sunday  combine  to  cover  a 
massive  87%  of  the  Springfieid  Market! 

67%  net  daily  unduplicated.  81  %  coverage  on  Sunday. 
No.  1  ADI  in  N.E.  And  No.  7  in  all  of  the  U.S.A. 

Contact  us  for  detaiied  market  info  and  for  a 
copy  of  our  latest  CMS©  Belden  market  study. 

Call  Joseph  V.  Ascioti  (413)  788-1027 


Springfield  Newspapers 

Largest  in  Massachusetts  Outside  Boston 

Represented  by  Newhouse  Newspapers 


March  16, 1985 


EtP 

Every  Saturday  since  1884 


Reporters  Committee  gets  tough 

Wants  assurance  from  Weinberger  that  Defense  Department  will  not 
seek  improper  prior  restraints  in  the  name  of  national  security 


The  Reporters  Committee  for  Free¬ 
dom  of  the  Press  has  sent  a  strongly 
worded  letter  to  Secretary  of  State 
Caspar  Weinberger,  taking  his  office 
to  task  for  “improperly”  seeking  a 
voluntary  prior  restraint  of  the  press 
in  the  name  of  national  security. 

The  letter,  co-signed  by  Repiorters 
Committee  executive  director  Jack 
Landau  and  legal  defense  coordinator 
Jane  Kirtley,  calls  on  Weinberger  to 
“offer  some  reassurance  that  you 
have  taken  steps  to  guard  against 
repetition  of  a  similar  incident  in  the 
future.” 

The  “incident”  referred  to  oc¬ 
curred  two  months  ago  when  the  De¬ 
fense  Department  obtained  agree¬ 
ment  from  CBS,  ABC,  NBC  and  the 
Associated  Press  to  restrain  publica¬ 
tion  of  news  they  had  gathered  on  the 
space  shuttle  launch  on  the  grounds 
that  publication  would  disclose  im¬ 
portant  national  security  secrets. 

The  information  was  eventually 
published  prior  to  the  launch,  first  by 
the  Washington  Post  and  then  by 
other  news  organizations  after  it  was 
determined  that  the  information  was 
available  from  so  many  different 
sources  that  publication  could  not 
have  endangered  national  security. 

Weinberger  publicly  criticized  the 
Post  for  publishing  the  information 
and  questioned  the  news  media’s  pa¬ 
triotism. 

The  Landau-Kirtley  letter  points 
out  to  Weinberger  that  his  chief 
spokesman.  Brig.  Gen.  Richard  F. 
Abel,  in  a  speech  delivered  at  the  Uni¬ 
versity  of  Georgia,  subsequently  con¬ 
firmed  that  publication  of  the  in¬ 
formation  was  not  an  endangerment 
to  national  security. 

“  ...  the  overall  performance  of 
you  and  your  office  in  this  affair  was 
—  and  remains  —  a  dangerous  admin¬ 
istrative  censorship  precedent  for 
First  Amendment  principles,”  the 
Reporters  Committee  letter  con¬ 
tinues. 

It  cites'  fiV^  “improprieties”  that 
clash  with  the  principles  of  the  First 


Amendment  and  with  previous  U.S. 
Supreme  Court  rulings. 

According  to  the  Landau-Kirtley 
letter,  the  Defense  Department: 

•  Improperly  warned  the  press  not 
to  excercise  its  constitutional  rights  to 
engage  in  “speculation.” 

•  Improperly  warned  the  press  that 
it  would  subject  itself  to  a  “national 
security”  type  investigation  to  locate 
sources. 


“...the  overall 
performance  of  you  and 
your  office  In  this  affair 
was  —  and  remains  —  a 
dangerous  administrative 
censorship  precedent  for 
First  Amendment 
principles,”  the  Reporters 
Committee  letter 
continues. 


•  Improperly  and  successfully  re¬ 
quested  that  AP,  CBS,  NBC  and  the 
Associated  Press  totally  suppress 
their  stories  on  the  “erroneous 
grounds”  that  publication  would  en¬ 
danger  national  security. 

•  Improperly  stated  that  the 
Washington  Post  endangered  national 
security. 

•  Based  on  that  statement,  improp¬ 
erly  attempted  to  harm  the  public 
reputation  of  the  Post  by  saying  it  was 
irresponsible  and  that  it  possibly  gave 
“aid  to  the  enemy”  by  publishing  the 
information. 

“What  worries  us  is  the  smaller 
news  organization  with  few  re¬ 
sources,  which  would  find  it  difficult 
to  withstand  the  type  of  public  pres¬ 
sure  your  office  utilized  in  this  con¬ 
troversy,”  the  Reporters  Committee 
letter  states. 


“The  smaller  organization  might 
correctly  conclude  that  the  story  they 
seek  to  publish  will  not  endanger 
national  security;  and  yet  when  faced 
with  the  influence  of  your  office  and 
the  risk  of  being  wiretapped  might 
bow  to  your  demands. 

“If  the  public  influence  and  confi¬ 
dence  of  your  office  is  not  used  with 
meticulous  attention  to  fairness  and 
accuracy  in  its  dealings  with  the 
press,  both  the  reputation  of  your 
office  and  the  press  will  suffer: 

“The  smaller  news  organization  — 
which  relies  on  your  accuracy  —  may 
have  deprived  its  readers  of  useful 
military  information  by  having  volun¬ 
tarily  followed  your  advice  or  having 
been  pressured  into  silence. 

“Therefore,  we  believe  it  would  be 
most  constructive  for  both  the  De¬ 
fense  Department  and  the  press  if  you 
were  to  give  serious  consideration  to 
some  fuller  explanation  of  this  unfor¬ 
tunate  incident  ...” 

In  closing,  the  Reporters  Commit¬ 
tee  letter  states:  “We  think  all  the 
press  would  welcome  some  clarifica¬ 
tion  on  your  part  as  to  whether  in  the 
future  you  will  be  somewhat  more  cir¬ 
cumspect  when  you  invoke  the  re¬ 
spect  and  influence  of  your  office  to 
obtain  voluntarily  prior  restraint  on 
news  which  poses  no  danger  to  the 
national  security.” 

Also  sent  to  Weinberger  by  the  Re¬ 
porters  Committee  was  a  memoran¬ 
dum  detailing  “Constitutional  guide¬ 
lines  of  the  First  Amendment  and  fun¬ 
damental  fairness”  that  Cabinet  offi¬ 
cers  should  “attempt  to  follow”  when 
“pursuing  administrative  actions.” 

The  memo  recalls  the  actions  taken 
by  the  Defense  Department  in  the 
space  shuttle  incident,  and,  one  by 
one,  analyzes  what  action  should 
have  been  taken  under  the  Constitu¬ 
tion.  The  memo  cites  court  decisions 
to  back  up  the  Reporters  Committee 
position. 

The  Defense  Department  had  not 
replied  to  the  letter  as  E&P  went  to 
press. 
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Nogales  back  in  control 

Pressure  by  creditors  and  union  ieads  to  co-owners 
Ruhe  and  Geissier  having  to  yieid  their  majority  interest  in  UPi 


By  Andrew  Radolf 

Luis  Nogales,  the  reinstated  presi¬ 
dent  who  is  now  in  complete  com¬ 
mand  of  United  Press  International, 
intends  to  begin  meeting  soon  with  the 
wire  service’s  creditors  to  work  out 
an  agreement  for  converting  UPI’s 
debt  into  equity. 

Nogales,  who  was  fired  March  3 
and  reinstated  three  days  later,  is  now 
president,  chairman  and  chief  execu¬ 
tive  officer  of  UPI. 

His  return  to  UPI  ended  a  top  man¬ 
agement  crisis  that  nearly  shut  down 
the  wire  service  as  lenders  threatened 
to  cut  off  funds  unless  Nogales  was 
reinstated  and  the  company  reorga¬ 
nized. 


‘‘Nogales  now  holds  all 
the  cards,”  commented  a 
UPI  staffer.  “He  was  given 
the  authority  to  be  the 
key  dedslon-maker.” 


“Nogales  now  holds  all  the  cards,” 
commented  a  UPI  staffer.  “He  was 
given  the  authority  to  be  the  key  deci¬ 
sion-maker.” 

UPI  is  said  to  owe  its  creditors 
about  $17  million,  but  the  company 
will  not  confirm  this  figure.  The  wire 
service’s  main  creditors  reportedly  in¬ 
clude  American  Telephone  &  Tele¬ 
graph,  American  Express,  RCA  and 
Harris  Corp. 

Under  the  recapitalization  agree¬ 
ment,  the  remaining  shares  in  UPI, 
which  are  not  used  for  converting 
debt  into  equity,  will  be  distributed 
equally  among  four  groups:  em¬ 
ployees,  management,  former  prin- 
cip^  owners  Douglas  Ruhe  and  Wil¬ 
liam  Geissier,  and  Foothill  Financial 
Corp,  UPI’s  main  lender. 

Foothill  will  not  take  part  in  UPI’s 
management  nor  sit  on  its  board,  said 
company  spokesman  Lauren 
Savadel. 

Los  Angeles-based  Foothill  is  a 
venture  capital  firm  which  specializes 
in  lending  to  high-risk  companies  at 


greater  than  market  interest  rates.  In 
addition  to  its  debts  to  vendors,  UPI 
owes  Foothilll  between  $5  million  and 
$7  million  as  part  of  a  revolving  credit 
account. 

“We  are  convinced  that  we  have  a 
saleable  plan,”  Nogales  said  of  UPI’s 
recapitalization  program.  “The  plan 
will  continue  to  keep  the  company  in 
the  black  and  will  assure  the  creditors 
that  they  will  receive  value  for  their 
participation.” 

Nogales  had  been  fired  by  Ruhe  and 
Geissier  after  they  balked  at  his  plan 
for  relieving  the  wire  service  of  its 
debts  to  vendors. 

Nogales’  plan  had  called  for  Ruhe 
and  Geissier  to  reduce  their  interest  in 
UPI  from  90%  to  10%  as  a  means  of 
attracting  new  investors  and  as  a  way 
of  getting  creditors  to  agree  to  convert 
debt  into  equity. 

Under  pressure  from  all  sides,  in¬ 
cluding  creditors,  the  Wire  Service 
Guild  and  Foothill,  Ruhe  and  Geissier 
were  forced  to  reinstate  Nogales  and 
relinquish  control  of  UPI. 

Foothill  reportedly  told  Ruhe  and 
Geissier  it  would  cut  off  UPI’s  revolv¬ 
ing  credit  unless  Nogales  was  rein¬ 
stated  and  made  chief  executive  of  a 
restructured  company. 

Ray  Wechsler  was  also  reinstated 
to  his  post  of  financial  consultant  to 
UPI. 


Nogales‘  plan  had 
called  for  Ruhe  and 
Geissier  to  reduce  their 
interest  In  UPI  from  90% 
to  10%  as  a  means  of 
attracting  new 
investors . . . 


Three  UPI  executives  who  re¬ 
signed  to  protest  Nogales’  termina¬ 
tion  also  returned  to  UPI.  They  are 
Steven  Spritzer,  vice  president  for 
budgeting;  Jack  Kenney,  controller; 
and  Bob  Brown,  vice  president  for 
communications. 


Along  with  Nogales’  reinstate¬ 
ment,  UPI  also  reorganized  its  board 
of  directors.  The  new  board  will  in¬ 
clude  Nogales  as  chairman,  UPI  ex¬ 
ecutive  editor  Max  McCrohon,  Wire 
Service  Guild  president  William  Mor¬ 
rissey,  and  Ruhe. 

Ruhe  was  given  a  board  seat  so  he 
could  “look  after  his  and  Geissler’s 
interest”  in  UPI,  Nogales  said. 

However,  the  new  chairman  noted 
that  he,  McCrohon  and  Morrissey 
have  a  shared  interest  in  seeing  the 
wire  service  put  on  a  sound  financial 
footing  and  does  not  foresee  any  stale¬ 
mate  resulting  from  having  four  on  the 
board. 


He  added  that  Ruhe‘s 
being  on  the  board  is  the 
‘‘only  role”  the  former 
co-owners  will  have  at 
UPI. 


“The  board  has  only  one  function 
—  to  approve  the  specific  plan  for 
restructuring,”  Nogales  said.  He 
added  that  Ruhe’s  being  on  the  board 
is  the  “only  role”  the  former  co¬ 
owners  will  have  at  UPI. 

Nogales  also  indicated  that  the 
company  may  seek  additional  con¬ 
tract  concessions  from  the  Wire  Ser¬ 
vice  Guild,  which  represents  about 
900of  UPI’s  2,000  employees,  includ¬ 
ing  most  news  staffers. 

“We’ll  be  taking  a  look  at  the  whole 
agreement”  with  the  Wire  Service 
Guild,  Nogales  said,  but  he  declinedi 
to  comment  further. 

Last  September,  in  an  earlier  effort 
to  restore  UPI  to  profitability,  the 
Guild  agreed  to  wage  cuts  of  25% 
which  would  be  restored  over  15 
months  in  phased  steps.  In  mid- 
December,  wages  were  restored  by 
10%  and  this  March  15  wages  were 
restored  another  5%. 

There  has  been  speculation  that 
UPI  management  will  ask  the  Guild  to 
agree  to  defer  any  further  scheduled 
wage  restorations  in  order  to  assure 
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Register  and  Tribune  Co.  sheds 
more  broadcast  properties 


the  company’s  remaining  profitable. 

The  wage  concessions  enacted  last 
September  enabled  UPI  to  show  an 
operating  profit  of  $1.1  million  in  the 
fourth  quarter.  However,  UPI’s  in¬ 
terest  payments  on  its  debts  still  left 
the  company  in  the  red. 

Company  officials  always  main¬ 
tained  that  the  long-term  success  of 
UPI  depended  on  its  ability  to  attract 
new  investors  for  possible  joint  ven¬ 
tures. 

UPI  was  seeking  about  $12  million 
from  new  investors  who  would  then 
have  a  minority  position.  However,  it 
was  Nogales’  realization  that  to 
attract  investment  UPI  would  have  to 
be  both  debt-free  and  offering  more 
than  a  minority  position  that  sparked 
the  series  of  moves  which  Anally  re¬ 
sulted  in  Ruhe  and  Geissler  agreeing 
to  give  up  control. 

Nogales  was  conAdent  that  after  an 
agreement  for  converting  debt  into 
equity  was  worked  out  with  creditors, 
a  “substantially  debt-free”  UPI 
would  be  able  to  And  new  joint  ven¬ 
ture  partners. 

“With  this  restructuring  plan, 
we’re  enhancing  the  attractiveness  of 
the  company,”  Nogales  stated. 

When  the  crisis  over  UPI’s  top 
management  was  at  its  height,  the 
wire  service’s  managing  editor,  Ron 
Cohen,  made  the  decision  to  cover  the 
event  as  a  straight  news  story.  Cohen 
assigned  several  of  UPI’s  top  report¬ 
ers  to  the  story,  and  their  efforts  re¬ 
sulted  in  full  disclosure  of  what  was 
taking  place  behind  the  scenes  as 
Nogales’  return  was  worked  out. 

But  no  sooner  was  Nogales  rein¬ 
stalled  as  president,  when  the  corpo¬ 
rate  public  relations  department  be¬ 
gan  handling  all  inquiries  about  UPI. 

UPI  opens  four 
Florida  bureaus 

United  Press  International  has 
opened  four  new  bureaus  in  Florida  as 
part  of  its  editorial  expansion 
program. 

UPI  now  has  14  bureaus  the  state. 

Denny  Hamilton,  who  transferred 
from  the  state  bureau  in  Miami,  was 
named  bureau  manager  for  Gaines- 
ville-Ocala. 

Todd  Holzman,  who  recently 
jointed  UPI  from  the  Naples  Daily 
News,  was  named  manager  of  the 
Fort  Myers  bureau. 

Keith  S.  Lawrence  was  named 
bureau  manager  for  West  Palm 
Beach.  He  came  to  UPI  from  the  Win¬ 
ston-Salem  (N.C.)  Journal. 

Ira  Kaufman,  a  UPI  sports  writer 
and  editor  in  New  York  for  nine 
years,  was  named  bureau  manager  for 
St.  Petersburg. 


The  Des  Moines  Register  and  Tri¬ 
bune  Co.  shed  four  more  broadcast¬ 
ing  companies  in  its  continuing  liq¬ 
uidation,  but  the  company  has  not  yet 
decided  what  to  do  with  its  most  cov¬ 
eted  asset  —  a  14%  interest  in  Cowles 
Media  Co. 

At  a  recent  board  of  directors  meet¬ 
ing,  R&T  took  no  action  on  the 
Cowles  stock  block,  which  could  be  a 
powerful  tool  for  the  takeover  of  its 
closely  held  Minneapolis-based  sister 
company,  publisher  of  the  Minneapo¬ 
lis  Star  and  Tribune. 

Cowles  Media  —  like  R&T  con¬ 
trolled  by  the  heirs  of  Gardner  Cowles 
—  has  taken  steps  recently  to  thwart 
possible  takeover  attempts  of  the  kind 
that  led  to  R&T’s  decision  to  sell  the 
Des  Moines  Register  and  its  other 
media  properties. 

The  R&T  holding  could  greatly 

ITU  strike 
lasts  three  days 

Members  of  the  Atlantic  City  Inter¬ 
national  Typographical  Union  Local 
377  struck  the  Atlantic  City  (N.J.) 
Press  for  three  days  after  negotiations 
for  a  new  contract  were  stalemated. 

The  strike,  which  began  at  midnight 
on  February  21,  failed  to  shut  down 
the  newspaper  which  continued  to 
publish  its  full  editions. 

The  65  union  members  ended  their 
walkout  three  days  later,  but  no  new 
contract  talks  have  taken  place. 

“I  think  they  saw  we  were  putting 
out  a  regular  paper,”  said  Press  editor 
and  publisher  Charles  Reynolds  of 
why  the  ITU  members  returned  to 
work. 

A  key  issue  is  the  Press’s  proposal 
to  make  the  Press  an  open  shop.  Man¬ 
agement  wanted  to  insert  a  clause  in 
the  contract  giving  ITU  members  the 
option  of  leaving  the  union  at  three 
speciAc  times  during  the  life  of  the 
II -month  agreement. 

Another  point  of  contention  is  man¬ 
agement’s  proposal  to  introduce  a  re¬ 
duced  wage  scale  for  journeymen 
hired  in  the  future  while  maintaining 
the  scale  for  current  journeymen  at 
existing  levels. 

Current  ITU  journeymen  earn  be¬ 
tween  $13.08  and  $13.75  an  hour. 
Management  proposed  that  new  hires 
be  paid  between  $11.88  and  $13.20  an 
hour,  depending  on  the  level  of  skills 
required  for  the  job. 

The  proposed  contract  also  con¬ 
tains  a  clause  guaranteeing  lifetime 
jobs  for  all  journeymen. 


affect  those  takeover  defenses,  de¬ 
pending  on  how  it  is  disposed  of. 

R&T  directors  are  reportedly  mull¬ 
ing  two  basic  options:  distributing  the 
stock  to  R&T  shareholders  or  selling 
the  entire  block  to  the  highest  bidder. 

Distribution  of  the  stock  to  share¬ 
holders  would  have  little  effect  on  the 
future  of  Cowles,  but  the  sale  as  a 
block  could  threaten  family  opera¬ 
tion. 

A  big  Cowles  shareholder,  Kings¬ 
ley  H.  Murphy  Jr.,  has  already 
announced  his  intention  to  sell  his 
17%  interest  in  the  company.  A  single 
purchaser  could  gain  control  of  31% 
of  the  company. 

Murphy’s  investment  banker,  Mor¬ 
gan  Stanley  &  Co.,  has  reportedly 
recommended  to  the  R&T  board  that 
the  Des  Moines  block  and  Murphy’s 
interest  should  be  sold  in  a  package. 

Sale  in  a  block  or  as  part  of  a  pack¬ 
age  could  bring  a  price  considerably 
higher  than  its  price  in  its  present  lim¬ 
ited  market.  Recently,  the  stock, 
which  was  selling  at  about  $30  a  share 
last  summer,  has  been  traded  in  rel¬ 
atively  small  blocks  at  $80. 

Morgan  Stanley  in  November  esti¬ 
mated  the  acquistion  value  of  Cowles 
at  $350  million  or  about  $113  per 
share.  There  are  3.1  million  shares 
outstanding. 

At  its  board  of  directors  meeting, 
R&T  sold  its  two  Portland,  Ore., 
radio  stations  —  KSGO  and  KGON- 
FM  —  for  about  $6  million  to  Acker- 
ley  Communication,  a  Seattle-based 
outdoor  advertising  Arm  which  was 
an  unsuccessful  bidder  for  R&T  Co. 

R&T  also  sold  two  Madison,  Wis., 
radio  stations  —  WIBA  and  WIBA- 
FM  —  for  $5.6  million  to  Price  Com¬ 
munications  Corp.  of  New  York. 

N.Y.  Times  removes 
vending  machines 

The  New  York  Times  agreed  to  re¬ 
move  four  of  its  Ave  newspaper  vend¬ 
ing  machines  in  Woodstock,  Ver¬ 
mont,  after  residents  complained  they 
were  “eyesores.” 

The  newspaper  “always  tries  to 
seek  an  accommodation  between  the 
rights  granted  newspapers  under  the 
First  Amendment  and  the  wishes  of 
the  community,”  said  Times  spokes¬ 
man  Leonard  Harris. 

Vandals  had  taken  matters  in  their 
own  hands.  Two  of  the  boxes  were 
stolen;  one  was  placed  on  river  ice; 
and  a  fourth’s  coin  slots  were  plugged 
up  with  glue. 
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Controversy  surrounds  columnist’s  dismissal 

Popular  St  Petersburg  Times  writer  fired  for  ‘Insubordination’ 


By  Mark  Fitzgerald 

The  St.  Petersburg  (Fla.)  Times  has 
fired  Peter  Gallagher,  the  environ¬ 
mental  writer  and  columnist  cited  by 
Time  magazine  as  one  reason  it  in¬ 
cluded  the  Florida  newspaper  in  its 
list  of  the  nation’s  Top  Ten. 

Assistant  managing  editor  Michael 
Foley  said  Gallagher  was  fired  (Feb. 
17)  for  “insubordination”  after  an 
argument  with  an  assistant  news 
editor. 

Gallagher,  for  his  part,  says  his  dis¬ 
missal  was  the  climax  of  two  years  of 
tension  that  began  when  Foley  and 
managing  editor  Andrew  Barnes  were 
promoted  to  their  top  newsroom  posi¬ 
tions. 

“It’s  like  the  end  of  a  two-year 
nightmare,”  Gallagher  said  in  a  tele¬ 
phone  interview. 


In  that  time,  Gallagher  said,  the 
newspaper  imposed  increasing  re¬ 
strictions  on  his  reporting,  despite 
what  he  said  was  his  proven  popu¬ 
larity. 


The  argument  that 
prompted  his  firing, 
Gallagher  says,  was  a 
thin  excuse  to  be  rid  of 
him. 


“They  had  compressed  me  into  a 
15-inch  column  .  .  .  (and)  my  col¬ 
umns  could  not  jump  off  Page  One. 
They  wanted  me  to  change  (the  style 
oO  what  I  wrote.  They  wanted  me  to 


be  a  combination  of  Dave  Barry  and 
Bob  Greene.  But  I  made  my  mark 
writing  environmental  pieces,”  Gal¬ 
lagher  said. 

Those  pieces  included  a  series  call¬ 
ed  “Vanishing  Florida”  that  ran  from 
time  to  time  and  detailed  changes  in 
the  environment  and  folkways  of  the 
Sunshine  State. 

In  its  list  of  the  nation’s  Top  Ten 
newspapers.  Time  magazine  cited 
those  stories,  saying  “Peter  Gal¬ 
lagher  has  written  a  succession  of 
tough  but  balanced  stories  about  the 
perils  of  overdevelopment.” 

Gallagher,  34,  had  worked  at  the 
Times  since  1975. 

Both  his  stories  and  columns  were 
popular  with  readers.  A  reader  poll 
taken  in  November  showed  he  was 
the  second  most-read  feature,  behind 


Sacramento  Union  president  resigns  after  six  months 


By  MX.  Stein 

Alan  Ewen  has  resigned  as  presi¬ 
dent  and  chief  executive  officer  of  the 
Sacramento  (Calif.)  Union  after  only 
six  months  on  the  job. 

His  resignation  was  announced 
shortly  after  22  employees  were  in¬ 
formed  they  would  be  laid  off.  They 
had  received  the  notices  following  re¬ 
fusal  by  plant  unions  to  agree  to  con¬ 
tinuance  of  a  10-month  pay  freeze. 

Ewen  said  his  departure  is  not  re¬ 
lated  to  the  Union’s  labor  problems. 
He  disclosed  that  he  has  accepted  a 
position  with  RJB  Interests,  a  Sac¬ 
ramento  area  development  firm,  as 
senior  vice  president  in  charge  of 
marketing. 

Ewen  said  he  will  be  succeeded  by 
Jack  Bates,  an  executive  of  the  Sierra 
Publishing  Co.  in  Pittsburgh,  which  is 
owned  by  Richard  Mellon  Scaife, 
who  also  owns  the  Union. 

Ewen  had  no  experience  in  the 
newspaper  business  before  joining 
the  Union.  He  was  executive  director 
of  the  Sacramento  Area  Commerce 
and  Trade  Organization  when  Union 
publisher  Scaife  of  Pittsburgh  tapped 
him  for  the  newspaper  position. 

At  the  time  of  his  appointment, 
Ewen  said  at  a  press  conference  he 
had  been  assured  by  Scaife  that  he 
would  have  “the  time  and  the  re¬ 
sources”  to  build  up  the  newspaper, 
which  runs  a  distant  second  to  the 
Sacramento  Bee  in  circulation  and 
advertising. 


Scaife  said  at  the  same  press  con¬ 
ference  that  he  planned  to  provide 
“substantial”  money  to  revit^ize  the 
Union,  one  of  the  state’s  oldest  news¬ 
papers. 

Last  month,  the  Union  asked  em¬ 
ployee  representatives  to  continue  a 
wage  freeze  agreement  affecting  more 
than  half  its  350  workers.  The  propos¬ 
al  was  rejected  by  the  unions  repre¬ 
senting  editorial  employees,  press¬ 
men,  platemakers,  mmlers  and  print¬ 
ers. 

Following  their  refusal,  the  Union 
announced  the  layoffs,  stating  they 
would  save  the  newspaper  an  esti¬ 
mated  $272,000  a  year. 

George  Randol,  administrative 
officer  of  the  Central  California 
Newspaper  Guild,  told  E&P,  howev¬ 
er,  that  management’s  estimate  is 
based  on  money  saved  by  not  giving 
the  employees  a  5%  wage  increase  as 
sought  by  the  union.  Actually,  Randol 
said,  the  company  will  save  $729,000 
in  wages,  fringe  benefits  and  payroll 
taxes. 

Nevertheless,  Randol  continued, 
he  does  not  subscribe  to  the  “sinking 
ship”  theory  in  connection  with 
Ewen’s  resignation. 

Ewen,  in  a  memo  to  Union  em¬ 
ployees,  said,  “I’m  making  the 
change  at  my  personal  initiative.  Over 
these  last  two  weeks,  I  have  been  pre¬ 
sented  with  a  very  attractive  business 
situation  —  one  which  I  feel  I  just 
cannot  turn  aside.  ...” 

“I  am  taking  his  statement  at  its 


face  value,”  Randol  said.  The  union 
executive  was  optimistic  about  the 
Union’s  future,  asserting  that  the  pa¬ 
per  did  well  in  November  and  Decem¬ 
ber  and  that  most  of  its  1984  losses 
were  in  the  first  seven  months. 

Ewen  appeared  to  agree  with 
Randol. 

“This  paper  is  making  a  come¬ 
back,”  Ewen  told  E&P.  “I  believe  it 
will  have  a  bright  1985. 1  think  I  have 
left  it  that  legacy.” 

i|c  3|c  ad 

Frank  McColloch,  whose  news 
career  spans  nearly  40  years,  has  re- 
tired  as  executive  editor  of 
McClatchy  Newspapers  in  Sac¬ 
ramento. 

McColloch,  65,  remains  on  the 
McClatchy  board  and  told  E&P,  “I 
will  continue  to  perform,  under  con¬ 
tract,  a  number  of  duties  I  had  before 
retirement.” 

A  Nevada  native  and  journalism 
graduate  of  the  University  of  Nevada, 
McColloch  began  his  career  as  a 
general  assignment  reporter  for  the 
Reno  Evening  Gazette  in  1946. 

From  there  he  went  on  to  become  a 
Time  writer,  managing  editor  of  the 
Los  Angeles  Times,  Time-Life  bureau 
chief  in  Hong  Kong  and  Saigon, 
Washington  bureau  chief  for  Life  and 
Time-Life  bureau  chief  in  New  York. 

He  joined  the  Sacramento  Bee  as 
managing  editor  in  1975. 

McColloch  said  he  will  make  a  deci¬ 
sion  about  his  future  plans  “in  a  mat¬ 
ter  of  several  months.” 
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Ann  Landers. 

But  as  Gallagher  tells  it,  it  was  his 
very  success  that  caused  problems. 
He  says  the  awards  he  won  —  includ¬ 
ing  twice  winning  the  top  spot  news 
award  from  the  Florida  Society  of 
Newspaper  Editors  while  working  in 
the  paper’s  feature  department  —  en¬ 
gendered  “jealousy”  that  led  to  con¬ 
flicts  with  the  top  editors. 

The  argument  that  prompted  his  fir¬ 
ing,  Gallagher  says,  was  a  thin  excuse 
to  be  rid  of  him. 

“I  admit  I  was  very  loud  and  arro¬ 
gant  (during  the  argument),”  Gal¬ 
lagher  said.  “It  was  an  argument  with 
an  editor  one  day  —  just  a  routine 
argument  and  we  apologized  to  each 
other  later  ...  You  don’t  fire  your 
number  one  guy  for  having  an  argu¬ 
ment  with  an  editor.” 

Assistant  managing  editor  Foley 
said  he  did  not  want  to  comment  ex¬ 
tensively  on  the  dismissal. 

“The  reason  given  was  insub¬ 
ordination,”  he  said.  “I  really  don’t 
think  it’s  right  to  say  what  a  former 
employee’s  record  was  with  the  com¬ 


pany.  I  was  very  sorry  to  see  him  go, 
he  was  a  very  good  reporter.  I  think 
the  situation  had  come  to  the  point 
where  the  two  of  us  —  the  newspaper 
and  Peter  Gallagher  —  were  not  get¬ 
ting  along.” 

Foley  also  specifically  denied 
another  allegation  by  Gallagher  — 
that  he  had  told  the  reporter  he  did  not 
want  a  particular  story  pursued  be¬ 
cause  “we  don’t  want  a  Pulitzer  Prize 
from  you.” 


"/  think  the  situation  had 
come  to  the  point  where 
the  two  of  us  —  the 
newspaper  and  Peter 
Gaiiagher  —  were  not 
getting  aiong.” 


“I  can’t  imagine  anyone  saying 
that,  can  you?”  Foley  said.  “The 
Pulitzer  Prize  is  a  fairly  high  hon¬ 
or  ...  I  think  we,  when  one  of  our 
writers  has  a  chance  at  the  Pulitzer 


Prize,  would  certainly  want  him  to  get 
it.” 

Gallagher  was  not  an  exceptionally 
difficult  employee,  according  to  Bud¬ 
dy  Martin,  the  Denver  Post  assistant 
managing  editor/sports,  who  hired 
Galla^er  when  he  was  the  Times’ 
feature  editor. 

“All  gifted,  talented  people  are 
high-strung,”  Martin  said.  “He’s  a 
personal  friend  of  mine  and  it’s  hard 
to  comment  (on  his  dismissal)  be¬ 
cause  my  prejudice  would  be  for  Pete 
Gallagher.  I  don’t  know  what  hap¬ 
pened  there,  but  it  would  be  a  shame  if 
he  left  newspapers.  We  have  so  few 
talented  people  anyway.” 

But  leaving  newspapers  is  what 
Gallagher  says  he  is  considering.  His 
immediate  plans  include  compiling  a 
book  on  “Vanishing  Florida”  and 
perhaps  producing  a  documentary  on 
the  same  subject,  he  said. 

“There  is  something  evil  and  dark 
about  this  story,  man,”  Gallagher 
said  of  his  recent  experience  on  the 
newspaper.  “I  don’t  know  if  news¬ 
papers  is  what  I  want  to  do.” 


Copley  Newspapers  launch  major  expansion 

New  editions^  addition  of  50  editorial  employees  among  the  changes 


By  M.  L.  Stein 

The  Copley  Newspapers  in  San 
Diego  have  launched  a  major  expan¬ 
sion,  adding  new  editions,  hiring  50 
new  editorial  employees  and  keying 
news,  sports,  features  and  advertising 
to  specific  zones. 

Both  the  morning  San  Diego  Union 
and  afternoon  San  Diego  Tribune 
have  gone  from  three  to  five  main  edi¬ 
tions  that  are  geared  to  meet  the  gal¬ 
loping  population  growth  in  the 
sprawling  metropolitan  and  su  turban 
areas,  executives  said. 

Each  newspaper  has  hired  25  edito¬ 
rial  workers,  most  of  whom  have  been 
assigned  to  suburban  offices,  where 
new  equipment  has  been  purchased  to 
enable  coverage  of  late  night  meetings 
and  speed  up  reporting  of  breaking 
news. 

“We  want  our  readers  and  potential 
readers  to  know  that  we  are  con¬ 
cerned  about  their  neighborhoods,” 
said  Union  editor  Gerald  L.  Warren. 

Tribune  editor  Neil  Morgan  dis¬ 
closed  that  the  move  by  his  paper  had 
been  discussed  for  10  years. 

“San  Diego  has  grown  ahead  of  the 
newspaper  and  this  is  a  climactic 
effort  to  get  a  step  ahead  of  this 
growth,”  he  declared. 

Noting  that  the  Tribune  covers  an 
area  of  two  million  people,  Morgan 
observed  that  “we’re  in  the  right 
place  for  a  newspaper.” 


The  two  newspapers  have  taken  on 
reporters,  photographers,  editors, 
picture  editors,  makeup  editors  and 
copyreaders  for  the  expanded  cover¬ 
age  in  the  five  zones:  Central  or  met¬ 
ropolitan,  North  County,  North 
Coastal,  South  Bay  and  East  County. 
These  included  the  communities  of 
Oceanside,  Escondido,  Del  Mar,  El 
Cajon,  Coronado,  National  City  and 
La  Jolla. 


“We  want  our  readers 
and  potential  readers  to 
know  that  we  are 
concerned  about  their 
neighborhoods,”  said 
Union  editor  Gerald  L 
Warren. 


Union  managing  editor  Al  JaCoby 
said  a  recent  survey  by  the  paper 
showed  that  residents  identified 
mainly  with  their  own  area  and  the 
central  city  and  generally  were  not 
interested  in  news  and  information 
outside  the  two  places. 

He  stated  the  Union’s  zoning  is 
based  on  those  responses. 

The  research,  under  the  direction  of 
deputy  managing  editor  Karin  Win¬ 
ner,  found  that  “readers  want  more 


news,  especially  news  about  what  is 
happening  in  their  own  communities 
and  that  is  what  the  Union  intends  to 
provide,”  Warren  said. 

Morgan  said  the  Tribune  is  making 
a  strong  effort  to  win  subscribers  who 
have  moved  to  San  Diego  in  recent 
years  to  work  in  the  high  technology 
and  biomedical  fields. 

He  asserted  that  San  Diego  leads 
the  nation  in  having  the  highest  num¬ 
ber  of  college  graduates  aged  25  and 
above. 

“There  are  high  tech  firms,  half  of 
whose  employees  have  advanced  de¬ 
grees,”  Morgan  pointed  out.  “This  is 
a  very  sophisticated  county.  There  is 
no  real  city  but  a  conglomeration  of 
communities  for  which  we  have  to 
zone.” 

As  he  has  in  the  past,  Morgan  dis¬ 
missed  the  idea  that  pm  papers  are  on 
the  way  out. 

“This  is  not  Cleveland  or  Washing¬ 
ton,”  he  commented.  “The  condi¬ 
tions  that  existed  in  those  cities  do  not 
exist  here.” 

The  editor  noted  that  the  Tribune’s 
circulation  has  been  holding  steady. 
Its  daily  circulation  is  132,580,  while 
the  Union  has  257,459  daily  and 
390,459  on  Sunday. 

Daily  competition  for  the  Copley 
papers  is  provided  by  the  San  Diego 
edition  of  the  Los  Angeles  Times,  the 
(Continued  on  page  37) 
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Detroit  News  carrier  cited  as  hero 


A  14-year-old  Detroit  News  carrier 
recently  prevented  the  rape  of  an  11- 
year-old  girl  by  holding  off  her  hulking 
would-be  assailant. 

Carrier  Collin  Boatright,  who 
stands  just  4  feet  9  inches,  used  a  stick 
the  size  of  a  baseball  bat  to  frighten 
the  suspected  assailant,  who  is  6  foot 
2  and  weighs  220  pounds.  Boatright 
kept  the  man  at  bay  until  police  ar¬ 
rived. 

Boatright  had  just  finished  deliver¬ 
ing  his  route  (Feb.  24)  when  he  saw 
the  man  drag  the  girl  into  an  aban¬ 
doned  house.  He  yelled  for  neighbors 
to  call  police  and  ran  into  the  building. 

“I  felt  like  an  ant  looking  up  at  a 
giant,  but  I  couldn’t  let  him  get  away 
with  attacking  that  girl,”  Boatright 
said. 

He  said  he  shook  the  stick  at  the 
man  “like  he  was  a  baseball  and  I  was 
going  to  hit  a  home  run.” 

Boatright’s  bravery  spurred  sever¬ 
al  offers  of  reward  and  attention  from 
across  the  country. 


grader  a  $2,500  annuity  and  will  in¬ 
clude  the  boy,  who  had  been  a  carrier 
for  only  two  weeks  when  the  incident 
occurred,  on  its  upcoming  carrier  trip 
to  the  Bahamas. 

In  addition.  Mayor  Coleman  Young 
presented  the  boy  with  a  key  to  the 
city.  The  Michigan  Association  of 
Police  awarded  Boatright  its  “Badge 
of  Courage.” 

Correction 

The  deadline  for  submitting  entries 
to  the  Mencken  Awards  is  April  1 ,  not 
March  1  as  appeared  in  the  E«&P 
Awards  Directory. 

Entries  can  be  submitted  in  five 
categories:  best  news  story;  best  fea¬ 
ture  story;  best  editorial;  best  car¬ 
toon;  and  best  book. 

Contact  the  Free  Press  Associa¬ 
tion,  Box  1743,  Apple  Valley,  Calif., 
92307.  Executive  director  is  Michael 
Grossberg  who  can  be  reached  at  619- 
245-7744,  Ext.  252. 


“We  have  had  callers  from  all 
across  the  country  saying  they 
wanted  to  donate  something  to  Col¬ 
lin,”  Detroit  News  spokesman  Vince 
Harrington  said. 

The  newspaper  gave  the  seventh- 


Detroit  News  carrier  Collin  Boatwright 
talks  to  President  Reagan  following  his 
heroic  act  of  saving  a  young  girl  from  an 
attacker. 
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Attorney  sues  newspaper  —  again 

Lawyer  who  has  already  won  a  $4.5-milHon  libel  Judgment 
against  Philadelphia  Inquirer  says  editorial  defamed  him 


Philadelphia  attorney  Richard  A. 
Sprague,  who  has  already  won  a  $4.5- 
million  libel  judgment  against  the 
Philadelphia  Inquirer,  has  filed 
another  lawsuit  alleging  he  was  de¬ 
famed  by  an  editorial  in  the  news¬ 
paper. 

The  Inquirer  is  appealing  the 
adverse  verdict,  which  resulted  from 
a  1973  article  dealing  with  Sprague’s 
tenure  as  first  assistant  district  attor¬ 
ney  in  Philadelphia. 

The  January  24  editorial,  which 
prompted  Sprague's  recent  libel  ac¬ 
tion,  dealt  with  the  decision  by  U.S. 
Attorney  Edward  S.  G.  Dennis  to  dis¬ 
miss  charges  of  civil  rights  violations 
and  physical  abuse  against  four  Phil¬ 
adelphia  police  officers.  The  charges 
resulted  from  arrests  the  four  made  in 
1979  and  1980  when  they  were  work¬ 
ing  as  decoys  to  deter  street  crime. 

However,  one  of  the  editorial’s 
eight  paragraphs  dealt  with  the  efforts 
of  Sprague’s  law  firm  to  have  first  the 
Third  Circuit  Court  of  Appeals  and 
then  the  U.S.  Supreme  Court  reverse 
a  lower  court  ruling  that  disqualified 
the  firm  from  representing  any  of  the 
defendants.  The  district  court  in  a 
1981  pretrial  ruling  said  there  was  too 
great  a  potential  for  conflict  of  interest 
among  the  four  defendants  if  the  same 
firm  represented  them. 

In  a  unanimous  opinion,  written  by 
Justice  Sandra  Day  O’Connor,  the 
Supreme  Court  said  the  pretrial  dis¬ 
qualification  of  Sprague’s  firm  could 
not  be  appealed  until  the  trial  ended. 

The  Court  said  that  to  consider 
such  appeals  before  the  trial  would 
violate  the  defendants’  Sixth  Amend¬ 
ment  rights. 

The  editorial  said  “the  (Supreme) 
Court  noted  that  Mr.  Sprague’s 
appeals  had  denied  his  clients  their 
right  to  a  speedy  trial  and  had  been  a 
disservice  to  the  community  which 
has  a  ’strong  collective  psychological 
and  moral  interest  in  swiftly  bringing  a 
person  responsible  to  justice.’’ 

That  sentence  drew  a  letter  from 
James  E.  Beasley,  Sprague’s  attor¬ 
ney,  which  called  the  editorial  “in¬ 
credibly  false  and  malicious.’’ 

Beasley  continued:  “It  is  quite  evi¬ 
dent  that  this  editorial  is  nothing  short 
of  a  blatant  act  to  demean  and  punish 
Mr.  Sprague  because  of  his  present 
outstanding  lawsuit  against  the  In¬ 
quirer,  Philadelphia  Newspapers  Inc. 


and  Knight-Ridder  Newspapers 
Inc.’’ 

The  Inquirier  published  Beasley’s 
letter  on  February  12  as  the  lead  letter 
on  its  Letters  to  the  Editor  page. 

Just  under  the  letter,  the  Inquirer 
also  ran  an  Editor’s  Note,  stating: 
“Mr.  Beasley  is  correct  in  pointing 
out  that  the  Supreme  Court  did  not 
criticize  Mr.  Sprague  directly,  nor  did 
it  note  that  his  appeals  had  denied  his 
clients  their  right  to  a  speedy  trial. 
What  the  court  did  was  to  criticize  and 
prohibit  the  practice  of  permitting  im¬ 
mediate  appeals  from  orders  disqual¬ 
ifying  lawyers  in  criminal  cases. 


“It  is  quite  evident  that 
this  editoriai  is  nothing 
short  of  a  biatant  act  to 
demean  and  punish  Mr. 
Sprague  because  of  his 
present  outstanding 
iawsuit  against  the 
inquirer,  Phiiadeiphia 
Newspapers  inc.  and 
Knight-Ridder 
Newspapers  irtc.” 


“That  practice,  the  court  found,  re¬ 
sulted  in  delays  that  were  detrimental 
to  defendants,  prosecutors,  victims 
and  society  as  a  whole.’’ 

Despite  the  publication  of  Beas¬ 
ley’s  letter  and  the  Editor’s  Note, 
Sprague  filed  his  libel  action  the  next 
day. 

Ed  Guthman,  editor  of  the  Inquirer, 
said  the  Editor’s  Note  was  prepared 
with  the  help  of  the  newspaper’s  out¬ 
side  counsel,  Samuel  Klein. 


“We  think  Sprague’s 
position  iacks  merit.  The 
inquirer  is  in  no  way 
seeking  to  punish  Mr. 
Sprague.” 


However,  Guthman  said  the  Edi¬ 
tor’s  Note  was  the  only  “statement” 


the  Inquirer  wanted  to  make  on  the 
matter.  He  would  not  discuss  whether 
or  not  the  Inquirer  considered  the 
Editor’s  Note  to  be  a  either  a  correc¬ 
tion  or  a  retraction. 

“We  consider  it  to  be  a  note  saying 
Beasley  was  correct,”  said  Klein. 
“The  newspaper’s  position  is  the 
editorial  expressed  an  opinion  about 
the  conduct  of  the  U.S.  Attorney,  not 
about  Richard  Sprague.  With  respect 
to  Sprague,  he  was  simply  mentioned 
in  the  editorial.” 

In  the  Inquirer’s  own  story  about 
the  filing  of  the  lawsuit,  Klein  stated, 
“We  think  Sprague’s  position  lacks 
merit.  The  Inquirer  is  in  no  way  seek¬ 
ing  to  punish  Mr.  Sprague.” 

Klein  also  stated  that  since  the  ori¬ 
ginal  lawsuit  in  1973,  the  Inquirer’s 
“comment”  on  Sprague  as  a  public 
figure  “has  included  praise  for  him.” 

Beasley  said  the  Editor’s  Note  was 
not  sufficient  for  Sprague  to  drop  his 
lawsuit. 

“Whether  I’m  correct  or  not  is 
irrelevant,”  he  said.  “They  accused 
the  man  and  were  absolutely  dead 
wrong.  They  owe  Sprague  an 
apology.” 

Beasley  added  that  his  letter  “was 
supposed  to  go  Gene  Roberts,”  In¬ 
quirer  executive  editor,  and  was  not 
intended  for  publication. 

He  also  noted  that  he  started 
Sprague’s  lawsuit  “in  advance”  of 
the  “printing  of  the  letter.” 


Media  study  center 
to  be  established 

Depauw  University  has  received 
several  million  dollars  in  gifts  for  the 
establishment  of  a  Center  for  Con¬ 
temporary  Media  and  a  companion 
scholarship  program. 

The  new  center  will  be  open  to  any 
of  Depauw’s  2,300  undergraduates 
who  want  to  learn  about  the  media. 
The  center  will  have  studios  for  radio 
and  television  broadcasting  and  facili¬ 
ties  for  print  media,  creative  writing, 
photography,  graphic  arts  and  film 
and  video  production. 

The  gifts  also  will  endow  a  schol¬ 
arship  program  for  students  in¬ 
terested  in  the  media  and  liberal  arts. 


EDITOR  &  PUBLISHER  for  March  16,  1985 


15 


LEGAL  BRIEFS - 


Reporter  files  harassment  suit  against  newspaper 


Mitchell  J.  Stoddard,  a  former  re¬ 
porter  and  columnist  for  the  Passaic 
(N.J.)  Herald-News,  has  filed  a  suit 
charging  the  newspaper,  its  owner, 
Austin  Drukker,  and  past  and  current 
editors  with  harassment  and  intimida¬ 
tion  over  supposed  union-organizing 
activities. 

The  suit  charges  that  his  superior’s 
“malicious  and  abusive’’  treatment  of 
him  caused  Stoddard  and  his  wife  to 
suffer  psychological,  physical,  emo¬ 
tional  and  monetary  damages.  The 
suit  does  not  specify  any  amount 
being  sought. 

Stoddard  joined  the  Herald-News 
in  1%7  and  left  soon  after  the  suit  was 
filed  in  Morris  County  Court  in  Febru¬ 
ary  of  1985. 

Richard  Wyckoff,  general  manager 
of  the  Herald-News,  said  the  news¬ 
paper  will  not  comment  on  the  law¬ 
suit. 

Stoddard  alleges  in  the  suit  that  the 
management  of  the  Herald-News 
wron^ully  believed  he  was  a  leader  in 
newsroom  organizing  activities  that 
took  place  in  1979  and  1980.  The 
newsroom  employees  ultimately 
voted  to  join  the  Graphics  Com¬ 
munications  International  Union  in 
1980. 

According  to  Stoddard,  the  union 
organizers  included  his  name  on  a  let¬ 
ter  sent  out  by  the  organizing  commit¬ 
tee.  Stoddard  said  he  informed  his  su¬ 
periors  that  the  organizers  were  using 
his  name  without  his  permission,  but 
they  “refused  to  even  discuss  it  with 

Appeals  court 
upholds  libel  ruling 

A  California  appeals  court  recently 
upheld  a  lower  court  decision  in  favor 
of  the  San  Luis  Obispo  Telegram- 
Tribune  in  a  six-year-old  libel  case. 

In  1979,  Ethan  A.  Jennings  Jr.,  a 
San  Luis  Obispo  architect,  pleaded 
no  contest  in  Los  Angeles  federal  dis¬ 
trict  court  to  two  counts  of  willfully 
failing  to  file  income  tax  returns  for 
1970  and  1971.  His  gross  income  for 
the  two  years  was  M36,000. 

Jennings  sued  for  libel  after  the 
Telegram-Tribune  reported  his  plea, 
his  subsequent  resignation  from  the 
board  of  a  corporation  and  described 
his  conviction  as  “tax  fraud’’  and 
“tax  evasion.” 

An  Orange  County  Superior  Court 
in  1982  granted  judgment  for  the 
newspaper,  ruling  that  its  reports 
were  fair  and  true. 

The  appeal  court  agreed. 


After  the  newspaper  believed  he 
was  involved  with  the  union-organiz¬ 
ing  activities,  court  papers  stated,  it 
fired  Stoddard  who  at  the  time  was 
writing  a  column  on  local  issues. 

Stoddard  complained  to  the 
National  Labor  Relations  Board 
which  said  in  1982  that  his  termination 
was  a  violation  of  fair  labor  practices 
and  ordered  him  reinstated  as  a  col¬ 
umnist. 

The  newspaper  appealed  to  the 
Third  Circuit  Court  of  Appeals. 

The  Third  Circuit  in  a  June  1984 
decision  agreed  that  Stoddard  should 
be  reinstated  as  an  employee,  but  it 
also  ruled  that  the  paper  could  not  be 
compelled  to  publish  his  column  be¬ 
cause  of  its  First  Amendment  rights. 

Stoddard  also  worked  as  night  city 
editor  and  Morris  County  bureau 
chief  for  the  Herald-News. 

His  suit  charges  that  his  superiors, 
after  the  Third  Circuit  ruling,  further 
harassed  Stoddard  by  giving  him  “the 
most  menial  reporting  assignments” 
despite  his  30  years  as  a  newsman. 

Stoddard  said  that  he  finally  de¬ 
cided  to  quit  the  newspaper  because 

Student  paper 
loses  libel  case 

A  student  newspaper  report  that 
school  food  was  “not  fit  for  dogs  to 
eat”  libeled  a  former  cook,  a  jury 
ruled  in  ordering  a  school  district  that 
no  longer  exists  to  pay  the  woman  and 
her  husband  $10,001. 

The  New  York  Supreme  Court  jury 
awarded  Carol  Gagnon  $1  in  libel 
damages  and  $7,500  for  damages 
caused  by  the  negligence  of  the  Oris- 
kany  Falls  Union  Free  School  Dis¬ 
trict.  Her  husband,  James,  was 
awarded  $2,500  for  loss  of  his  wife’s 
services. 

The  jurors  in  the  state’s  lowest 
court  ruled  that  a  school  newspaper 
article  titled  “Students  Rebel  Against 
New  School  Cook,”  produced  by 
lOth-  and  llth-grade  students  for  an 
English  class,  libeled  Mrs.  Gagnon  in 
1981.  The  article  was  part  of  a  class 
project. 

She  was  hired  as  the  school’s  cook 
in  January  1981  and  was  fired  about 
six  weeks  later,  before  the  article 
appeared. 

The  Orinskany  Falls  district 
merged  with  the  Waterville  School 
District  in  1983.  Oriskany  Falls,  a 
town  of  about  800  people  ,  is  35  miles 
east  of  Syracuse. 


he  was  tired  of  its  treatment  of  him. 
“The  next  thing  was  to  have  me  doing 
obits,”  he  stated. 

Stoddard  is  now  working  as  direc¬ 
tor  of  media  relations  for  Morris 
County  government. 

He  said  he  has  been  unable  to  find 
work  at  another  newspaper  because 
he  believes  the  Herald-News  has 
blacklisted  him.  The  charge  of  black¬ 
listing  is  included  in  his  lawsuit. 

Teacher  sues 
Penn,  daily 

The  York  (Pa.)  Daily  Record  has 
been  sued  by  an  area  schoolteacher 
alleged  to  have  promoted  prostitu¬ 
tion,  homosexuality  and  disrespect 
for  parents  in  her  human  sexuality 
classes,  in  an  effort  to  gain  access  to 
unpublished  letters  to  the  editor  on 
the  issue. 

Marlene  Stein,  a  teacher  in  Red 
Lion,  Pa.,  also  seeks  from  the  news¬ 
paper  copies  of  all  stories  published 
about  her  since  March  1,  1984,  in  a 
complex  legal  action  seeking  damages 
from  113  defendants  that,  in  addition 
to  the  Daily  Record,  include  York 
television  station  WGCB  and  three 
radio  stations. 

The  case  stems  from  unsuccessful 
efforts  of  the  Red  Lion  Citizens  for 
Decency  to  have  Ms.  Stein  fired.  Last 
June  the  Red  Lion  school  board 
unanimously  adopted  a  resolution 
stating  it  found  no  basis  for  firing  the 
teacher. 

Reporter  cleared 

An  Oceanside  (Calif.)  Blade  report¬ 
er,  who  had  been  ordered  to  jail  on  a 
contempt  charge  for  refusing  to  reveal 
confidential  sources,  has  been 
cleared  of  the  charge  by  a  state  court 
of  appeal. 

Justice  Edward  Butler,  writing  the 
opinion  for  the  three-member  court, 
said  the  defense  attorney  seeking  the 
identity  of  the  sources,  “did  not  pre¬ 
sent  any  facts  to  support  his  asser¬ 
tion.” 

Bob  McPhail,  the  paper’s  court  and 
police  reporter,  was  cited  for  con¬ 
tempt  last  November  after  he  refused 
to  disclose  anonymous  sources  in  a 
story  about  the  murder  of  a  Marine 
Corps  staff  sergeant. 

The  defense  attorney,  saying  that 
McPhail  “knows  more  than  I  do  about 
the  case,”  subpoenaed  the  reporter 
and  his  notes. 
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WEEKLY  EDITOR 


Edwin  Brown  locks  up  a  page  of  type  before  putting  it  on 
the  press. 


Edwin  Brown  leans  into  the  old  press  to  lay  a  chose  full  of 
type  on  its  bed. 


An  aging  dinosaur 

By  Gerald  S.  Goldstein 

The  1905  letterpress  is  wheezing  its 
last  and  the  ancient  Linotype  machine 
will  soon  be  relegated  to  job  work  but 
despite  an  impending  conversion  to 
cold  type,  the  pungent  Bethel  (Maine) 
Citizen  will  continue  to  warm  up  Ox¬ 
ford  County  with  its  own  colorful 
brand  of  local  news. 

The  weekly,  circulation  2,350,  is 
still  printed  pretty  much  the  way  it 
was  when  the  first  issue  came  out  in 
1 895 — the  cluttered,  inky  backshop  is 
crammed  with  the  archaic  trappings 
of  letterpress  printing:  galleys  of  met¬ 
al  type,  lead  ingots,  or  “pigs,”  for 
the  Linotype’s  melting  pot;  line 
gauges  that  show  measurements  in  pi¬ 
cas,  composing  sticks  for  hand-set 
type  that  is  plucked  a  letter  at  a  time 
from  venerable  California  job  cases. 

And  at  the  heart  of  the  operation  is 
Miehle  No.  3,  the  reliable  old  sheet¬ 
fed  letterpress  that  prints  directly 
from  type  locked  up  in  iron  frames,  or 
chases,  cranking  out  copies  of  the 
homespun,  eight-page  Citizen  at  a  lei¬ 


surely  but  dependable  1 ,400  an  hour. 
Since  the  press  can  print  only  four 
pages  at  a  time,  half  the  paper  is  run 
off  on  Wednesday  and  the  other  half 
on  Thursday,  publication  day. 

The  pressman  here  is  69-year-old 
Edwin  Brown,  who  looks  up  at  his 
intrepid  old  Miehle  as  it  chugs 
through  the  run  and  says  affectionate¬ 
ly,  “It’s  a  corker.” 

But  Brown,  whose  family  owned 
the  paper  for  57  years  until  selling  a 
controlling  interest  last  September, 
will  soon  be  in  for  a  change.  New 
publisher  and  majority  owner  Bernie 
Wideman,  former  editor  of  the 
prizewinning /psw/c)i  (Mass.)C)iro/j- 
icle,  will  be  bringing  in  modern 
photocomposition  equipment  within 
the  month. 

Wideman,  48,  says  that  Ed  Brown 
and  Ed’s  two  brothers,  Donald,  65, 
and  John,  55,  are  probably  the  only 
people  in  the  county  who  know  how 
to  run  the  aging  backshop  equipment, 
and  that  finding  parts  is  nearly  impos¬ 
sible. 

So  the  Citizen’s  down  home  news 
report,  anchored  by  its  country  corre- 
(Continued  on  page  33} 


Donald  Brown 


Publisher  Wideman  and  editor  John  Brown  go  over  page 
proofs. 


Publisher  Wideman  in  his  old-fashioned  office. 
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ADVERTISING - 

Pepsi  plays  media  favorites 


By  M.K.  Guzda 

Although  the  print  media  broke  the 
story  of  Geraldine  Ferraro’s  commer¬ 
cial  debut  for  Pepsi-Cola,  most  print 
journalists  could  not  obtain  a 
videotape  of  the  30-second  spot  from 
the  soft  drink  company  the  same  day 
the  three  networks  aired  it  on  their 
news  programs. 

Washington  Post  correspondent 
Margot  Homblower  said  she  called 
Pepsi  public  relations  manager  Steve 
Rothman  repeatedly  Wednesday, 
Feb.  27  —  as  soon  as  she  received 
notiflcation  of  the  next  day’s  press 
conference  —  to  obtain  a  copy  of  the 
conunercial  starring  Ferraro,  the  first 
woman  vice  presidential  candidate. 
Five  days  before  the  notice,  the  Post 
had  run  its  first  story  about  the  Fer¬ 
raro  commercial  before  the  tape  had 
been  edited  for  broadcast. 

Homblower  said  Rothman’s  line 
remained  busy  throughout  the  day. 

The  networks  —  ABC,  CBS  and 
NBC  —  were  given  video  copies  of 
the  commercial  in  the  afternoon 
which  all  aired  on  their  nightly  news¬ 
casts.  Additionally,  a  New  York 
Times  reporter  viewed  a  sneak 
screening  of  the  commercial  the  day 
before  the  press  conference  at  Pepsi’s 
invitation. 

“Pepsi  made  a  deliberate  decision 
to  leak  it  (the  commercial)  selective¬ 
ly,”  Homblower  said.  “This  is  a  very 
unprofessional  approach  to  the 
media  .  .  I’ve  never  had  this  happen 
to  me  in  dealing  with  any  other  com¬ 
pany.” 


“Pepsi  made  a 
deliberate  decision  to 
leak  it  (the  commercial) 
selectively”  Homblower 
said.  “This  Is  a  very 
unprofessional  approach 
to  the  media ...” 


Rothman  verified  that  his  line  had 
been  engaged  throughout  the  after¬ 
noon  Homblower  tried  to  call  him. 
Pepsi  spokesman  Ken  Ross  said  “the 
eleventh  hour”  decision  to  limit  the 
news  to  the  television  networks  was 
“an  executive  decision.” 

“Certainly,  this  wasn’t  our  effort  to 
lock  out  any  segment  of  the  media.  If 
the  Post  was  slighted,  I  can  assure  you 


it  was  done  without  malice  or  intent,” 
Ross  said. 

The  commercial  became  a  news 
item  within  the  past  week  as  critics 
questioned  the  propriety  of  Ferraro,  a 
political  figure,  endorsing  a  commer¬ 
cial  product.  Pepsi,  and  its  advertis¬ 
ing  agency,  BBDO,  said  they  were  not 
releasing  information  about  the  cam¬ 
paign  before  the  Feb.  28  press  confer¬ 
ence.  Reporters  said  they  acquired 
some  information  about  the  commer¬ 
cial  from  Ferraro’s  staff.  Reports  of 
Ferraro’s  fee  for  the  commercial 
range  from  $75,000  to  above 
$750,000. 

Rothman  said  because  the  interest 
surrounding  the  commercial  intensi¬ 
fied,  Pepsi  moved  the  press  confer¬ 
ence  up  a  week  before  scheduled.  The 
commercials  —  which  also  include 
football  stars  Joe  Montana  and  Dan 
Marino,  and  Diahann  Carroll  — 
started  broadcasting  March  4  on 
national  television. 

“When  it  came  to  our  attention  that 
the  three  television  networks  were 
going  with  this  story,  under  those  cir¬ 
cumstances  it  was  incumbent  upon  us 
to  get  the  commercial  to  them,”  Ross 
said.  Because  Pepsi  received  “a  lot  of 
requests”  for  a  tape,  “it  was  the  most 
responsible  and  prudent  thing  to  do.” 


Landon  Associates,  a  national 
advertising  sales  representative,  has 
restructured  its  sales  and  client  de¬ 
velopment  organization  into  eight  re¬ 
gions  where  there  were  three  pre¬ 
viously. 

Landon  said  it  expects  the  restruc¬ 
turing  to  enable  it  to  have  closer  rela¬ 
tionships  with  clients  and  offer  “su¬ 
perior  customer  service.” 

The  regions  and  their  managers  are: 
New  England,  Frank  Chicko;  Middle 

NAAP  sells  first  ad 

The  National  Association  of 
Advertising  Publishers  sold  the  first 
placement  for  its  National  Advertis¬ 
ing  Test  Marketing  Program. 

Select  &  Save  Marketing  Technol- 


The  Hartford  Courant,  a  Times 
Mirror  newspaper,  used  the  theme  of 
“magical  bargains”  in  setting  a  sea¬ 
sonal  record  for  volume  with  its  Win¬ 
ter  Classified  Spectacular. 


Homblower,  New  York  bureau 
chief  for  the  Washington  Post,  called 
Ross’s  response  “disineenuous.” 

“We  were  going  with  the  story  the 
next  day.  He  claims  that  if  I  had 
reached  him  (Wednesday),  he  would 
have  given  me  the  tape  anyway,” 
Homblower  said.  “Their  officially 
designated  spokesperson  told  me 
Pepsi  had  made  the  deliberate  deci¬ 
sion  not  to  release  it  to  anyone  but  the 
networks.” 


“Certainly,  this  wasn’t 
our  effort  to  lock  out  any 
segment  of  the  media.  If 
the  Post  was  slighted,  I 
can  assure  you  it  was 
done  without  malice  or 
Intent,”  Ross  said. 


Since  the  object  of  concern  —  the 
visual  element  —  had  not  been  re¬ 
viewed  by  Ferraro’s  critics,  Ross  said 
Pepsi  wanted  to  allay  further  specula¬ 
tion  about  the  propriety  of  Ferraro’s 
involvement. 

“Once  the  ads  were  seen,  a  lot  of 
the  criticism  would  be  deflected,”  he 
said.  “It  was  tastefully  done.” 


Atlantic,  Robert  Bair;  New  York 
Metro-New  Jersey-Philadelphia  Met¬ 
ro,  Robert  Keim;  Southeast,  Mel 
Freeman  and  Gene  King;  Southwest, 
James  Lavender;  East  Central, 
George  Shannon;  West  Central, 
Richard  Jones;  Western,  Herb  Par¬ 
tridge. 

Freeman  has  requested  early  retire¬ 
ment  this  spring  to  pursue  personal 
interests,  Landon  said. 

In  national  program 

ogy  purchased  the  ad  which  ran  be¬ 
tween  February  25  and  March  11  in 
NAAP  member  publications  partici¬ 
pating  in  the  test. 


The  promotion’s  7,918  SAU  inches 
was  a  26%  increase  over  last  year’s 
winter  classified  campaign.  It  filled 
four  special  sections  and  a  total  of  68 
pages. 


Hartford  Courant  classified  record 


Landon  changes  saies  organization 
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NEWSPEOPLE  IN  THE  NEWS 


Trustees  elected  for  White  Foundation 


Four  journalists  representing  wire 
services  and  a  state  press  association 
were  elected  new  trustees  of  the  Wil¬ 
liam  Allen  White  Foundation  during 
the  annual  meeting  at  the  University 
of  Kansas,  Lawrence. 

They  are:  David  Furnas,  executive 
director  of  the  Kansas  Press  Asso¬ 
ciation;  Paul  Stevens,  Associated 
Press  bureau  chief,  Kansas  City, 
Mo.;  Kelly  Smith  Tunney,  Associ¬ 
ated  Press  assistant  general  manager. 
New  York;  and  Steve  Forsythe,  Un¬ 
ited  Press  International  regional  ex¬ 
ecutive,  Jefferson  City,  Mo.  All  were 
elected  to  five-year  terms. 

Thirteen  trustees  re-elected  are: 

Stephen  S.  Adams  of  Adams  Land 
Corp.,  Tulsa;  Ken  Bronson,  vice 
president,  Stauffer  Communications 
Inc.,  Topeka;  Kenneth  Bruce,  pub¬ 
lisher,  Hillsboro  (Kan.)  Star-Journal; 
Norman  J.  Christiansen,  publisher, 
Wichita  Eagle-Beacon;  Tom  H.  Col- 


linson,  publisher.  The  Morning  Sun, 
Pittsburg,  Kan.; 

Fred  Harris,  Chanute;  U.S.  Sena¬ 
tor  Nancy  Kassebaum  of  Kansas; 
John  Marshall,  editor  and  publisher. 
The  Daily  News  of  Johnson  County, 
Olathe;  Pamela  F.  Meals,  publisher, 
Richmond  (Ind.)  Palladium-Item; 
Merle  M.  Miller,  Belleville  (Kan.) 
Telescope; 

David  Seaton,  assistant  publisher, 
Winfield  (Kan.)  Daily  Courier;  Virgi¬ 
nia  Docking  Rice  of  Kansas  City, 
Kan.,  and  Fort  Pierce,  Fla.;  and  Dar- 
row  Tully ,  publisher.  The  Arizona  Re- 
publicIThe  Phoenix  Gazette. 

The  foundation  is  based  at  the  Wil¬ 
liam  Allen  White  School  of  Journal¬ 
ism  and  Mass  Communications  at  the 
University  of  Kansas  and  sponsors 
various  awards  and  competitions  to 
recognize  outstanding  work  by  jour¬ 
nalists.  It  also  supports  educational 
activities  for  students  and  profes¬ 
sionals. 


New  management  structure  for  PNI,  Inc. 


Philadelphia  Newspapers  Inc.’s 
several  divisions  have  been  divided 
into  two  main  groups  in  a  new  man¬ 
agement  structure  announced  by  Sam 
S.  McKeel,  president.  PNI  publishes 
The  Inquirer  and  Daily  News. 

An  (Dperations  Group  is  headed  by 
senior  vice  president  John  Brown.  It 
includes  the  circulation  and  produc¬ 
tion  divisions  and  information  sys¬ 
tems,  transportation  and  field  ser¬ 
vices,  home  delivery  communica¬ 
tions  center,  facilities  and  engineering 
departments  and  advanced  systems. 

A  Marketing  and  Administration 
Group  reports  to  senior  vice  president 
James  W.  Artz.  The  group  includes 
the  Inquirer  advertising.  Daily  News 
advertising  and  human  resources  di¬ 
visions  and  labor  relations,  legal 
affairs,  promotion,  research  advertis¬ 
ing  art  and  security  departments  and 
strategic  planning. 

Artz  also  was  named  assistant 
secretary  for  PNI. 

The  realignment  of  responsibilities 
resulted  from  the  departure  of  two 
senior  vice  presidents,  Jerome  Tn.is 
and  Robert  Hall  to  the  Detroit  Free 
Press,  another  Knight-Ridder  news¬ 
paper. 

In  a  related  move,  PNI’s  new  chief 
financial  officer  now  is  Richard  L. 
Jacobs,  vice  president  for  finance  and 
treasurer.  He  has  full  responsibility  for 
all  financial  matters,  including  the 
operating  and  capital  budgets. 


Additional  responsibilities,  includ¬ 
ing  field  operations,  were  given  to 
transportation  director  Gary 
Snyder. 

Gary  Kamp,  production  mainte¬ 
nance  manager,  was  promoted  to 
director  of  facilities  and  engineering. 


John  M.  Simpson  was  named  man¬ 
aging  editor  of  USA  Today  Interna¬ 
tiona  Edition.  He  has  held  a  number 
of  editing  positions  with  Gannett, 
having  joined  the  company  in  1970  at 
the  Binghamton  (N.Y.)  Sun-Bulletin 
as  a  reporter  and  later  becoming  ex¬ 
ecutive  editor  of  the  Pacific  Daily 
News  in  Guam. 


Harvey  C.  McGee,  publisher  of 
the  Sonora  Union  Democrat,  was  in¬ 
stalled  as  the  1985  president  of  the 
California  Newspaper  Publishers 
Association  at  the  97th  annual  con¬ 
vention  in  San  Francisco. 

President-elect  is  Anthony  Ne- 
WHALL,  publisher  of  the  Newhall  Sig¬ 
nal  and  Saugus  Enterprise.  The  new 
vice  president  is  Francis  Dale,  the 
Los  Angeles  Herald  Examiner  pub¬ 
lisher,  and  Rowland  Rebele  of  the 
Paradise  Post  is  secretary-treasurer. 

NEWSPEOPLE  EDITOR 
Lenora  Williamson 


Robert  F.  Erburu,  president  and 
chief  executive  of  The  Times  Mirror 
Company,  will  add  the  title  of  chair¬ 
man  on  next  January  1. 

Erburu  is  to  succeed  Otis  Chand¬ 
ler,  great-grandson  of  the  founder  of 
the  Los  Angeles  Times.  Chandler  be¬ 
comes  chairman  of  the  Times  Mirror 
executive  committee.  He  has  been 
chairman  and  editor  in  chief  of  the 
Times  since  1981  and  will  yield  those 
positions  at  the  end  of  the  year,  the 
company  announcement  said. 

The  changes  are  part  of  a  long¬ 
standing  management  succession 
plan  and  are  related  to  the  pending 
retirement  next  January  of  Franklin 
D.  Murphy,  current  chairman  of  the 
executive  committee.  Dr.  Murphy 
will  turn  70  years  old  at  that  time  mak¬ 
ing  him  ineligible  for  re-election  to  the 
Times  Mirror  board  of  directors. 

Erburu,  54,  president  since  1974 
and  chief  executive  since  1981,  has  a 
degree  in  journalism  from  the  Uni¬ 
versity  of  Southern  California  and  a 
law  degree  from  Harvard  University. 
He  was  an  attorney  with  Gibbons, 
Dunn  &  Crutcher,  Los  Angeles,  be¬ 
fore  joining  Times  Mirror  as  general 
counsel  and  secretary  in  1%1. 

Chandler  was  publisher  of  the 
Times  for  20  years  before  moving  to 
chairman  and  editor  in  chief  in  1981. 
♦  *  * 

At  the  Orlando  Sentinel,  JOHN  VAN 
Gieson  has  succeeded  Saundra 
Keyes  as  editor  of  the  op-ed  page  and 
as  a  member  of  the  Sentinel  editorial 
board.  She  moved  up  recently  to  de¬ 
puty  managing  editor  in  charge  of 
newsfeatures. 

Van  Gieson  served  as  elections  edi¬ 
tor  last  year  and  before  that  was  the 
Tallahassee  bureau  chief.  For  14 
years  he  covered  state  government  in 
the  capital  for  the  Sentinel,  the  Miami 
Herald  and  the  Associated  Press. 

Jane  Healy,  the  chief  editorial  wri¬ 
ter  for  two  years,  has  been  named 
deputy  associate  editor  with  added  re¬ 
sponsibilities  for  the  day-to-day  op¬ 
eration  of  the  editorial  page.  She  has 
been  with  the  newspaper  for  12  years, 
covering  politics  and  local  govern¬ 
ment  in  Orange  and  Seminole  coun¬ 
ties. 

4c  *  Nc 

Marji  Fendel  has  moved  up  from 
retail  advertising  manager  to  advertis¬ 
ing  director  at  the  Long  Beach  (Calif.) 
Press-Telegram.  She  replaces  Larry 
Wynn,  who  joined  the  Daily  News  of 
Los  Angeles. 

In  another  P-T  appointment, 
George  Shown  was  named  press¬ 
room  manager,  a  position  he  pre¬ 
viously  held  at  the  Bakersfield  Cali¬ 
fornian. 
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troller.  He  had  worked  for  three  other 
Santa  Barbara  organizations. 

Ed  Amendola,  in  the  advertising 
department  since  1952,  has  been 
named  retail  advertising  manager,  a 
position  held  by  Kezios  for  the  past 
eight  months.  Since  1970,  Amendola' 
had  served  as  assistant  advertising 
manager. 

Bruce  Schumikowski,  who  joined 
the  newspaper  as  an  advertising  sales¬ 
man  in  1975.  was  appointed  retail 
sales  manager  in  charge  of  branch  op¬ 
erations. 


Alan  Greenberg,  a  staff  writer  for 
the  sports  department  of  the  Los 
Angeles  Times  for  the  past  six  years, 
is  joining  the  Hartford  Courant  as 
sports  columnist,  focusing  on  major 
sporting  events  in  this  country  and 
throughout  the  world.  He  will  report 
directly  from  the  sites  of  cham¬ 
pionships. 

Before  joining  the  Times,  Green¬ 
berg  was  sports  writer  for  the  Atlanta 
Constitution  for  two  years  specializ¬ 
ing  on  in-depth  feature  stories. 


Alan  Greenberg 


Robert  A.  Cranston 


all  advertising  areas  and  adds  circula¬ 
tion,  research,  promotion  and  public 
relations  to  his  responsibilities. 

His  previous  positions  included  re¬ 
tail  sales  manager  of  The  Arizona  Re¬ 
public/the  Phoenix  Gazette  from  1980 
until  he  moved  to  Santa  Barbara  and 
prior  to  that  retail  sales  manager  of  the 
San  Francisco  Chronicle  and  the  San 
Francisco  Examiner  from  1974. 

Russell  A.  Barcroft,  circulation 
manager  for  32  years,  was  named 
assistant  to  the  publisher/circulation. 
This  year  Barcroft  assumes  the  pres¬ 
idency  of  the  International  Circula¬ 
tion  Managers  Association. 

Andrew  N.  Lund,  circulation 
director  of  the  Modesto  Bee  since 
1976,  joined  the  News-Press  in  Janu¬ 
ary  as  circulation  director.  He  was 
city  circulation  manager  of  the  Sac¬ 
ramento  Bee  prior  to  Modesto. 

Randy  Alcorn,  who  was  named 
News-Press  controller,  joined  the 
paper  early  last  year  as  assistant  con- 


Robert  a.  Cranston  has  been 
appointed  director  of  management  in¬ 
formation  systems  by  the  San  Fran¬ 
cisco  Newspaper  Agency. 

Over  the  next  few  months,  he  will 
work  with  outgoing  director  John 
Hill,  who  retires  this  summer. 

Cranston  was  with  Castle  &  Cooke, 
Inc.,  a  foods  and  real  estate  company 
with  executive  offices  in  San  Francis¬ 
co,  as  controller  of  information  and 
administrative  services  for  the  past 
four  years.  Prior  to  12  years  with  Cas¬ 
tle  &  Cooke,  Cranston  was  with  Data 
Process  Systems,  Inc.,  as  a  senior 
management  consultant. 


Phil  Wax  has  been  promoted  to 
the  new  position  of  assistant  to  the 
publisher  of  The  Middlesex  News, 
Framingham,  Mass.  He  will  act  as 
chief  operating  officer  in  the  absence 
of  publisher  James  Hopson  and  work 
with  managers  on  organizational  and 
operational  planning. 

Wax  will  continue  to  oversee  the 
business  office,  commercial  printing 
sales,  advertising  and  data  proces¬ 
sing.  He  joined  the  News  in  1978  as 
business  manager  and  most  recently 
was  director  of  operations. 


The  appointment  of  one  new  execu¬ 
tive  and  the  realignment  and  expan¬ 
sion  of  responsibilities  of  other  execu¬ 
tives  at  the  Santa  Barbara  News- 
Press  have  been  announced  by  B. 
Dale  Davis,  president,  editor  and 
publisher. 

E.J.  Plet  ,  a  native  of  New  York 
City  and  with  the  News-Press  for  the 
past  nine  years  as  controller,  has  be¬ 
come  business  manager,  a  new  posi¬ 
tion.  A  onetime  New  York  Times  ex¬ 
ecutive  and  later  controller  of  the  Un¬ 
ion-Tribune  Publishing  Co.,  San 
Diego,  he  will  direct  all  business  and 
accounting  functions,  the  production, 
personnel,  commercial  printing  and 
building  maintenance  department. 

Peter  G.  Kezios,  who  joined  the 
News-Press  last  May  as  advertising 
director,  is  now  director  of  marketing 
and  sales.  He  continues  to  supervise 


FROM  PUNTA  DEL  ESTE, 

Uruguay  .  .  . 

"At  the  height  of  the  Southern  Hemisphere 

summer  . . .  Solatia  Beach  is  jammed  with  ^ 

bronzed  young  couples  and  middle-aged  men 
gawking  at  other  people’s  daughters. 

"The  new  look  at  the  beach  is  called  colaless 

(cola  means  tail  in  Spanish)  and  it  leaves  ^  JEfl 

virtually  nothing  to  the  imagination  It  is  a  H 
mini-bikini. .  .a  summer  sensation  along  the 
beaches  .  . .  from  Argentina  north  to  Brazil 

"The  appearance  of  the  colaless  takes  place 
during  the  first  summer  in  two  decades  with- 
out  military  rule  in  any  of  the  South  American 
nations  that  border  on  the  Atlantic 

"And  that  is  not  just  coincidence  ’’  IHH 

— ^William  D.  Montalbano  of  the  Los  Angeles  Times 
Featured  in  the 
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NEWSPEOPLE  IN  THE  NEWS 


Bill  Handy  Clark  Hoyt  Raymond  T.  Lomax 


Bill  Handy  is  the  newly  named  Raymond  T.  Lomax  has  been 
managing  editor  of  the  Wichita  Eagle-  appointed  promotion  director  of  the 

Beacon  succeeding  Clark  Hoyt,  Providence  Journal-Bulletin. 
who  was  named  Washington  bureau  ceeds  Leighton  D.  Authier,  who  is 
news  editor  for  Knight-Ridder  News-  retiring  after  25  years  with  the  corn- 
papers,  the  Eagle-Beacon’s  parent  pany. 

company.  Lomax  began  at  the  Journal- 

Handy  joined  the  newspaper  last  Bulletin  as  an  artist  in  I960.  In  1972  he 
November  as  assistant  managing  edi-  transferred  to  the  Sunday  department 
tor  for  news,  after  working  as  a  repor-  as  a  make-up  director  and  became 
ter  and  editor  for  II  years  at  three  chief  artist  and  the  art  department 

Florida  newspapers,  most  recently  director  in  1981  and  Journal-Bulletin 

the  Tampa  Tribune.  art  director  in  1984. 

Hoyt  succeeds  Kent  Bernhard,  :ic  *  * 

who  is  now  executive  editor  of  the  Changes  in  editorships  at  the  De- 
Detroit  Free  Press.  troit  News  follow: 

A  political  reporter  for  the  Free  Mary  L.  Swanton  was  named  an 
Press  from  1968  to  1970  when  he  assistant  managing  editor  with  re¬ 
moved  to  K-R’s  Washington  bureau  sponsibilities  for  the  national  desk, 
as  a  correspondent  for  the  Miami  writers  and  editors  assigned  to  the 

Herald,  Hoyt  served  as  national  cor-  page  one  specialty  group  and  de¬ 
respondent  and  news  editor  before  re-  velopment  of  new  areas  of  coverage, 

turning  to  the  Free  Press  in  1977  as  Swanton,  who  went  to  the  News  in 
business  editor.  He  went  to  Wichita  in  1980  from  the  suburban  newspaper 

1981.  subsidiary  of  the  Chicago  Tribune, 

*  *  *  has  been  news  editor  since  1983. 

Appointed  to  new  positions  with  Mark  Lett  became  news  editor 
the  Worcester  (Mass.)  Telegram  are  with  responsibilities  for  daily  and 

Anthony  J.  Simollardes,  James  R.  Sunday  metropolitan  news  coverage. 

Fox  and  Anne  Murray.  Lett  has  been  special  projects  editor, 

Simollardes,  assistant  city  editor  a  deputy  news  editor,  and  a  business/ 

since  1982,  was  promoted  to  news/  labor  writer, 
layout  editor  with  responsibility  for  Gerry  Storch  was  named  special 
the  news  content  of  all  editions.  He  projects  editor,  replacing  Lett.  He 

joined  the  Telegram  as  a  reporter  in  heads  a  group  of  reporters  and  editors 

1971  and  has  worked  as  assignments  producing  investigative  and  special 

editor  and  as  a  copy  editor  on  the  city  projects  and  has  been  editor  of  the 

desk.  Accent  sections  since  1982. 

Fox,  a  copy  editor  on  the  city  desk  Susan  Slobojan  Wyland  moved 
since  1980,  was  promoted  to  assign-  from  editor  of  Michigan  magazine  to 
ments  editor.  He  has  worked  on  the  editor  of  the  Accent  sections.  Lisa 
regional  news  staff,  the  copy  desk  and  Velders  replaces  Wyland  as  editor  of 

also  as  a  writing  coach  for  the  Tele-  the  magazine.  She  joined  the  News 
gram  since  joining  the  staff  in  1976.  last  year  from  the  At/an/a/ot/rna/ and 

Murray,  a  copy  editor  since  1980,  Constitution  and  most  recently  was 
has  taken  on  the  duties  of  Inside  Busi-  assistant  Accent  ^  ditor . 

ness  editor  in  addition  to  working  on  Alan  Stamm  became  deputy 
the  news  and  regional  desks.  She  has  national  editor.  An  assistant  national 

had  overall  responsibility  for  the  editor  since  1980,  he  last  year  headed 
annual  Business  Review  &  Forecast  the  paper’s  national  political 
for  the  past  two  years.  coverage. 


John  Veenstra  has  been  named 
general  manager  of  the  Pasadena 
(Calif.)  Star-News.  A  15-year  em¬ 
ployee  of  Knight-Ridder  newspapers, 
Veenstra  has  held  marketing  and 
advertising  positions  with  the  Talla¬ 
hassee  Democrat,  the  Miami  Herald 
and  the  Detroit  Free  Press.  Most  re¬ 
cently  he  was  advertising  director  for 
Lesher  Communications. 

♦  ♦  ♦ 

John  J.  Bowman  has  joined  the 
Champaign-Urbana  (III.)  News- 
Gazette  as  editor-in-chief.  He  suc¬ 
ceeded  Charles  E.  Flynn,  who  re¬ 
tired  in  December  as  editor  and  assis¬ 
tant  publisher. 

Flynn  will  continue  to  write  col¬ 
umns  and  editorials  for  the  News- 
Gazette  and  has  the  title  of  editor 
emeritus. 

Bowman,  who  also  will  serve  on  the 
board  of  directors,  for  many  years 
was  managing  editor  of  the  Kankakee 
(Ill.)  Daily  Journal. 

♦  *  ♦ 

Mark  Prendergast,  formerly  Tal¬ 
lahassee  bureau  chief  for  the  Fort 
Lauderdale  News/Sun  Sentinel,  has 
the  newly  created  position  of  Latin 
America  correspondent. 

He  joined  the  News/Sun  Sentinel  as 
a  reporter  in  1978  and  also  served  as 
copy  editor  prior  to  heading  the  Talla¬ 
hassee  bureau. 

Linda  Kleindienst,  Tallahassee 
correspondent  for  four  years,  has 
been  promoted  to  bureau  chief  to  re¬ 
place  Prendergast. 

♦  *  ♦ 

Robert  T.  Mastro  has  been 
appointed  creative  services  manager 
of  the  Baltimore  Sun  with  responsibi¬ 
lities  including  all  advertising  and 
promotion  in  support  of  newspaper 
circulation  and  advertising  programs. 

Previously,  Mastro  was  com¬ 
munications  director  of  The  Retail 
Bakers  of  America  and  also  has 
served  as  director  of  University  Pub¬ 
lications  for  the  Catholic  University 
of  America. 

♦  *  * 

Mike  Phillips,  a  veteran  of  18 
years  in  Texas,  Ohio  and  Kentucky 
newspapering,  was  appointed  editor 
of  The  Sun-Tattler,  Hollywood,  Fla. 

Phillips  has  been  managing  editor  of 
The  Kentucky  Post,  Covington,  for 
the  past  five  years.  Before  moving  to 
the  Cincinnati  Post  in  1973,  where  he 
served  as  assistant  news  editor  and 
assistant  city  editor  over  the  next 
seven  years,  Phillips  had  worked  at 
the  Waco  News-Tribune  and  the  San 
Antonio  Express  News. 
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Southeast  Asia  draws  media  coverage 


By  M.  L.  Stein 

While  American  news  media  con¬ 
tinue  to  focus  on  Latin  America  as  the 
hot  news  spot,  Southeast  Asia  is 
drawing  an  increasing  amount  of  cov¬ 
erage. 

The  central  point  there  is  Bangkok 
from  where  more  than  80  Western 
correspondents  fan  out  to  trouble 
spots,  the  latest  being  the 
Thailand-Cambodia  border.  From 
Bangkok  it’s  a  four-hour  auto  ride  to 
that  area,  which  is  close  to  the  fighting 
between  Vietnamese  troops  and 
Cambodian  resisters. 

American  media  operating  out  of 
Bangkok  include  AP,  UPI,  the  New 
York  Times,  Washington  Post,  Los 
Angeles  Times,  Boston  Globe,  News¬ 
week,  Time,  Boston  Globe,  Christian 
Science  Monitor,  CBS,  ABS  and 
NBC,  and  the  Asian  Wall  Street  Jour¬ 
nal. 

AP  Bangkok  bureau  chief  Denis 
Gray  said  in  an  interview  there  with 
E&P  in  mid-January  that  the  city  is  a 
good  base  because  of  its  “excellent 
airline  connections,”  which  enable 
him  to  reach  any  point  in  Asia  within 
a  day.  Communications  are  also 
good,  he  added,  but  not  equal  to  those 
in  Hong  Kong  and  Singapore. 

Gray  has  22  people  in  his  office, 
including  one  other  full-time  Ameri¬ 
can  correspondent  and  three  Thai 
journalists.  Recently,  AP  Singapore 
bureau  chief  Kenneth  L.  Whiting 
came  to  Bangkok  on  temporary 
assignment  as  the  border  clashes  he¬ 
ated  up  and  hundreds  of  Cambodian 
refugees  fled  into  Thailand. 

Also  stopping  in  the  Bangkok  of¬ 
fice  was  George  Esper,  a  veteran  AP 
staffer  who  had  covered  ceremonies 
marking  Hanoi’s  takeover  of  South 
Vietnam  10  years  ago. 

Gray  and  New  York  Times  corre¬ 
spondent  Barbara  Crosette  reported 
that  driving  to  the  Cambodian  border 
can  be  dangerous.  Vietnamese  artil¬ 
lery  fire  hit  close  to  their  automobiles 
during  one  trip  there,  they  recalled. 

Gray,  who  has  covered  Indochina 
since  1973,  said  Thai  military  officers 
at  the  border  have  been  valuable 
sources  and  have  been  cooperative  in 
providing  access  to  camps  containing 
some  13,000  refugees. 

AP  copy  was  being  written  by  Gray 
and  Whiting.  According  to  Gray,  the 
Thai  reporters  are  valuable  in  legwork 
and  making  contacts  but  do  not  write 
English  well  enough  for  filing. 

Crosette,  who  has  been  in  Asia  only 
since  August,  said  the  region  is  taking 
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AP  staffers  check  wire  in  the  Bangkok  bureau.  (From  left)  Kenneth  L.  Whiting;  Denis 
Gray;  and  George  Esper.  (Photo  by  M.L.  Stein) 


on  a  news  importance,  which  is  being 
overlooked  by  U.S.  nriedia. 

“There  is  an  obsession  with  Cen¬ 
tral  America  but  what  is  forgotten  is 
that  the  war  in  Southeast  Asia  has  not 
stopped,”  she  commented. 

Crosette,  whose  husband,  David 
Wigg,  strings  for  the  Boston  Globe, 
noted,  however,  that  she  did  not  ex¬ 
pect  a  Vietnam  invasion  of  Thailand, 
despite  some  border  fighting  between 
them. 

UPI  Bangkok  bureau  chief  Paul 
Anderson  also  said  the  border  conflict 
has  greatly  increased  activity  in  his 
office  consisting  editorially  of  two 
American  reporters,  including  him¬ 
self,  and  one  Thai. 

“Two  months  ago  you  couldn’t 
find  a  story  around  here  but  it’s  all 
changed,”  he  observed. 

Anderson  said  absence  of  Thai  cen¬ 
sorship  and  relatively  good  communi¬ 
cations  make  Bangkok  a  convenient 
Asia-watch  spot. 

Esper,  27-year  AP  veteran  who 
covered  the  Vietnam  war,  said  that  on 
his  recent  trip  there  Communist  au¬ 
thorities  granted  some  of  his  requests 
for  interviews  and  excursions  but  put 
some  places  off  limits,  including  for¬ 
mer  POW  camps  and  “re-education” 
camps.  His  request  to  talk  to  top  Viet¬ 
nam  leaders  also  was  turned  down, 
although  he  did  meet  with  two  foreign 
ministry  officials. 

Esper  was  among  40  journalists  in¬ 
vited  to  Ho  Chi  Minh  City,  formerly 
Saigon,  to  cover  the  trial  of  an  alleged 
Vietnamese  spy  ring.  The  trial,  he 
noted,  was  also  used  as  a  forum  to 
attack  China  and  Thailand. 


“The  Hanoi  government  now 
seems  to  grant  visas  to  journalists 
only  when  it  might  be  helpful  to  their 
causes,”  Esper  said.  “Reporters  are 
given  what  has  come  to  be  known  as 
‘The  Program.’  The  schedule  of 
events  for  each  day  is  arranged  by  a 
guide,  a  junior  foreign  service  offi¬ 
cer.” 

The  newsman  noted  that  the  gov¬ 
ernment  charges  reporters  a  $25  per 
day  “organizing  fee”  and  a  car  rental 
fee  of  500  per  kilometer. 

“The  program”  could  include  a 
visit  to  one  of  the  new  economic 
zones,  an  interview  with  a  govern¬ 
ment  official  in  the  city  or  a  trip  to  one 
of  several  war  museums,  all  “show¬ 
cased  features,”  Esper  related. 

He  was,  however,  granted  permis¬ 
sion  to  visit  (with  a  guide)  such  well 
remembered  places  as  My  Lai,  Da- 
nang,  Haiphong  and  Khe  Sanh. 

Esper,  who  now  works  out  of  the 
Boston  bureau  with  the  title  of  Special 
Correspondent,  said  there  was  no 
censorship  of  foreign  correspondents 
during  his  stay  in  Vietnam.  Reporters 
could  file  stories  by  telephone,  telex 
or  “pigeon”  them  out  with  a  passen¬ 
ger  flying  out  of  the  country. 

But  photo  transmission  required 
prior  clearance  “just  as  it  did  under 
the  Saigon  regime,”  Esper  recalled. 

He  said  the  only  Western  agencies 
with  permanent  bureaus  in  Hanoi  are 
Kyodo  of  Japan  and  Agence  France 
Presse. 

Gray  said  Japanese  correspondents 
outnumber  all  others  in  Bangkok, 
which  also  is  an  Asia  base  for  Tass. 


“The  merchants 
will  manage  commerce 

the  better, 
the  more  ttiey  are 
left  fiee  to  manage 
forthemselvesr 


Thomas  Jefferson,  1800 


The  free  enterprise  system  that  Jefferson 
championed  has  served  American  busi¬ 
ness  very  well.  However,  until  1980  our 
nation’s  freight  railroads  were  not  allowed 
to  share  in  the  benefits  of  a  free  market. 

A  noose  of  federal  regulations  choked  the 
railroads  for  nearly  100  years.  The  effect 
of  this  government  stranglehold  was  pre¬ 
dictable:  During  the  l970’s,  railroads  filed 
for  bankruptcy  at  an  alarming  rate,  affect¬ 
ing  22%  of  the  nation’s  rail  mileage. 

In  1980  the  Staggers  Rail  Act  loosened 
the  regulatory  collar,  allowing  freight 


railroads  to  operate  more  efficiently 
and  competitively. 

Since  the  passage  of  Staggers,  rail¬ 
roads  have  made  a  remarkable  recovery. 
Huge  investments  in  new  equipment 
and  track  repair  have  made  them  more 
efficient.  Stiff  competition  has  con¬ 
trolled  rates  far  more  effectively  than 
regulation  did.  According  to  a  recent 
study,  87%  of  freight  shippers  sur¬ 
veyed  feel  that  railroads  should 
continue  to  participate  in  a  free, 
competitive  market.  A  strong  majority 


believe  that  deregulation  has  benefited 
rail  customers  and  America’s  consumers. 

Still,  there  are  those  who  would  “fine 
tune”  Staggers,  those  who  would  again 
tighten  the  regulatory  noose.  America 
deserves  better. 

For  more  information,  write: 

Free  Enterprise,  Dept.  512, 

Association  of  American  Railroads, 

1920  L  Street,  N.W.,  Washington,  DC. 

20036.  Or  if  you’re  on  a  dead- 
(  j  line,  call  us  at  (202)  835-9550 
or  9555. 


ASSOCIATION  OF  AMERICAN  RAILROADS 


NEWS/TECH  - 

Compugraphic  gets  aggressive 

Seeks  to  reemphasize  its  role  as 
supplier  of  newspaper  typsetting  equipment 


By  George  Gameau 

The  Compugraphic  Corp.  has 
embarked  on  an  aggressive  campaign 
to  reemphasize  its  role  as  a  supplier  of 
newspaper  typesetting  equipment. 

Compugraphic’s  revitalized  effort 
in  the  the  newspaper  typesetting  mar¬ 
ket  is  highlighted  so  far  by  a  company 
restructuring,  a  laser  typesetter  that 
uses  plain  paper  and  three  mobile- 
home  showrooms  to  take  equipment 
to  the  customer. 

Compugraphic  billed  itself  in  1983 
as  the  “world's  largest”  supplier  of 
computerized  typesetting  equipment, 
with  sales  of  $318  million  —  25%  of 
the  world  market.  But  newspapers, 
which  at  one  time  were  its  only  cus¬ 
tomers,  have  slipped  to  become  its 
third  largest  category  of  customers, 
behind  commercial  printers  and  in- 
plant  typsetting  customers. 

Now,  however,  Compugraphic  has 
begun  a  major  bid  to  recapture  a  major 
share  of  its  newspaper  market,  tradi¬ 
tionally  small  weeklies  and  dailies 
with  circulations  below  100,000.  The 
company  says  it  has  equipment  in 
70%  of  ^1  American  newspapers. 


“Compugraphic  is 
making  a  major 
commitment  to  the 
newspaper  marketpiace 
because  we  think  there  is 
substantiai  opportunity 
there” said  George  M. 
Cariisie,  generai  manager 
of  the  new  Ne¥fspaper 
Systems  Division. 


Compugraphic  has  reorganized  to 
create  a  Newspaper  Systems  Division 
of  90  people  dedicated  to  the  news¬ 
paper  market.  It  is  soon  to  consolidate 
its  ONE  Systems  division  and  some 
65  people  from  Oceanside,  Calif., 
where  it  produces  medium-sized  front 
end  systems,  to  corporate  headquar¬ 
ters  in  Wilmington,  Mass.  It  is  con¬ 


centrating  on  developing  new  prod¬ 
ucts  for  newspapers.  And  it  is  step¬ 
ping  up  marketing  and  support  for 
newspaper  customers. 

“Compugraphic  is  making  a  major 
commitment  to  the  newspaper  mar¬ 
ketplace  because  we  think  there  is 
substantial  opportunity  there,”  said 
George  M.  Carlisle,  general  manager 
of  the  new  Newspaper  Systems  Divi¬ 
sion.  “With  this  new  organizational 
structure  our  development  team  will 
be  closer  to  the  technology  so  that  we 
can  provide  more  aggressive  product 
development  for  the  newspaper  in¬ 
dustry.” 

Carlisle,  35,  was  manager  of 
domestic  marketing  before  being 
named  to  head  the  new  division.  Pre¬ 
viously,  sales  to  newspapers  and 
other  customers  were  handled 
through  marketing.  With  the  restruc¬ 
turing,  Carlisle  will  head  ONE  Sys¬ 
tems,  a  team  of  engineers  as  well  as 
marketing  and  sales  staffs. 

The  newspaper  division  will  enjoy 
the  “best  of  both  worlds,”  Carlisle 
said  in  an  interview  in  his  office  re¬ 
cently,  since  it  will  concentrate  on 
newspapers  and  have  the  support  of  a 
major  coprporation's  engineering  and 
marketing  expertise. 

A  laser  typesetter  that  works  on 
plain  paper  instead  of  photographic 
paper,  which  requires  processing, 
will  be  the  division’s  first  significant 
product  introduction  when  it  comes 
out  in  April.  Compugraphic  says  it 
can  save  about  90%  on  the  cost  of 
typesetting. 

Compugraphic,  which  historically 
has  focused  on  low-cost  comput¬ 
erized  typesetting  equipment,  will 
maintain  its  emphasis  in  the  small  and 
medium-sized  newspaper  market, 
Carlisle  said.  In  addition  to  its  existing 
product  line,  which  includes  classi¬ 
fied  and  retail  ad  systems,  typeset¬ 
ters,  front  end  systems  and  a  text  and 
graphics  system,  Compugraphic  will 
emphasize  products  aimed  at  upgrad¬ 
ing  systems  for  Compugraphic  users 
at  at  minimal  expense. 

For  example,  its  communication 
protocol  server,  introduced  in  Janu¬ 
ary,  is  designed  to  allow  newspapers 


to  run  old  phototypesetting  equip¬ 
ment  off  new  Compugraphic  MCS 
front  end  equipment. 

Trade-ins  are  also  being  offered  at 
“very  attractive”  prices  for  new 
typesetters,  Carlisle  said. 

Compugraphic  is  also  planning 
“very  aggressive’’  marketing 
strategies,  Carlisle  said,  using  “sub¬ 
stantially”  greater  resources  for 
advertising  and  promotion. 

One  of  the  most  visible  promotions 
will  be  three  AirStream  mobile 
coaches  that  are  being  converted  into 
showrooms  on  wheels  for  Compu¬ 
graphic  equipment. 


One  of  the  most  visibie 
promotions  wiii  be  three 
AirStream  mobiie 
coaches  that  are  being 
converted  into 
showrooms  on  wheeis  for 
Compugraphic 
equipment. 


Designed  to  take  the  equipment  to 
the  newspaper  executive  who  is  un¬ 
able  to  get  to  trade  shows,  the  three 
vehicles,  costing  $250,000,  will  make 
house  calls  to  newspapers  around  the 
country  beginning  this  spring.  Dem¬ 
onstrations  can  be  scheduled  by  writ¬ 
ing  to  or  calling  Compugraphic. 

Increases  of  25%  are  planned  for 
customer  support  staff  and  demon¬ 
stration  personnel. 

“The  whole  marketing  plan  for 
newspapers  is  stepped  up,”  Carlisle 
said. 

Enhancements  are  also  planned  for 
the  Scanner  2000  to  make  it  a  stand¬ 
alone  electronic  camera  to  screen  and 
adjust  size  on  photos.  Currently  it 
functions  only  in  conjunction  with  a 
typesetting  system  that  merges  text 
and  graphics  on  smaller  page  formats. 

Carlisle  said  that  Compugraphic 
believes  that  pagination  has  “not  ar¬ 
rived  yet”  in  the  newspaper  industry, 
but  he  did  not  rule  out  such  equipment 
for  newspapers  in  the  future  from 
Compugraphic. 
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Compugraphic  testing  a  typesetter  that  uses  no  photography 


By  George  Garneau 

Compugraphic  Corp.  is  testing  and 
plans  to  introduce  a  laser-operated 
typesetter  that  uses  no  photography 
and  sets  type  on  plain  paper. 

The  tyi^setter,  EP  308,  will  have  a 
“major  impact”  on  newspapers, 
according  to  George  Carlisle,  mana¬ 
ger  of  newspaper  systems  for  Com¬ 
pugraphic,  who  said  it  will  be  the  first 
machine  of  its  kind  to  be  marketed. 
“It’s  a  revolutionary  product,”  he 
said. 

Compugraphic  estimates  the  EP 

Gannett  to  build 
new  Fla.  plant 

The  Gannett  Co.  Inc.  has  said  it  will 
build  a  $15  million  plant  in  Miramar, 
Fla.,  to  print  USA  Today  and  com¬ 
mercial  jobs. 

Called  Florida  Offset,  the  plant  will 
be  a  division  of  Gannett  Offset,  a 
national  network  producing  color 
printing.  It  will  be  the  27th  satellite 
printing  plant  for  USA  Today,  han¬ 
dling  production  for  South  Florida 
distribution. 

A  building  of  50,000  square  feet  lo¬ 
cated  on  seven  acres  is  planned  with 
presses  to  be  operational  in 
September. 

Besides  USA  Today,  Gannett  owns 
84  daily  newspapers  and  35  non¬ 
dailies,  the  nation’s  largest  billboard 
company,  plus  radio  and  television 
stations  and  other  holdings. 

Chicago  Tribune 
production  manager 

Mike  Tomasieski  has  been  named 
Freedom  Center  production  manager 
by  the  Chicago  Tribune. 

Tomasieski  will  be  responsible  for 
commercial  printing,  technical  train¬ 
ing  and  day-to-day  production  opera¬ 
tions  at  the  newspaper’s  printing 
plant.  He  comes  to  the  Tribune  from 
the  Norfolk  (Va.)  Virginian-Pilot  and 
Ledger-Star,  where  he  was  produc¬ 
tion  director. 

The  Tribune  also  named  Frank  W. 
Hasner  as  production  materials  man¬ 
ager. 

In  that  position,  he  will  handle 
materials  management  at  Freedom 
Center  and  will  serve  as  assistant 
project  manger  for  the  newspaper’s 
materials  management  project.  He 
was  previously  materials  manager  for 
ten  years  at  the  Argonne  National 
Laboratory  in  Argonne,  Ill. 


308  can  slash  the  cost  of  typesetting  a 
broadsheet  page  by  90%,  from  $2.50 
to  240.  The  savings  derive  from 
cheaper  paper  and  no  chemical  photo¬ 
typesetting  process.  It  could  save 
weekly  newspapers  up  to  $3,500  a 
year  in  typesetting  materials. 

The  EP  308  is  expected  to  be  intro¬ 
duced  in  April  and  to  cost  about 
$15,000. 

It  is  being  tested  by  Citizen  Group 
Publications,  a  chain  of  three  week¬ 
lies  in  Brookline,  Mass.  Don  Spencer, 
typesetting  superintendent,  said  he 
likes  the  machine  because  it  saves 
money  and  is  easy  to  operate.  He  said 
it  is  used  for  text  and  not  headlines 
because  the  type  is  not  as  sharp  as  that 
produced  by  phototypesetting  equip¬ 
ment. 

It  is  difficult  to  discern  text  set  on 
the  EP  308  from  type  set  on  conven¬ 
tional  phototypesetters.  Headlines 
appear  slightly  fuzzy. 

Carlisle  admits  the  quality  of  repro¬ 
duction  is  not  as  good  as  that  on 
phototypesetters,  but  that  it  is  good 
enough  to  be  indistinguishable  from 
other  typesetting  methods. 


graphic’s  products,  is  designed  for 
sm^ler  and  medium-sized  daily  and 
weekly  newspapers.  For  those  with 
old  Compugraphic  typesetting  equip¬ 
ment,  it  could  prove  to  be  a  way  to 
modernize  typesetting  operations 
economically. 

At  the  Brookline  newspapers,  re¬ 
porters  set  the  type  themselves  on  an 
MCS  system.  It  was  produced  quick¬ 
ly  and  quietly  on  a  heavy  stock  of 
plain  paper  either  i'/i  X  1 1  or  14  in¬ 
ches.  Heavier  stocks  are  used  to  pre¬ 
vent  wax  bleed-through. 

The  machine  is  said  to  produce 
3,000  pages  of  type  before  requiring  a 
new  cartridge  of  toner,  costing  $180  to 
$200. 

Carlisle  said  the  EP  380  will  be  use¬ 
ful  in  most  weekly  newspapers,  but  he 
is  unsure  how  extensively  it  will 
appeal  to  dailies. 

The  typesetter  can  produce  type  for 
classified  or  display  ads  as  well  as 
news  copy. 

The  EP  380  is  scheduled  to  go  on 
tour  for  demonstrations  in  three  Air- 
Stream  trailers  with  other  Compu¬ 
graphic  equipment  this  spring. 


The  EP  308,  like  most  of  Compu- 


OUR  ABILITY  TO  HANOLE 
A  DATA  BASE  OF  24100^  HOMES 
IS  OPENING  SOME  EYES. 

It’s  a  surprise  to  some  people  in  the  newspaper  industry  that 
we  otter  a  CIS  system  that  handles  over  2,000,000  subscriber 
homes. 

We  started  Creative  Data  Systems  seven  years 
ago  with  a  caretully  planned  development  strategy. 

Each  step  was  researched  thoroughly,  tested  repeatedly, 
and  proven.  By  starting  small  and  working  our  way 
to  a  position  as  an  industry  leader,  we’ve  learned  our 
lessons  well. 

The  IBM  System/38  has  grown  too,  with  capac¬ 
ities  now  equalling  many  main  frame  computers. 

That’s  why  we  can  give  you  an  integrated  TMC 
data  base  system  that  works.  One  that  handles 
5,000  starts  and  stops  per  day,  and  billings  for 
over  100,000  pre-pays.  Our  display  advertising 
software  handles  over  30,000  advertisers. 

Our  powerful  systems  are  designed  to  meet  the 
needs  of  larger  newspapers.  If  you  want  to  talk  with 
someone  who  understands  the  problems  of  larger 
papers  and  knows  what  you’re  looking  for,  give  us  a  call 

C^EACiVE  DdxA  ^V^CEm^ 


9300  W.  noth  StrMt 
Suite  150 
Overland  Park, 
Kansas  66210 
913/451-4618 


An  IBM  Value-Added  Remarki 
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Unitex  seeks  buyer  or  investors 


Unitex  Inc.,  the  young  and  finan¬ 
cially-strapped  maker  of  computer¬ 
ized  publishing  systems,  is  actively 
seeking  a  buyer  or  investor  to  provide 
financing. 

Bob  Smith,  chairman  and  chief  ex¬ 
ecutive  officer  of  Unitex  confirmed 
that  the  company,  based  in  Nashua, 
N.H.,  had  been  negotiating  with  Sim- 
X,  a  Norwegian  firm,  and  other  com¬ 
panies,  but  no  deals  have  been  signed. 
“We’ll  talk  to  anybody,”  he  said. 

Saying  orders  are  up  by  50%  over 
the  same  time  last  year.  Smith  said, 
“We  are  looking  for  any  way  possible 
to  finance  our  growth.”  He  said  sales 
since  May  amounted  to  about  $12  mil¬ 
lion  and  predicted  record  sales  this 


year. 

Smith  said  that  like  a  lot  of  small 
companies,  Unitex  needs  financing  to 
build  up  its  inventories  in  order  to 
meet  orders.  Asked  what  would  hap¬ 
pen  if  capitalization  was  not  forth¬ 
coming,  he  said,  “We  won’t  be  able  to 
grow  as  quickly  as  we  want.” 

Unitex  is  planning  to  introduce  a 
new  product  at  the  American  News¬ 
paper  Publishers  Association  Opera¬ 
tions  Management  Conference  in 
New  Orleans  in  June,  Smith  said,  de¬ 
clining  to  elaborate. 

Unitex  has  been  through  a  period  of 
radical  ownership  changes  in  the  past 
several  years.  Formerly  a  part  of  Itek 
Composition  Systems,  which  was  ac¬ 
quired  by  Litton  Industries,  Unitex 


was  bought  by  Smith  last  June.  Initial¬ 
ly  undercapitalized,  Unitex  has  been 
short  of  financing  ever  since.  There 
were  about  12  layoffs  in  December  for 
financial  and  other  reasons. 

Smith  described  the  company’s 
financial  problems  as  “not  serious.” 

A  spokesman  for  Unitex,  William  J. 
Schoenenberger,  said  the  firm  is  in  the 
midst  of  refinancing. 

Nathan  Felding,  president  of  Light 
Speed  Inc. ,  a  Boston  company  owned 
by  Sim-X,  did  not  return  several 
phone  calls  by  E&P  to  his  office. 

Unitex  counts  its  editorial  and  type¬ 
setting  systems  at  300  newspapers, 
gener^ly  with  circulations  between 
50,000  and  150,000. 


Itek  divisions  up  for  sale 


Four  divisions  of  Itek,  producers  of 
publishing  equipment,  are  in  line  for 
sale  by  Litton  Industries  to  a  group  of 
Itek  executives  and  an  investment 
company,  Itek  has  announced. 

A  letter  of  intent  has  been  signed  for 
the  deal,  but  final  terms  are  subject  to 
further  negotiation  and  final  approval 
by  Litton’s  board  of  directors.  No 
financial  details  were  released. 

The  prospective  purchasers  are 
Andlinger  &  Company  Inc.,  a  private 
investment  firm  in  Tarrytown,  N.Y., 
and  a  team  of  senior  Itek  managers  led 
by  R.  Patrick  Forster,  Itek  president. 

The  deal  involves  Itek  Graphic  Sys¬ 
tems  of  Rochester,  N.Y.;  Itek  Com¬ 
position  Systems  of  Nashua,  N.H.; 
Itek  International  Corp.,  based  in 


Burlington,  Mass.,  and  Itek  Colour  I  presses,  platemaking  systems,  type- 


Graphics  Ltd.  of  England.  setting  systems  and  color  scanning 

Forster  said  the  buyout  would  not  equipment, 
fundamentally  change  the  organiza-  The  four  divisions  employ  approx- 
tion  or  operating  style  of  Itek.  imately  1,600  people  and  have  com- 

“This  is  a  great  opportunity  for  us  bined  annual  sales  of  some  $170  mil- 
to  compete  more  aggressively  in  the  lion. 

markets  we  serve,”  Forster  said.  Litton  has  already  sold  part  of  Itek 

The  companies  supply  graphics  and  graphic  systems  to  Unitex  of  Nashua, 
printing  equipment  including  offset  N.H. 

News  service  hikes  distribution 


The  Los  Angeles  Times- 
Washington  Post  News  Service  and 
Deutche  Presse-Agentur  have  ex¬ 
panded  distribution  of  the  LAT-WP 
news  services  to  1 10  countries. 

An  agreement  concluded  recently 


in  Hamburg,  West  Germany,  includes 
for  the  first  time  general  news,  sports, 
financial  news  and  news  picture  coop¬ 
eration.  It  was  announced  by  Dr.  Wal¬ 
ter  Richtberg,  director  general  of 
DPA,  and  Cal  Thornton,  president 
and  editorial  director  of  LAT-WP. 


COLE,  REVOLUTIONIZING  SIGNATURE  PRODUCTION 


THE  IIHJNE  THREE  KNIFE  ROTARY  TRIMMER  THAT  IS  SECOND  TO  NONE 
IN  DURABILITY  AND  PRODUCTION. 

COLE  IS  BUILT  TO  RUN  THREE  SHIFTS  A  DAY  ^ 

MODEL  COOOO  THREE  KNIFE  ROTARY  TRIMMER  IjOL 

•  Mounted  to  quarter-fold  frame,  press  driven.  <. 

•  Takes  product  directly  from  folding  rollers.  v 

•  Trims  3  sides  and  delivers  up  to  a  96  pg.  signature 
at  speeds  to  25,000  c.p.h. 

•  Delivers  finished  signature  onto  existing  Count- 
0-Veyor,  conveyor,  stacker  or  for  hand  flying 

•  Bypasses  trimming  by  disengaging  clutch  —  no  ^  ^ 

retiming  to  restart. 

•  Does  not  affect  half  or  quarter-fold  delivery. 

ALSO  AVAILABLE:  MODEL  CX-108  Combination  Quarter-Folder  and  Three- 
Knife  Rotary  Trimmer  for  the  Web  Press  without  a  Quarter  Folder. 


cole 


COLE  MANUFACTURING  CO.  ^ 

DIV.  OKLAHOMA  CITY  MACHINE  WORKS,  INC.  ^ 

1637  W.  MAIN  ST.,  OKLAHOMA  CITY,  OK  73106  •  405/236-6641 
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Flexography  cuts  printed  waste? 

You’ve  got  thirty  seconds  to  tell  me  how! 


Very  simply: 
more  uniform  inking. 

The  Koppers  KOP-FLEX  flexo¬ 
graphic  newspaper  printing  sys¬ 
tems  eliminate  the  make-ready 
problems  associated  with  letter- 
press  and  offset  newspaper 
printing  systems.  Therefore, 
flexography  significantly  reduces 
the  amount  of  printed  waste 
generated  during  make-ready. 

In  fact,  a  saleable  copy  is 
obtained  virtually  on  the  first 


revolution.  How  do  we  accom¬ 
plish  it?  By  using  keyless  inking 
and  water  borne  ink. 

Keyless  inking  means  that  the 
critical  settings  of  ink  keys  are 
eliminated.  Koppers  uses  an 
engraved  anilox  roller  with  a 
reverse  angle  doctor  blade 
system  to  assure  uniform  inking 
at  all  speeds  with  minimum 
attention.  By  using  water  borne 
inks  we  eliminate  a  major  cause 
of  make-ready  waste  ...  the 
need  to  maintain  a  precise  ink 
and  water  balance.  Reduced 


paper  waste  is  only  one  of  the 
economic  advantages  to  the 
Koppers  flexographic  system. 

To  get  the  complete  story  call  or 
write  Vince  Lapinski  at  Koppers 
today. 

Koppers  Company,  Inc. 

Web  Press  Department 
Glen  Arm,  Maryland  21057 
301/592-5400 

KOPPERS 

Engineered 

Products 


W-853 


Helping  to  handle  preprints 

Cincinnati  Enquirer  is  pleased  with  its  strapping  machines 


With  increasing  numbers  of  pre¬ 
printed  inserts,  which  vary  in  size  and 
material,  it  gets  tougher  all  the  time  to 
bundle  newspapers  neatly. 

But  in  the  mailroom  of  the  Cincin¬ 
nati  Enquirer  and  Post,  proper  plan¬ 
ning  and  a  strapping  machine  are  help¬ 
ing  to  keep  bundles  in  manageable 
shape. 

Preprinted  inserts,  which  some¬ 
times  number  20  per  newspaper, 
come  in  ail  sizes,  shapes,  thicknesses 
and  materials  that  can  confound 
efforts  to  create  square  bundles.  In¬ 
stead,  they  can  resemble  the  shape  of 
a  football  and  require  special  methods 
of  shaping  and  tying. 

“We  need  every  possible  tool  we 
can  find  to  push  several  hundred 
thousand  packages  through  our  mail- 
room,”  said  Gene  Alexander,  assis¬ 
tant  production  director  at  the  En¬ 
quirer,  which  publishes  the  rival 
evening  Post  but  has  separate  edito¬ 
rial  operations. 

At  the  Enquirer,  special  modifica¬ 
tions  to  a  Dynaric  NP-1  strapper, 
made  by  Dynaric  Inc.  of  Hackensack, 
N.J.,  are  helping  the  situation.  Side 
compression  bars  provide  a  shaking 
action  to  make  bundles  more  square. 
And  guides  on  the  tying  table  keep  the 
bottom  wrap  away  from  the  strap 
track.  “Both  ideas  have  helped,”  said 
Jack  Becker,  night  foreman. 

In  addition,  mailroom  bosses  have 
had  to  plan  in  advance,  especially  for 
the  comics  insert  package,  consisting 
sometimes  of  1 1  pieces  in  a  jacket. 

Pat  Osborne  assistant  mailing  fore¬ 
man,  and  Jim  Conley,  day  foreman, 
said  that  to  keep  inserts  stable,  they 
avoid  placing  together  inserts  that  are 
printed  on  slick  paper.  They  also  try 
to  position  smaller  inserts  where  they 
will  be  less  likely  to  move. 

The  Enquirer,  a  Gannett  newspa¬ 
per,  circulates  about  200,000  AM 
newspapers  daily  and  300,000  Sun¬ 
day.  The  Post,  a  Scripps-Howard 
newspaper,  has  PM  circulation  of 
about  135,000  daily.  Inserts,  which 
have  been  growing  about  5%  a  year, 
went  from  944  in  the  first  eight  months 
of  1983  to  1 ,066  in  the  same  period  last 
year,  excluding  comics,  television 
booklet  and  Sunday  magazine. 

“We  insert  just  about  every  day, 
and  expectations  are  that  this  require¬ 
ment  will  continue,”  said  Francis  M. 


Price,  vice  president  for  production  at 
the  Enquirer.  He  added  that  the  com¬ 
pany  has  plans  to  expand  its  system 
from  two  inserters. 

The  inserting  needs  have  posed 
special  problems  that  require  special 
solutions. 

According  to  Osborne  and  Conley, 
“We  look  for  problems  that  are  not 
always  apparent.  It  might  be  perfora¬ 
tions  on  coupons,  which  sometimes 
have  a  tendency  to  stick  together  in 
the  inserter’s  feed.  Or  perhaps  the 
inks  have  not  dried  properly,  which 
also  causes  a  feeding  problem. 

“We  open  skids  ahead  of  time  to 
determine  condition  of  the  preprints 
and  try  to  be  sure  there  are  no  short 
counts.  We  will  notify  printers  if  we 
get  a  particularly  bad  shipment.” 


“We  need  every 
possible  tool  we  can  find 
to  push  several  hundred 
thousand  packages 
through  our  mailroom,” 
said  Gene  Alexander, 
assistant  production 
director  at  the 
Enquirer . . . 


The  foremen  said  that  to  handle 
wraparounds,  half-folded  single 
sheets,  in  the  comics  jacket,  they 
added  clips  on  the  pockets  of  their 
inserter  that  grab  the  top  of  the 
wrap-around  and  hold  it  open  for  the 
inserts.  They  say  it  has  avoided 
problems. 

Digest-sized  catalogues  are  not 
inserted  mechanically.  Instead,  they 
are  distributed  in  bulk  to  carriers,  who 
are  paid  to  insert  them. 

Though  the  number  of  inserts  at  the 
Enquirer  averages  15,  there  is  no  limit 
to  the  number  of  pages  in  each. 
Sometimes  heavy  bundles,  especially 
with  comics,  require  double-tying. 

The  Dynaric  strapper  averages  28 
bundles  per  minute  and  can  tie  up  to 
34,  but  with  double-tying,  it  can  han¬ 
dle  17  bundles  a  minute,  which 
sometimes  requires  a  second  strapper 
on  the  comics’  line. 

Rethreading  a  strapper  is  a  recur¬ 


ring  test  that  can  slow  tying  opera¬ 
tions.  With  the  Dynaric  NP-1, 
rethreading  is  semi-automatic:  the 
operator  feeds  the  strap  into  the 
machine  and  presses  a  button  to  acti¬ 
vate  the  feeding  mechanism.  It  is  said 
to  take  20  seconds. 

“A  man  can  change  coils  on  the 
Dynaric  in  a  few  seconds,”  said 
Osborne.  “We  haven’t  been  able  to 
do  that  on  other  strappers.” 

Alexander  said  of  the  Dynaric: 
“We’ve  experienced  very  little  down¬ 
time  on  this  strapper.  We  also  can  tie 
more  bundles  per  minute.” 

Alexander  said  the  Dynaric  strap¬ 
per  is  easy  to  maintain  and  repair. 

As  inserts  continue  their  expected 
growth  as  an  advertising  medium  in 
newspapers,  production  personnel  in 
Cincinnati  expect  to  concentrate 
more  on  making  neat  bundles. 

Weekly  gets  first 
permanent  home 

Suburban  Press  of  Orchard  Park, 
N.Y.,  has  acquired  its  first  permanent 
home  in  a  structure  that  has  become  a 
community  landmark. 

The  new  base  of  operations  for  the 
53  year-old  weekly  in  western  New 
York  State  will  be  the  community’s 
first  bank  building  which  was  con¬ 
structed  in  1917.  The  weekly  reno¬ 
vated  the  building  from  a  “forlorn 
property”  to  “bright,  cheery  quar¬ 
ters.” 

The  newspaper,  which  has  relocated 
eight  times  in  the  last  25  years,  ex¬ 
pects  this  latest  move  to  be  its  last. 

In  connection  with  the  move,  the 
Suburban  Press  acquired  a  7300  Edit- 
writer  for  greater  composition  output 
and  an  Agfa-Gevarert  Repromaster 
2100  camera. 

Orlando  launches 
new  section 

The  Orlando  Sentinel  recently  in¬ 
troduced  a  new  free-standing  Sunday 
section  called  “Calendar,”  which  fo¬ 
cuses  on  the  local  entertainment 
scene. 

The  48-page,  full-color  section 
offers  facts  and  information  on  the 
singles  scene,  restaurants,  concerts, 
dances,  rock  video,  photography  and 
central  Florida  activities  in  general. 
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Newspapers  must  comply  with  new  chemical  regulations 


Newspapers  must  comply  with  new 
federal  rules  protecting  the  em¬ 
ployee’s  right  to  know  about  hazard¬ 
ous  chemicals  they  are  exposed  to  in 
the  workplace. 

The  federal  government’s  so-called 
right-to-know  laws  take  effect  May 
25, 1986,  and  newspapers  are  affected 
like  any  other  industry. 

According  to  the  Occupational 
Safety  and  Health  Administration’s 
Hazard  Communication  Standard, 
newspapers  and  other  employers 
must  provide  information  on  all 
chemicals  they  use. 

Other  provisions  require  newspa¬ 
pers  to: 

•  Maintain  a  list  of  all  hazardous 
chemicals  they  use. 

•  Collect  from  suppliers  and  pro¬ 
vide  to  employees  material  safety 
data  sheets  (MSDS)  on  every  hazard¬ 
ous  chemical  used  in  production,  dis¬ 
tribution  and  maintenance. 

•  Maintain  proper  labels  and  signs 
for  all  chemical  products. 

•  Train  employees  on  chemicals, 
exposures,  toxic  effects,  handling, 
protection  and  emergency  proce¬ 
dures. 

•  Establish  a  written  hazard  com¬ 
munication  program  detailing  all 
aspects  of  compliance  with  the  reg- 

N.Y.  Times  buys 
Santa  Rosa 
Press  Democrat 

The  New  York  Times  Co.  has 
signed  an  agreement  in  principle  to 
purchase  the  Santa  Rosa  Press 
Democrat,  located  55  miles  north  of 
San  Francisco. 

The  agreement  was  announced  by 
Evert  B.  Person,  president  of  the 
Press  Democrat,  and  Sydney  Gruson, 
vice  chairman  of  the  Times  Co. 

Financial  terms  were  not  disclosed. 

In  addition  to  the  73,000  daily  and 
81,000  Sunday  circulation  Press 
Democrat,  the  deal  includes  the 
twice-weekly  Healdsburg  Tribune. 

The  acquisition  is  the  second  news¬ 
paper  purchase  conducted  by  the 
Times  Co.  this  year.  In  January,  the 
company  agreed  to  buy  newspapers 
in  Spartansville,  S.C.,  and  Tusca¬ 
loosa  and  Gadsden,  Ala.,  from  the 
Public  Welfare  Foundation  in 
Washington. 

When  these  two  deals  are  com¬ 
pleted,  the  Times  Co.  will  publish  24 
regional  dailies  and  nine  weeklies  plus 
the  New  York  Times. 


ulations. 

The  OSHA  regulations  are  in¬ 
tended  to  preempt  right-to-know  laws 
already  established  in  26  states. 
However,  several  states  and  labor  un¬ 
ions  have  challenged  in  court  the 
federal  government’s  right  to  super¬ 
cede  state  laws,  which  are  sometimes 
more  stringent.  Challenges  are  under¬ 
way  in  New  Jersey  and  California. 

To  help  newspapers  comply  with 
the  regulations,  the  American  News¬ 
paper  Publishers  Association  recom¬ 
mends  that  newspapers  take  the  fol¬ 
lowing  actions  as  soon  as  possible: 

•  Compile  a  list  of  all  chemical 
products  used  by  employees,  includ¬ 


ing  product  name,  manufacturer’s 
name  and  address  and  the  department 
using  the  product. 

•  Contact  manufacturers  of  all 
chemical  products  in  use  and  request 
complete  material  safety  data  sheets. 
Manufacturers  are  required  to  furnish 
the  data  sheets  by  Nov.  25,  1985. 

•  If  there  is  a  state  right-to-know 
law  in  effect,  review  it  to  determine  if 
further  action  is  required. 

The  ANPA  is  formulating  educa¬ 
tional  and  record-keeping  materials  to 
help  newspapers  comply.  Its  environ¬ 
mental  office  can  be  reached  by  phone 
or  maU  in  Reston,  Va.,  for  further  in¬ 
formation. 


Single  Gripper 
Conveyor  technology 
was  invented 
by  Ferag  and 
introduced  in  1976. 


tew  CONVEYOR 
TECHNOLOGY 


Today  more  than 
150  Ferag  SCC 
lines  serve  in 
over  50  U.  S. 
and  Canadian 
newspapers. 
Whether  you’re 
replacing  old  lines 
or  installing  new, 
Ferag’s  experience 
and  service  are 
ingredients  you 
cannot  purchase 
elsewhere.  Ask  us 
for  proof. 


F'BRrAG- 


FIRAQ  INC. 
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U.S.  attorney 
sues  Larry  Flynt 

An  assistant  U.S.  attorney  has  filed 
a  $60  million  libel  suit  against  Larry 
Flynt,  alleging  that  the  Hustler  maga¬ 
zine  publisher  accused  him  in  a  note 
of  soliciting  and/or  accepting  a  bribe 
in  a  case  he  was  prosecuting  against 
Flynt. 

The  plaintiff,  Mark  Bonner,  claims 
in  his  Los  Angeles  Superior  Court  suit 
that  Flynt  made  his  accusations  in  a 
note  allegedly  written  July  17,  1984, 
and  addressed  to  Federal  District 
Judge  Consuelo  Marshall.  According 
to  the  suit,  Bonner  and  several  of  his 
superiors  saw  the  note. 

The  message,  the  suit  alleged,  was 
jotted  on  the  bottom  of  a  prison 
memorandum  about  correspondence 
while  Flynt  was  in  jail. 

Bonner,  who  claims  the  note  ex¬ 
poses  him  to  hatred  and  contempt  be¬ 
cause  it  charged  him  with  dishonesty 
and  “immoral  and  improper  con¬ 
duct,”  is  seeking  $10  million  in  gener¬ 
al  damages  and  $50  million  in  punitive 
damages. 

Meanwhile,  Flynt  has  pleaded  guil¬ 
ty  in  federal  court  to  delivering  an 
obscene  tirade  against  U.S.  Supreme 
Court  justices  in  1983.  Sentencing 
was  set  for  March  1 1  at  which  time 
Flynt  also  will  be  sentenced  for  ille¬ 
gally  wearing  a  military  decoration  — 
the  Purple  Heart. 

High  court  rejects 
employee  lawsuit 

The  Supreme  Court  killed  a  lawsuit 
by  a  Manchester  (N.H.)  Union  Lead¬ 
er  employee  who  claimed  the  New 
Hampshire  newspaper’s  controver¬ 
sial  publisher,  the  late  William  Loeb, 
willed  the  paper  to  its  staff. 

The  court,  without  comment,  left 
intact  a  ruling  that  threw  out  the  suit. 

Richard  R.  Bergeron  of  Goffstown, 
N.H.,  a  pressman  with  the  Union 
Leader,  filed  suit  for  himself  and 
other  staff  members.  The  suit  con¬ 
tended  that  Loeb  began  promising 
employees  in  1957  that  they  would 
become  owners  of  the  Union  Leader 
when  he  died  if  they  gave  up  their 
rights  in  an  existing  profit-sharing 
plan. 

But  instead,  Bergeron  charged, 
Loeb  defrauded  the  staff  by  setting  up 
a  trust  to  take  over  the  newspaper. 
The  trust  withholds  ownership  from 
the  employees  until  all  but  one  of  10 
trustees  and  Loeb’s  widow,  Nackey, 
have  died. 

Loeb  died  in  1981  at  ace  75.  He  was 


known  for  his  front-page  editorials 
that  crusaded  for  a  conservative 
America  and  for  his  opposition  to 
liberal  political  candidates. 

Reporter  fined  for 
withholding  notes 

Anne  Richards,  a  Sacramento  Un¬ 
ion  reporter,  has  been  fined  $500  for 
refusing  to  hand  over  her  notes  to  a 
murder  defendant,  even  though  she 
had  given  them  to  a  judge  and  had 
cooperated  with  a  police  investiga¬ 
tion. 

“It’s  ironic.  She  acted  the  good 
citizen  from  the  start  and  still  was 
slapped  with  a  fine,”  Union  editor 
Bruce  Winters  commented.  “It’s  a 
chilling  development.” 

The  episode  began  a  year  ago  when 
Richards,  41,  then  a  police  reporter, 
received  a  phone  call  from  a  bar  pa¬ 
tron  who  said  he  knew  of  a  “hit  man” 
involved  in  the  killing  of  a  real  estate 
investor. 

She  interviewed  the  informant  in 
the  bar  and  later  contacted  police  be¬ 
cause  of  indications  the  alleged 
murderer  was  after  other  victims. 
Police  tape  recorded  her  statements 
but  she  did  not  turn  over  her  notes  of 
the  interview  with  the  source. 

A  suspect  was  arrested  in  the  mur¬ 
der  of  the  real  estate  investor.  During 
the  preliminary  hearing  and  trial,  the 
accused  man’s  lawyers  attempted  to 
impeach  Richard’s  source  and  de¬ 
manded  her  notes. 

The  reporter  refused  in  both  in¬ 
stances  but  eventually  gave  the  notes 
to  the  trial  judge  to  determine  their 
value  to  the  defense. 

However,  a  second  judge  assigned 
to  the  case  declined  to  evaluate  the 
notes. 

He  ordered  Richards  to  submit  the 
notes  to  the  defense  and  when  she 
refused  he  turned  over  his  “inherited 
copy”  to  the  defendant’s  lawyer  and 
cited  Richards  for  contempt. 

Superior  Court  Judge  A.  Richard 
Backus  fined  the  reporter  $500  and 
ordered  the  money  to  be  paid  from  her 
“personal  funds”  as  an  example  to 
other  journalists  that  “the  very  in¬ 
tegrity  of  the  criminal  justice  system 
(depends)  on  full  disclosure  of  all  the 
facts.” 

The  notes  apparently  did  not  help 
the  defendant,  who  recently  was 
found  guilty  of  murder. 

Richards,  currently  a  statehouse 
correspondent,  said  she  found  it  “in¬ 
credible  that  he  fined  me  $500  when  it 
was  in  fact  through  my  efforts  that  the 
key  witness  ever  went  to  the  police  in 
the  first  place.” 


Judge  protects 
the  unindicted 

Federal  Middle  District  Court 
Senior  Judge  Malcolm  Muir  at  Wil¬ 
liamsport,  Pa.,  has  refused  petitions 
of  Philadelphia  Newspapers  Inc.,  and 
the  Patriot-News  Co.,  Harrisburg,  for 
the  unsealing  of  a  list  of  unindicted 
co-conspirators  in  a  state  contract 
kickback  case. 

In  his  ruling  Judge  Muir  said,  “We 
agree  with  the  government  and  defen¬ 
dant  Smith  that  the  privacy  rights  of 
the  unindicted  co-conspirators  would 
be  violated  by  disclosure  of  the  list 
and  that  the  right  to  privacy  of  those 
individuals  outweighs  any  common  or 
First  Amendment  right  of  access  to 
the  list.” 

William  T.  Smith,  who  was  indicted 
in  the  case,  and  U.S.  attorneys, 
opposed  the  newspapers’  efforts  to 
have  the  list  made  public. 

The  newspapers  argued  that  the 
public  has  a  right  to  know  if  elected 
officials  were  involved  in  or  accused 
of  any  wrongdoing. 

Judge  Muir  wrote  in  his  decision: 
“The  publicity  generated  from  re¬ 
lease  of  the  names  to  the  media  would 
probably  subject  the  persons  named 
therein  to  embarrassment, 
annoyance,  ridicule,  scorn  .  .  .  and 
loss  of  reputation  in  the  community.” 

U.S.  Attorney  James  West  had  ear¬ 
lier  given  the  list  to  lawyers  for  two 
defendants  facing  trial  for  allegedly 
conspiring  to  bribe  public  officials  to 
win  contracts  for  the  California  firm 
of  Computer  Technology  Associates. 

St.  Louis  weekly 
sues  postal  service 

The  Weekly,  a  St.  Louis  weekly 
newspaper  distributed  free  of  charge, 
filed  suit  in  U.S.  District  Court 
against  the  U.S.  Postal  Service  and 
the  Postal  Rate  Commission,  con¬ 
tending  that  postal  regulations  which 
prevent  The  Weekly  from  mailing 
under  second-class  permits  violate 
both  its  First  and  Fifth  Amendment 
rights. 

The  suit  asks  the  court  to  order  the 
Postal  Service  to  grant  The  Weekly 
second-class  mailing  rates  and  to  pay 
for  damages  resulting  from  extra 
costs  incurred  as  a  result  of  The 
Weekly’s  being  denied  second-class 
application  in  August  of  1984,  when  it 
began  direct-mail  distribution. 

“All  we  want  is  nondiscriminatory 
treatment  under  the  regulations,” 
said  general  manager  Ian  N.  Cohen. 
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spondents,  will  soon  be  set  on  Com- 
pugraphic  equipment  in  tiny  Bethel, 
population  2,500,  and  farmed  out  for 
printing  on  a  modern  offset  press  in 
nearby  Lewiston  while  Miehle  No.  3 
gets  retired  to  a  museum  in  Vermont. 

The  Browns  have  mixed  emotions 
about  the  change,  but  are  pleased  that 
some  of  their  equipment  will  be  pre¬ 
served. 

“I  wanted  to  know  that  they 
weren’t  going  to  come  in  here  and 
knock  it  to  pieces,”  says  Donald, 
who’s  officially  retired,  but  comes  in 
to  work  anyway  a  few  days  a  week. 

Edwin  still  works  full  time,  and 
John,  who  retained  a  minority  interest 
in  the  paper,  will  also  stay  on.  He  is 
editor.  Linotype  operator  and  co¬ 
pressman,  and  while  he  agrees  that 
it’s  time  to  update,  he  knows  that  con¬ 
version  day  is  going  to  be  “a  wrench¬ 
ing  experience”  for  three  brothers 
who  have  spent  a  lifetime  carrying  on 
what  their  father,  the  late  Carl  Brown, 
started  when  he  bought  the  Citizen  in 
1927. 

Anticipating  the  conversion,  John 
says — only  somewhat  tongue  in 
cheek — “Maybe  I’ll  be  sick  that 
day.” 

The  change  will  leave  only  a  hand¬ 
ful  of  letterpress  operations  in  New 
England — the  Sharon  (Mass.)  Advo¬ 
cate  (Miehle  No.  1)  may  be  the  last  in 
the  region  to  run  a  complete  letter- 
press  backshop,  according  to  Esther 
Reeve,  74,  who  co-owns  the  paper 
with  her  husband,  Walter,  78. 

She  says  there  are  no  plans  to  put 
computers  in,  because  “I  don’t  want 
’em — I’m  not  the  least  bit  interested. 
We  always  got  along  this  way.” 

According  to  Wideman,  who  ini¬ 
tially  planned  major  changes  in  for¬ 
mat  as  well  as  in  equipment  at  the 
Citizen,  the  folksy  flavor  of  his  paper 
will  remain,  because  readers  seem  to 
like  it  that  way. 

In  Ipswich,  Wideman  said,  “I  was 
used  to  chasing  cops  and  buttonholing 
selectmen,  and  this  paper  was  talking 
about  who  helped  whom  bring  in  a 
cord  of  wood,  and  what  the  Boy 
Scouts  were  up  to  as  front  page  sto¬ 
ries.  It  took  me  a  few  weeks  to  recog¬ 
nize  that  this  was  a  fine  reflection  of 
what  was  going  on  in  the  communi¬ 
ty,”  he  says. 

Readers  in  Bethel  and  surrounding 
villages  seem  pleased,  though,  at  one 
change  Wideman  is  making — he’s 
covering  more  news  of  local  govern¬ 
ment  and  sports,  going  to  the  events 
himself. 

But  the  correspondents,  whose 
homespun  news  items  fill  much  of  the 
inside  of  the  Citizen,  will  retain  their 


(From  left)  Bernard  Widenran,  pub¬ 
lisher;  Musa  Brown,  Edwin's  wife,- 
Edwin  Brown,  Donald  Brown;  and 
John  Brown. 

space,  says  Wideman. 

Their  weekly  reports  are  not  the 
stuff  of  96-point  headlines. 

For  instance,  in  a  recent  issue  Viva 
Whitman  reported  finishing  up  work 
on  a  pair  of  mittens  and  starting  on  a 
doily.  Pauline  Smith  reported  a  lot  of 
birds  at  her  feeding  station,  and  Olive 
Davis  wrote  that  Lillian  Harmon  had 
a  bad  cold  ending  in  a  cough. 

Wideman  agrees  that  all  this  is 
folksy  stuff — but  adds  that  he’s  not 
about  to  come  into  town  as  a  stranger 
and  change  it — especially  in  a  paper 
that’s  been  around  90  years. 

So  while  he  intends  to  modernize 
the  plant  and  get  more  local  issues 
onto  Page  1 ,  the  comings  and  goings 
of  the  folks  in  Bethel  will  continue  to 
be  reported  inside  the  way  they  al¬ 
ways  have,  with  a  strong  measure  of 
opinion,  personality,  and  local  color. 

(Gerald  S.  Goldstein  is  the  Provi¬ 
dence  Journal’s  regional  bureau 
chieffor_Southern_^hodeJ[sland^ 
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formation.  Ordinarily,  the  correspon¬ 
dent  must  identify  a  confidential 
source  to  an  editor  or  bureau  chief,  so 
the  source’s  reliability  can  be  evalu¬ 
ated.  Ultimately,  Auchincloss  said, 
“we  have  to  rely  on  the  reliability  of 
our  correspondents.” 

Regarding  a  document,  “we’d  be 
happier  to  see  the  document,”  Au¬ 
chincloss  said,  “but  if  the  correspon¬ 
dent  say  he’s  seen  it,  that  generally 


would  be  good  enough  for  us.” 

Newsweek  has  two  lawyers,  Diana 
E)aniels  and  Alan  Silverman,  inside 
and  on  the  staff.  They  read  “any  sto¬ 
ries  that  pose  any  possibility  of  a  legal 
problem,”  but  it’s  up  to  the  editors  to 
bring  possible  problems  to  the 
lawyers’  attention. 

On  the  other  hand.  Time  has  Robert 
Marshall,  a  lawyer  on  their  staff,  who 
reads  every  story  to  spot  libel.  He’s 
been  at  this  post  for  at  least  25  years. 

Cave  said  that  Time  correspon¬ 
dents  must  tell  one  superior,  usually 
the  bureau  chief  in  the  field,  the 
identity  of  a  confidential  source. 

“I  need  to  know  if  the  confidential 
source  has  a  track  record  I  trust,” 
Cave  said.  But  he  doesn’t  need  to  see 
a  document  referred  to  in  a  story. 

“An  editor  is  in  a  much  worse  posi¬ 
tion  to  judge  whether  a  document  is 
meaningful,”  Cave  said.  “If  you  can’t 
trust  your  journalists,  you  need  dif¬ 
ferent  journalists.” 

Time  has  a  fail-safe  system  to  catch 
errors.  “The  system  is  quite  sound,” 
Cave  said.  “It’s  served  us  well  for  60 
years.”  After  the  correspondent  in 
the  field  files  a  story,  it  is  rewritten  in 
New  York.  The  final  version  of  the 
story  then  is  sent  back  to  the  corres¬ 
pondent. 

“The  correspondent  must  approve 
it  in  writing.  If  anything’s  wrong  with 
the  story,  he’s  responsible.  There’s  a 
very  strong  motivation  for  the  corres¬ 
pondent  to  be  damn  sure,”  Cave  said. 

In  addition.  Time  has  60  research¬ 
ers  who  check  facts  after  a  story  is 
written.  “The  researcher  puts  a  dot 
over  every  word,  meaning  that  it’s 
something  the  researcher  has  check¬ 
ed  himself,  or  that  the  information  is 
taken  straight  from  the  correspon¬ 
dent’s  file,”  Cave  said. 

The  researcher  does  not  call  the 
correspondent  to  check  facts. 

“That  would  be  silly,  to  call  the 
correspondent  to  see  if  he  meant  what 
he  filed.  That’s  not  the  researcher’s 
role,”  Cave  said. 

“If  the  files  conflict  between  two  or 
three  different  sources,  the  research¬ 
er’s  duty  is  to  iron  out  the  contradic¬ 
tions.  For  example,  the  viewpoint 
from  Jerusalem  is  often  quite  different 
from  the  viewpoint  in  Washington, 
D.C. 

“It’s  a  pretty  good  system.  I  don’t 
know  how  we  could  improve  on  it,” 
Cave  said. 

“We  don’t  think  a  change  in  the 
system  would  have  prevented  the 
problem  (the  Sharon  lawsuit).  It  was 
an  error  in  fact  by  the  correspondent. 
It  was  a  plain,  flat-out  mistake,  the 
correspondent  came  to  a  conclusion 
based  on  good,  solid  evidence  and 
reached  a  wrong  conclusion.  The  sys¬ 
tem  wouldn’t  have  saved  us.” 
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A  cartoonist  who  writes  about  himseif 

*Eek  &  Meek*  creator  Howie  Schneider  is  now  doing  the  heaviiy 
autobiographicai  ‘Howie*  strip  for  United  Feature  Syndicate 


Schneider  recounts  a  real-life  crime  in  his  autobiographical  comic. 


Howie  finds  that  looking  in  the  mirror  can  be  a  shattering  experience. 


By  David  Astor 

“Howie”  is  a  very  American  strip. 
The  United  Feature  Syndicate- 
distributed  “comic  joumaJ”  chroni¬ 
cles  the  life  of  American  cartoonist 
Howie  Schneider  and  the  way  he 
reacts  to  various  American  fads, 
trends,  and  current  events — not  to 
mention  the  American  hype  sur¬ 
rounding  all  these  things. 

But  one  of  the  chief  catalysts  for 
Schneider’s  decision  to  start 
“Howie”  was  a  group  of  British  car¬ 
toonists  (mostly  women)  who  do  in¬ 
tensely  autobiographical  drawings. 
After  seeing  and  admiring  the  work  of 
Posy  Simmonds  and  others,  Schneider 
thought  he  would  try  a  very  personal 
approach  himself. 

Schneider,  of  course,  is  not  the  first 
American  cartoonist  to  do  an  auto¬ 
biographical  strip  or  panel.  Bil  Keane 
(“The  Family  Circus”)  of  Cowles 
Syndicate,  and  Lynn  Johnston  (“For 
Better  or  For  Worse”)  and  Cathy 
Guisewite  (“Cathy”)  of  Universal 
Press  Syndicate  are  among  the  popular 
comic  creators  who  draw  on  their  own 
lives  for  cartoon  inspiration.  But  they 
usually  use  at  least  some  elements  of 
fiction  in  their  work.  The  cartoon  star 
of  “Howie,”  however,  lives  in  the 
same  town,  works  at  the  same  profes¬ 
sion,  interacts  with  the  same  friends, 
and  visits  the  same  places  as  the  real 
Schneider. 

The  key  to  the  success  of  this 
approach  is  having  a  life  that  sustains 
reader  interest.  In  Schneider’s  case, 
he  noted  that  he  has  done  the  “Eek  & 
Meek”  comic  (for  Newspaper  Enter¬ 
prise  Association)  since  1965 — and 
that  many  people  are  eager  to  know 
more  about  cartoonists.  “It  is  not 
your  everyday  occupation,”  stated 
Schneider,  who  frequently  shows 
himself  at  the  drawing  board  in 
“Howie.” 

Schneider  also  noted  that  he  travels 
a  lot — as  readers  have  observed  since 
the  six-times-a-week  “Howie”  began 
syndication  last  November.  One  des¬ 
tination  was  New  York  City,  where 
the  cartoon  character  joked  about 


Howie  Schneider 


skyrocketing  apartment  rents  and  the 
noise  (the  solution:  wearing  a  Sony 
Walkman  with  a  blank  tape).  Another 
was  the  Telluride  ski  resort  in  Colr^ra- 
do,  where  Howie  went  through  the 
humiliatingly  humorous  pratfalls  that 
all  beginning  “slopers”  experience 
(much  of  Schneider’s  humor  is  of  the 
self-deprecating  variety).  This  sum¬ 
mer,  the  cartoonist  plans  to  do  some 
strips  about  the  bicycling  expedition 
he  took  through  Great  Britain  two 
years  ago  with  his  6’2”  woman  friend. 

The  Provincetown,  Mass. -based 
Schneider  puts  his  comic  alter  ego 


through  other  autobiographical  ex¬ 
periences  that  readers  might  identify 
with.  The  divorced  Howie  tests  the 
dating  scene.  He  becomes  the  victim 
of  a  crime  when  a  man  jumps  into  his 
car  and  puts  a  gun  to  his  head 
(Schneider  in  real  life  lost  some 
money  but  emerged  unscathed).  And 
he  somewhat  reluctantly  works  out  in 
a  gym  to  keep  in  shape.  (Schneider 
said  he  likes  to  find  the  irony  in  things, 
as  when  people  use  a  squeeze-mop 
that  doesn’t  require  them  to  bend 
down  and  then  go  to  exercise  class — 
to  bend  down.) 

Furthermore,  Schneider  populates 
his  comic  with  other  real-life  charac¬ 
ters  (albeit  with  fictional  names)  who 
have  recognizable  traits.  His  assistant 
Rose,  for  instance,  constantly  tries  to 
lose  weight  and  goes  to  a  therapist. 
Shirl,  another  “Howie”  denizen, 
smokes  too  much.  When  Howie  asks 
her  why,  Shirl  says  she  does  it  to  “kill 
time.”  Howie  thinks  she  might  have 
killed  about  10  years — off  her  life. 

And  Schneider  has  done  or  plans  to 
do  strips  that  mention — and  show 
Howie’s  reaction  to — such  things  as 
cholesterol,  fast  food,  supermarkets, 
cloning,  middle  America,  gay  rights, 
women’s  liberation,  singles  bars. 


34 


EDITOR  &  PUBLISHER  for  March  16,  1985 


psychotherapy  for  pets,  fashion 
trends,  politics,  the  economy,  pollu¬ 
tion,  nuclear  disarmament,  movies, 
radio  talk  shows,  and  computers.  “I 
have  the  feeling  that  a  lot  of  people  out 
there  are  flabbergasted  by  the  hurtling 
towards  modern  technology,"  he 
said.  "People  are  sticking  plastic 
cards  in  buildings  and  getting  money 
out!  1  think  the  situation  is  rife  with 
humor.” 

Finally,  there  is  the  occasional  sight 
gag,  as  when  Howie  sees  an  empty 
storefront  that  says  “Angelo’s  Com¬ 
plete  Takeout  Service”  on  the 


window. 

Schneider  stays  abreast  of  the  cur¬ 
rent  American  scene  via  personal 
observation  (he  carries  a  little  note¬ 
book  around),  watching  the  Cable 
News  Network  and  Sunday  morning 
political  talk  shows  on  television,  and 
perusing  publications  such  as  the 
New  York  Times,  USA  Today,  Time, 
Newsweek,  and  Atlantic  Monthly. 
Schneider  spends  about  three  hours  a 
day  with  the  printed  word,  including 
time  reading  fiction  and  nonfiction 
books.  Authors  that  "Conan  the 
librarian”  (as  Howie  called  himself  in 


Polly  Bergen  is  starting  a  coiumn 


A  twice-weekly  column  by  Emmy- 
winning  actress,  entrepreneur,  and 
author  Polly  Bergen  will  be  intro¬ 
duced  March  I  by  Copley  News  Ser¬ 
vice. 

The  feature  will  have  a  “cosmopoli¬ 
tan  slant,”  and  address  issues  such  as 
family,  fashion,  finance,  and  fitness. 
It  will,  according  to  Copley,  “express 
Bergen’s  philosophy  that  women  can 
achieve  their  goals  through  height¬ 
ened  self-awareness  and  independent 
thinking.” 

Bergen  has  published  three  self- 
help  books  for  women,  and  is  a  lectur¬ 
er  and  motivational  speaker.  She  cur¬ 
rently  markets  her  own  line  of  shoes 
and  accessories. 

The  columnist,  who  still  makes 
occasional  screen  appearances,  was 
the  first  woman  director  of  the  Singer 
Co.  and  also  served  as  a  director  of 


Computer  utilized  in 
creating  comic  strip 

At  least  one  cartoonist  has  begun  to 
occasionally  use  a  computer  when 
creating  his  comic. 

Jeff  Danziger  said  he  generates  type 
on  his  Apple  Macintosh  for  some 
“McGonigle  of  the  Chronicle”  epi¬ 
sodes.  He  does  this  when  showing  a 
newspaper  (the  strip  is  about  a  news¬ 
paper  staff),  the  contents  of  a  catalog, 
a  character  fantasizing  about  being 
the  star  of  a  detective  novel,  etc. 

“I  try  to  think  up  ways  of  using  the 
computer,”  stated  Danziger.  “It 
gives  the  strip  a  certain  flavor  it 
wouldn’t  have  with  hand-lettering.” 

The  New  York  City-based  cartoon¬ 
ist,  who  still  does  the  comic’s  dialog 
and  art  by  hand,  said  his  computer  can 
“elongate”  and  “squeeze”  type. 
This  enables  Danziger  to  hold  up  art 
(Continued  on  page  36) 


Polly  Bergen 

the  First  Women’s  Bank.  Bergen 
founded  the  National  Business  Coun¬ 
cil  for  the  Equal  Rights  Amendment  in 
1982. 


one  strip)  has  read  lately  include  Joan 
Didion,  Virginia  Woolf,  Raymond 
Carver,  James  MacGregor  Burns, 
Henry  Kissinger,  and  Jimmy  Carter. 

The  cartoonist — whose  “Howie” 
clients  include  the  Miami  Herald, 
Denver  Post,  Dallas  Morning  News, 
and  Chicago  Sun-Times — also  writes 
short  stories,  paints,  sculpts,  and 
serves  as  president  of  the  Outer  Cape 
Environmental  Association. 

Bom  in  New  York  City,  Schneider 
listed  “cartoonist”  as  his  future  pro¬ 
fession  in  his  high  school  yearbook 
(which  he  drew  cartoons  for).  But  he 
didn’t  get  into  the  field  immediately. 
Schneider  spent  four  years  at  a  small 
ad  agency  that  he  ran  with  two  other 
people  and  then  moved  on  to  become 
art  director  of  a  television  syndication 
company  for  several  more  years.  He 
broke  into  big-time  cartooning  via 
magazines  such  as  the  New  Yorker, 
Playboy  and  Esquire. 

Schneider  began  “Eek  &  Meek”  in 
September  1965.  (The  comic,  which 
has  spawned  three  book  collections, 
originally  starred  two  mice.  But  they 
turned  into  humans  several  years  ago. 
“From  mice  to  men,”  observed 
Schneider.)  And  he  did  editorial  car¬ 
toons  for  about  a  year  for  the  Prov- 
incetown  Advocate  during  the  Water¬ 
gate  era. 

The  cartoonist  creates  “Eek  & 
Meek”  and  “Howie”  at  his  home  in 
Provincetown,  which  he  moved 
to  about  12  years  ago.  Schneider 
reported  that  the  resident  population 
of  the  Cape  Cod  resort  town  is  very 
small  during  colder  months — making 
it  a  very  quiet  place  to  work  in  at  that 
time. 


LEASH 


‘Children,  I  don’t  know  what  to  do  except 
tell  you  the  truth:  Daddy’s  gone  fishing.” 


Comic  panels  of 
uncurbed 
imagination 
from  UFS. 


For  rates  and  availability, 
call  Brad  Bushell 

V.P.  and  Salaa  Managar 

at  1-800-221-4816 

(in  New  York  State,  212-602-3700). 


United  Feature  Syndicate 

A  division  Of  United  Media 
A  Scripps  Howard  company 

200  Park  Avenue  New  York,  NY  10166 


EDITOR  &  PUBLISHER  for  March  16,  1985 


35 


A  recent  'AAcGonigle  of  the  Chronicle'  strip  that  used  computer-generated  type  in  several  panels. 


(Continued  from  page  35) 

(on  see-through  paper)  to  the  Macin¬ 
tosh  screen  and  fit  the  type  exactly 
where  he  wants  it  in  a  particular 
“McGonigle”  panel.  Then  he  prints 
the  type  out  and  pastes  it  down. 

D^ziger  said  he  has  gotten  positive 
response  to  his  use  of  computer¬ 


generated  type — and  that  it  even  led 
to  finding  a  non-newspaper  client  for 
his  work.  When  the  publishers  of  the 
widely-distributed  “Sharper  Image” 
mail-order  catalog  noticed  a  com¬ 
puter  was  being  used  for  parts  of 
“McGonigle,”  they  asked  Danziger 
to  do  a  comic  each  month  for  the  cata¬ 


log’s  order  page. 

“McGonigle,”  introduced  in  1983, 
is  distributed  by  News  America  Syndi¬ 
cate.  Danziger  also  does  editorial  car¬ 
toons  for  the  New  York  Daily  News, 
Rutland  (Vt.)  Herald,  and  Barre  (Vt.) 
Times-Argus. 

— David  Astor 


NAS  is  still  syndicating  Frank’s 
“Miles  to  Go”  to  over  30  papers.  The 
comic  stars  a  resourceful  dog  who  en¬ 
joys  the  “open  road.” 

Love  on  Nixon’s  leg 

Cartoonist  Frank  Gillooly  of  the 
Passaic  (N.J.)  Herald-News  has  been 
fired  for  putting  a  note  to  his  fiancee 
on  a  drawing  of  Richard  Nixon.  Gil¬ 
looly  scrawled  “I  Love  Lori”  on  one 
of  the  ex-President’s  legs  in  a  front¬ 
page  cartoon  about  a  stray  dog 
wandering  into  Nixon’s  North  Jersey 


compound. 

The  incident  came  several  weeks 
after  a  Philadelphia  Daily  News 
editorial  cartoonist  was  terminated 
for  putting  his  estranged  wife’s  tele¬ 
phone  number  in  one  of  his  cartoons 
(see  E&P,  February  16). 

Reed  feature  ending 

Cowles  Syndicate  will  cease  dis¬ 
tribution  of  Ed  Reed’s  “Off  the  Rec¬ 
ord”  Sunday  comic  panel  after  March 
24.  The  feature  reached  its  50th  year 
of  syndication  last  October  4. 


‘Parley’  goes  to  S.F. 

“Travels  With  Farley”  ended  syn¬ 
dication  February  16,  but  it  didn’t  die. 
Cartoonist  Phil  Frank  has  given  the 
comic  a  local  angle  and  is  now  doing  it 
exclusively  for  the  San  Francisco 
Chronicle. 

“Farley,”  which  was  inspired  by 
John  Steinbeck’s  Travels  With  Char¬ 
lie,  was  distributed  by  Chronicle  Fea¬ 
tures  before  News  America  Syndicate 
picked  it  up  in  March  1981.  The  strip 
had  about  IS  clients  this  year,  includ¬ 
ing  the  Chicago  Tribune. 


Colston  is  named  chairman  of  L.A.  Times  syndicate 


Willard  Colston 


Willard  Colston  will  be  promoted  to 
the  new  position  of  chairman  of  the 
Los  Angeles  Times  Syndicate  effective 
May  1.  Lou  Schwartz,  currently  the 
executive  editor  of  Long  Island, 
N.Y.,  Newsday,  will  succeed  Colston 
as  president  of  the  syndicate. 

Colston  will  continue  to  hold  over¬ 
all  responsibility  for  domestic  LATS 
operations ,  as  well  as  for  expansion  of 
the  international  syndicate  and  book 
publication  efforts.  Schwartz  will  be 
responsible  for  all  domestic  LATS 
operations. 

The  restructuring  of  the  syndicate’s 
top  leadership  comes  several  months 
after  LATS  vice  president  and  gener¬ 
al  manager  Richard  S.  Newcombe  left 
to  become  president  and  chief  execu¬ 


tive  officer  of  News  America  Syndicate 
(see  E&P,  December  15). 

Colston  joined  LATS  as  president 
in  1978  from  the  New  York  Times  Syn¬ 
dication  Sales  Corporation,  for  which 
he  served  as  executive  vice  president, 
editorial  director,  and  chief  operating 
officer.  Colston  has  also  been  a  con¬ 
sultant  for  the  New  York  Times  News 
Service,  president  of  the  National 
Newspaper  Syndicate,  associate  edi¬ 
tor  of  the  Chicago  Tribune-New  York 
News  Syndicate,  and  president  of 
Media  Features. 

Schwartz  has  been  with  Newsday 
for  28  years,  serving  as  managing  edi¬ 
tor  for  nine  years  before  being  named 
executive  editor  in  1981.  He  has  been 
responsible  for  expanding  the  paper’s 
feature  and  lifestyle  coverage. 
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Cox  pledge  lifts  fellowship  program 
over  $2-million  mark 


Copley  changes 

(Continued  from  page  13) 


Oceanside  Blade-Tribune  and  the 
Escondido  Times-Advocate. 

Times  publisher  Tom  Johnson  said 
that  since  the  introduction  of  the 
Times  edition  in  San  Diego,  “there 
has  been  a  substantial  increase  in 
competition  in  the  San  Diego  market. 
There  have  been  important  improve¬ 
ments  both  editorially  and  oper¬ 
ationally  in  the  Copley  Newspapers.” 

But  Johnson  claims  the  Times  has 
continued  to  gain  ad  linage  and  cir¬ 
culation  in  San  Diego.  He  said  its  last 
ABC  circulation  report  for  the  San 
Diego  County  edition  showed  50,663 
daily  and  58,086  Sunday,  an  87% 
growth  since  the  edition  was  started  in 
1978. 

“We  are  seeing  ways  to  strengthen 
the  San  Diego  edition  editorially  and 
in  circulation,”  Johnson  said.  “The 
outlook  for  media  is  very  good  in  that 
area.” 

JaCoby  announced  the  Union 
changes  will  include  a  new  feature, 
F.Y.I.,  a  daily  listing  of  civic  and  ser¬ 
vice  club  meetings,  tide  tables,  crime 
reports,  road  conditions,  radar  loca¬ 
tions,  names,  addresses  and  phone 
numbers  of  public  officials  and  other 
items. 

“Each  edition  will  have  news  of 
that  area,”  JaCoby  continued,  “but 
it’s  also  important  to  emphasize  that  it 
will  complement  news  of  the  whole 
county.  We’re  meeting  the  growth  of 
this  area.” 

County  editor  Tom  Nolan,  who  will 
direct  the  zoned  county  coverage,  de¬ 
scribed  that  changes  as  a  “weaving 
in”  of  more  community  news  with  all 
the  regular  news. 

Winner  said  zoning  is  one  of  several 
changes  being  tried  by  the  Union  to 
meet  the  needs  of  subscribers  and 
attract  new  readers. 

In  Janauary,  the  paper  was  repack¬ 
aged  so  readers  could  find  the  same 
features  in  the  same  location  every 
day. 

Also  on  tap  for  the  Union  is  a  new 
television  magazine  to  appear  April  7 
with  complete  broadcast  and  cable  TV 
listings  plus  features. 

Both  papers  have  started  a  promo¬ 
tional  campaign  to  advise  readers  of 
the  switches. 

“Our  effort  is  to  explain  what  we’re 
doing  so  that  people  will  take  a  look  at 
us,”  explained  Herbert  G.  Klein,  vice 
president  and  editor-in-chief  of  Cop¬ 
ley  Newspapers.  “The  message 
we’re  sending  is  that  we’re  going  to  be 
essential  to  your  daily  life.” 


A  pledge  of  $180,000  over  three 
years  by  Cox  Enterprises,  Inc.,  of 
Atlanta,  Ga.,  has  lifted  the  endow¬ 
ment  fund  for  the  U niversity  of  Michi- 
gan’s  Journalists  in  Residence  fel¬ 
lowship  program  over  the  $2-million 
mark. 

“We  have  been  impressed  with  the 
excellence  of  the  Michigan  Journal¬ 
ism  Fellowship  program  and  are  hap¬ 
py  to  give  it  our  support,”  said 
Charles  E.  Glover,  president  of  Cox, 
which  publishes  newspapers  in  six 
states. 

“We  were  pleased  to  learn  that  our 
contribution  put  the  first  phase  of  the 
campaign  ‘over  the  top’  in  the  drive  to 
match  the  $1  million  challenge  grant 
from  the  Knight  Foundation  and 
Knight-Ridder  Newspapers,”  Glover 
said. 

Prof.  Graham  Hovey,  director  of 
Journalists  in  Residence,  said  the  Cox 
gift,  coupled  with  other  recent  com¬ 
mitments  and  the  clinching  of  the 
Knight/Knight-Ridder  $1  million  has 
given  fresh  momentum  to  the  drive  for 
an  endowment  of  $4  to  $5  million. 

“Matching  the  million-dollar  chal¬ 
lenge  grant  in  little  over  seven  months 
is  a  splendid  accomplishment  that 
assures  the  survival  at  Michigan  of  at 
least  a  minimum  program  of  fel¬ 
lowships  for  professional  journalists 
at  or  near  mid-career,”  Hovey  said. 

From  1973  to  1984,  the  program 
was  sponsored  by  the  National  En¬ 
dowment  for  the  Humanities,  a  feder¬ 
al  agency.  When  N.E.H.  funding  was 
ended  last  summer,  however,  the  uni¬ 
versity  had  to  assume  basic  support 
on  a  transitional  basis,  and  only  ten 
journalists  were  offered  fellowships 
for  the  1984-85  academic  year.  By  the 
end  of  this  year  in  May,  141  American 
journalists  will  have  completed  nine 
months  of  study  at  Michigan  under 
the  program. 

Hovey  praised  the  Knight/Knight- 
Ridder  challenge  of  last  June,  saying 
that  without  it  the  drive  to  build  an 
endowment  might  never  have  gotten 
started.  He  said  the  Cox  pledge  of 
$180,000  was  the  third  largest  to  date, 
ranking  only  behind  the  million-dollar 
challenge  and  a  joint  $250,000  pledge 
by  the  Washington  Post  Company 
and  affiliated  Philip  L.  Graham  Fund. 

The  Times  Mirror  Foundation,  the 
corporate  foundation  of  Times  Mir¬ 
ror,  the  parent  company  of  the  Los 
Angeles  Times  and  seven  other  news¬ 
papers,  has  pledged  $150,000  and  the 
Gannett  Foundation,  affiliated  with 


the  nation’s  largest  newspaper  group, 
and  Cowles  Media,  owner  of  the  Min¬ 
neapolis  Star  and  Tribune  and  other 
news  organizations,  have  each 
pledged  $100,000. 

Commitments  of  $75,000  have 
come  from  the  Detroit  News  together 
with  its  parent,  the  Evening  News 
Association,  and  the  Boston  Globe 
Foundation. 

Other  contributors  include  the 
Toledo  Blade  and  Paul  and  Dina  R. 
Block  foundations,  affiliated  with  the 
Toledo  Blade  and  the  Pittsburgh 
Post-Gazette;  the  St.  Petersburg 
Times;  the  A.H.  Belo  Corporation, 
publisher  of  the  Dallas  Morning 
News;  the  Baltimore  Sun,  the  Michi¬ 
gan  Press  Association  and  three  small 
Michigan  dailies,  the  Petoskey  News- 
Review,  the  Traverse  City  Record- 
Eagle  and  the  Monroe  Evening  News. 

David  Lawrence,  Jr.,  publisher  and 
chairman  of  the  Detroit  Free  Press, 
and  Eugene  L.  Roberts,  Jr.,  execu¬ 
tive  editor  of  the  Philadelphia  Inquir¬ 
er,  have  headed  the  Journalists  in  Re¬ 
sidence  drive  nationally. 

S.F.  college  senior 
wins  Hearst  award 

Bruce  Williams,  a  San  Francisco 
State  University  senior,  won  first 
place  in  the  January  Investigative 
Writing  Competition  of  the  William 
Randolph  Hearst  Foundation’s  Jour¬ 
nalism  Awards  program. 

Williams  will  receive  a  $1,500 
scholarship  and  the  chance  to  com¬ 
pete  in  the  championships  this  May  in 
San  Francisco. 


KEEP  YOURSELF  UP-T(M)ATE 
WITH  WHAT  IS  GOIHG  ON  IN 
AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISI\G  MBS 


(publisM  evefy  second  Friday),  the  oldest  established 
and  liveliest  newspaper  covering  the  advertising  and 
communications  industry  in  the  very  active  and  growing 
Australian  market. 


ADVERTISING  NEWS 
Yoffa  Building,  432  Elizabeth  Street 
Surry  Hills  N.S.W.  2010,  Australia 
Send  a  copy  of  each  issue  for  one  year  (26  issues)— 
Annual  SubUription  to  U.SA  for  $A  88.00.  Poyment 
must  be  mode  by  bank  draft  in  Australian  currency. 

Addrete  . 

City  . 

State  .  Zip  . 


EDITOR  &  PUBLISHER  for  March  16,  1985 


37 


in 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


ENTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  11th  year.  Cineman  Syndicate,  7 
Charles  (}(HJrt,  Middletown  NY  10940; 
(914)  692-4572. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write- Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


NEWSPAPERS  FOR  SALE 


ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  843-1999  or  P.O.  Box 
6034,  Glendale,  AZ  85312. 


AWARD-WINNING  WEEKLYin  beautiful 
Northern  California.  Excellent  news¬ 
paper;  great  life  style  for  the  owner,  unli¬ 
mited  potential.  1984  gross  about 
$150,000;  sales  price  $95,000.  Write 
Box  8609,  Editor  &  Publisher. 


■ALL  TOGETHER  NOW”.  Brisk,  topical,  _ TRAVEL _ 

un.  Theme:  how  associations  and  clubs  coct  DCDcnu  iwTCDWATinMii 
an  help  reader  find  information,  share 

nterests,  more.  Weekly.  500  words.  ADVENTURES.  1000  words.  We^ly. 
heshire  Company,  Box  2219,  West 

pringfield,  VA  22152.  (703)  425-  TO^x  1071,  Soquel.CA 95073.  (408) 
429-0 152. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES  NEWSPAPER  APPRAISERS 


TYPESETTING  CO.  for  sale  St.  Louis, 
MO  location,  well  established  accounts. 
Latest  equipment.  Staff  in  place. 
$228,000  gross.  Very  profitable. 
Reasonably  priced.  Outstanding  growth 
potential.  Call  (314)  664-7444. 

WEEKLY  NEWSPAPER  in  state  capital 
within  Zone  2  needs  investors  for  expan¬ 
sion.  Includes  printing  plant.  Reply  Box 
8460,  Editor  &  Publisher. 

NEWSPAPER  APPRAISERS 

“■  i 

APPRAISALS  FOR  THE  WEST  | 

Pacific  NW  Newspaper  Associates  | 

Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662  I 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


MONEY 

TELEVISION 

"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th.  Temple  TX  76501. 

GIVE  YOUR  PAPER  an  off-beat  weekly 
T.V.  column  by  a  media  junkie  who 
doesn't  pull  any  punches.  Write  M.D.K. 
Publishing,  Box  99,  Vandalia,  OH 
45377. 

CRIBB  MEDIA  SERVICE 
John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRINGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Rd.,  Richmond,  VA 
23228 

Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 
Frank  L.  Thomas  (919)  563-3365 


Fournier  Media  Service  Inc. 
Appraisal'BrokerageConsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hail  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


KREHBIEL-BOLITHO,  INC 
Brokers- Appra  i  sers-Consu  Itants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  381-8280 

NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 

1511  K  Street.  N.W. 
Washington,  D.  C.  20005 
(2(32)  628-1133 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35Kto$1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 

TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  ‘Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 


WELL  ESTABLISHED  weekly  shopper 
grossing  $140,000  and  profitable.  Ex¬ 
cellent  potential  for  substantial  growth. 
Only  shopper  serving  Aspen,  Glenwood 
Springs  and  Vail,  Colorado  area.  Price 
includes  all  equipment  and  office  lease. 
Owner  will  carry  on  favorable  terms  with 
substantial  amount  down,  (303)  945- 

2445. _ 

DIVORCE  SALE  must  sell  northern  Neva¬ 
da  county  seat  weekly  gross  $100,000 
quick  sale  for  $50,000.  $20,000  down, 
(wner  will  carry  balance.  Write  only  to 
David  Shire,  P(3  Box  704,  Battle  Moun¬ 
tain,  NV  89820. 

Do  you  live  in  a  1  newspaper  town?  Make 
big  money,  create  competition,  start  a 
weekly.  We  sold  our  paper.  We  have  all 
the  latest  equipment  for  sale.  Call  (419) 
332-8037. 

MONTANTA  WEEKLY,  4600  paid  cir- 
culation,  plus  shopper,  commercial 
printing.  Price  of  1.5  million  represents 
gross  plus  asset  value.  Management  in¬ 
cluded. 

EASTERN  WASHINGTON  WEEKLY, 
26()0  paid  circulation,  plus  printing  and 
off.  supply.  For  sale  for  gross  of 
$570,000.  Management  included. 

UTAH  SHOPPER,  22,000  circulation, 
price  of  $500,000,  is  3.6  times  the  cash 
flow. 

BOB  HOUK 

PO  Box  1584,  Tubac,  AZ  85646 
(602)  398-9112 


OHIO  SHOPPER  plus  TMC  delivery  sys¬ 
tem  (in  plastic  bags).  Gross  $260,000 
in  1984,  estimated  $400, OOO  in  ’85. 
$250,000  firm.  Box  8603,  Editor  & 
Publisher. 


PROFITABLE  PAPER  in  rich  farming 
country,  one  owner  for  past  generation. 
Need  to  retire,  asking  $10DK.  Owner 
financing  available.  ATN,  Inc.,  Bill  or  Ed 
Berger,  1801  Exposition  Blvd.,  Austin, 
TX  78703,  (512)  476-3950. 

SAN  FRANCISCO  BAY  AREA  WEEKLY. 
Gross  $360,000;  potential  $700,000; 
must  be  young.  Experienced  ad  man. 
Sell  for  $375,000.  Box  8492,  Editor  & 
Publisher. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


EDITOR  &  PUBLISHER  for  March  16.  1985 


INDUSTRY  SERVICES 
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COMPUTER  SOFTWARE 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


TIRED  OK  LIVING?  In  sub-zero  climate 
and  decadent  economic  area? 

THE  LAND  OF  PLEASANT  LIVING  beck¬ 
ons!  Move  to  prosperous-sunny  South- 
east. 

WE  HAVE  17  WEEKLIES  from  $75K  to 
million  and  half-  and  our  list  is  growinel 
TELL  US  YOUR  NEEDS  and  financel 
capabilities  and  all  three  of  us  will  go  to 
work  for  you! 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Road,  Richmond,  VA 
Ed.  0.  Meyer...  (804)  266-1522 
Robin  R.  Lind..  (804)  784-3713 
Frank  L.  Thomas.(919)  563-3365 


UNUSUAL  SELLER  FINANCING 
OPPORTUNITY  for  experienced  man 
and  wife  team  with  a  little  money  and 
willing  to  work  hard  to  own  two  long 
established  Pennsylvania  weeklies. 
Robin  R.  Lind,  Edwin  0  Meyer  Associ¬ 
ates,  Inc.,  Box  244,  Manakin/Sabot,  VA 
23102,  (804)  784-3713. 


WELL-ESTABLISHED  MONTHLY- 
controlled  circulation  to  the  administra¬ 
tive  and  teaching  community  in  Illinois. 
15,000  circulation.  Operate  from  your 
home  or  as  addition  to  your  current  news¬ 
paper  operation.  Write  stating  interest  to 
Publisher,  PO  Box  766,  Lake  Forest,  IL 
60045. 


SOUTHERN  CALIFORNIA  WEEKLY,  un¬ 
opposed,  ajudicated,  over  2000  paid. 
Located  in  Rowing  resort-area  commun¬ 
ity.  Excellent  opportunity  for  husband/ 
wife  team.  $120,000,  V^down.  Less  for 
cash.  Box  8585,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


EXPERIENCED  PUBLISHING  EXECU¬ 
TIVE  with  substantial  capital  seeks  pro¬ 
fitable  shoppers/weeklies  grossing 
$500,000  plus  revenue  in  Zones  5  and 
7.  Responses  will  be  held  in  confidence. 
Reply  Box  8624,  Editor  &  Publisher. 


WELL  RESPECTED,  growing  Canadian 
daily  newspaper  with  cash  seeks  to 
purchase  smaller  newspapers  (5000- 
10,000  circulation).  Write  or  phone 
Arthur  Weeks,  Sterling  Newspapers, 
LTD,  PO  Box  10079,  Pacific  Center, 
Vancouver,  B.C.  V7Y1B6.  (604)  682- 
7755. 


EDUCATIONAL 


LEARN  TO  EDIT.  The  National  Copy  Edi¬ 
tors  School  at  the  University  of  Southern 
California  teaches  advanced  copy  edit¬ 
ing  and  headline  writing  by  correspond¬ 
ence.  Write  NCES,  DEPT.  Ill,  PO  Box 
1196,  Thousand  Oaks,  CA  91360. 


PUBLICATIONS  AVAILABLE 


"HOW  TO  MAKE  $100,000  A  Year  pub¬ 
lishing  Newsletters.”  Free  details.  Box 
34312,  Betheseda  MD  20817. 


"HOW  TO  SELL  MAGAZINE  ARTI¬ 
CLES."  Sample  issue,  $3.00.  The 
FREELANCE  FORUM,  PO  Box  35,  De- 
Imar.  NY  12054. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

EDITOR  &  PUBLISHER  for  March 


ATTENTION  CIRCULATION  EXECU¬ 
TIVES  FACT:  Every  newspaper  our  com¬ 
pany  worked  for  in  1983  AND  1984 
showed  an  increase  in  paid  circulation! 
Not  a  bad  record.  Join  the  list  of  winners 
and  get  in  on  the  increase.  Use:  Dan 
Campbell  and  Associates,  the  telephone 
sales  specialists.  Write  or  call,  you'll  be 
glad  you  did.  3864  (^nter  RoM,  Bruns- 
wick,  Ohio  44212  (216)  225-7440. 
TELE-SALES  SYSTEMS  presents  the 
newspapering  industry  with  a  clear  tele¬ 
marketing  choice.  Quality  sales  manage¬ 
ment  produces  quality  starts.  Tele-Sales 
Systems,  Inc.,  315()  N.  24  St.,  Suite 
107,  Phoenix,  AZ  85016.  (602)  954- 
7717. 


VERIFY  100%  of  your  starts  to  assure 
quality  of  order,  proper  delivery  and 
complete  customer  satisfaction.  Stop 
Saver,  Carrier  Recruitment  and  Reten¬ 
tion  Programs  also  receiving  national 
attention.  Let  us  show  you  why  we  cur- 1 
rently  have  83  successful  projects 
underway.  For  information  call  or  write 
Bob  Bensman,  Ver-A-Fast  Corp.,  11315 
Edgewater  Drive,  Cleveland,  OH  44102, 
(216)  651-2000. 


PRINTING 


Non-heat  set  web  printer  wishes  to  be¬ 

come  part  of  national  printing  network. 
Contact  Mr.  K.  Lesnar  1-800-843- 

6805. 


NEWSPAPER  SERVICES 


COLOR  SEPARATIONS 
Direct  screen,  4-color,  85-line,  from 
35mm  slide.  From  $30.  Newspaper 
Specialties,  PO  Box  628,  Galveston,  TX 
77550,  (409)  744-3611  ext.  214,  Bill 
Cochrane. 


TYPESETTING  SERVICES 


TYPESETTING,  layout,  black  and  white 
camera  work  and  four  color  separation. 
Quick  turn  around.  Contact  Dale  at 
(605)  339-2383. 


CONSULTANTS 


M&S  Canadian  Web  Consultants.  Pro¬ 
fessionals  in  Web  pressroom  equipment 
and  personnel  evaulation.  Maintenance 
and  training  program,  installations  and 
repairs.  Phone  (705)  673-6607. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 


SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
(^rlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  CA  90278.  (213)  372- 
0372 _ 


aRCULATION  SOFTWARE 


CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


16,  1985 


AOmanager 

New  -  for  the  small  weekly: 

Apple  lie,  300  accounts,  $1500 
ADmanager  is  a  newspaper  advertising 
scheduling,  billing,  arid  sales  reporting 
software  ^em  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/softvare  package  avail¬ 
able.  Write  or  call  for  brochure  and  report 
package.  Sunlight  Software,  PC  Box 
100,  ForesWille,  CA  95436;  (707)  887- 
7141. 


PROBLEM  WITH  your  billing?  Our  pub¬ 

lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 

sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 

system  costs  under  $6000.  This  in¬ 

cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Cal  I  or 

write  to  Jim  Sutton  or  Steve  Kuckuk, 

Publisher  Control  Systems,  223  W  5th, 

Shawano  Wl  54166;  (715)  526-6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 

tems.  IBM,  DEC  and  most  other  micro¬ 
computers.  Demo  disks  available.  Free 
brochures  and  sample  reports.  Pacific 

Sun  Computer  Systems,  Box  5553,  Mill 

Valley,  CA  94942;  (415)  383-4500. 


TSS/80 

Typesetting  Front  End  System 

•  Powerful,  easy  to  use  Text  Editor 

•  Flexible,  user-definable  typesetter 
code  sykem 

•  Supports  multiple  typesetters 

•  Wire  capture  -  stories  accessible  by 
priority,  category,  key-word 

•  Classified  Advising 

•  Remote  bureau  support 

•  TSS/  80  is  available  for  most  CP/M  and 
MS-DOS  computer  systems 

•  TSS/  80  is  available  on  a  fault-tolerant 
multi-user,  multiprocessor  shared-file 
system  suporting  up  to  50  users  and  8 
typesetters 

•  TSS/  80  Bureau  System 

Electric  Knowledge,  Inc. 

PO  Box  9033 

Charlottesville,  VA  22906-9033 
(804)  971-9747 


COMPUTERS 


6  portable  remote  terminals  like  new 
demo  units,  will  talk  to  any  front-end, 
half-priced,  CSI  (404)  299-0831. 


EDITORIAL  FRONT-END  (Sll  system 
44)  equipment. 

2-i28K  CPU  main  frames,  mass  mem¬ 
ory,  large  disk  adapter. 

6-GA  440  /  460  IPU's. 

4-multiplexors  for  extended  I/O. 
Miscellaneous  internal  adapters  and  I/O 
cards.  All  in  excellent  condition.  Forde- 
tails  call  Dale  Berry  at  (602)  271-81 14, 
The  Arizona  Republic/Phoenix  Gazette. 


FOR  SALE 

New  twin  star  washout  unit  N  APP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co., (2 13)  548-4545. 


MAILROOM 


2  Ferag  bottom  wrappers 
2  Ferag  bundle  storage  units 
2  Ferag  center  chain  conveyors 
2  Jampol  roller  top  conveyors  with  apron 
2  90°  curb  conveyors 
2  Ferag  outbeat  conveyors 
Available  in  Mw  1985.  Call  Bill  Owen  o) 
Paul  Rollins),  Fayetteville  NC  Observer- 
Times,  (919)  323-0610  or  323-4848. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 


Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 


Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
Mders.  Oil  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


•24P-48Pand  72PSHERIDAN  HARRIS 
stuffers  guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 
ing  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
nwdel  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)468-5827. 


PHOTOTYPESETTING 


AM,  CG  TYPESETTERS:  Buy,  Sell,  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  72^ 
2858. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


2  Comugraphics  2961s  and  2-4961  TL 
models,  2  comi^phics  KDTs  available 
immediatelv.  Wire  stripper.  Spare  parts. 
Singer  perforator,  IBM  Composer, 
Addressograph,  Graphotypes.  Best 
offer.  Jerry  Clark,  (703)  862-4139. 


EDITWRITER  7900  and  2750  guaran- 
tGcd 

Graph-X  (2 1 5)  433-7774  or  439-1942. 


HASTECK  42, 10  Meg  HD,  4  Terminals, 
Preview,  Micro  5  Interface,  $22,500; 
LINOTRON  202,  $17,500. 

Bob  Weber  (216)  831-0480. 


LINOTRON  202,  24  Fonts  New  from 
Merg.,  31  existing  Fonts,  Extra  Memory, 
9K  Hours,  $19,450.  Relicensed.; 
LINOSCREEN,  With  Tablet  Option, 
$6500. 

Bob  Weber  (216)  831-0480 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugrapihic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


RECONDITIONED  CG  7200  with  pica 
and  character  display,  6  strips.  $3550. 
Graphic  Systems  Exchange  (716)  385- 
3027. 


RECONDITIONED  CompIV-B.  HR  or  LR. 
30  day  parts  warranty.  Type  library  in¬ 
cluded.  Price  $6850.  Graphic  Systems 
Exchange  (716)  385-3027. 


RECONDITIONED  MDT350's  with  com¬ 
munications  or  format  option.  Warranty. 
$3450.  Graphic  Systems  Exchange 
(716)  385-3027. 
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EQUIPMENT  t  SUPPLIES 


PHOTOTYPESETTING 


TWO  videosetter  universals  with  RLO 
guaranteed.  GRAPH-X  (215)  433-7774 
or  439-1942. 


TWO  Editwriter  7500  guaranteed. 
Graph-X  (2 1 5)  433-7774  or  439-1942. 


TWO  MOT  350  and  one  MDR  guaran¬ 
teed.  GRAPH-X  (215)  433-7774  or 
439-1942. 


UTS  SYSTEM,  1  Controllers  and  12  Ter¬ 
minals,  $23,4%; 

UTS  SYSTEM  BY  CG,  6  terminals, 
$17,500.; 

UNISETTER  LR,  $4250; 

UNISETTER  DEK,  $2000. 

Bob  Weber  (216)  831-0480 


USED  COMPUGRAPHIC  FONTS;  COMP 
IV,  Editwriter,  (Choose  from  Library  of 
over  800  Strips)  $125  add  $20  per  ITC 
Track.  Call  Bob  Weber  (2 16)  83 1 -0480. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


VIDEOSETTER  FONTS;  your  choice 
from  Library  of  90  fo  $250  each.  Also 
UNISETTER  STRIPS  Including  Width 
^rd,  $100  each  +  $15  per  ITC  Track 
and  Related  U.C.  OUTPUT  CARDS  at 
$50  each.  Call  for  other  fonts.  BOB  WE¬ 
BER  (216)  831-0480. 


XITRON  interface  guaranteed.  GRAPH-X 
(215)  433-7774  or  439-1942. 


PRESSES 


1980  Color  King  with  only  7  million  im¬ 
pressions.  Will  sell  press,  neatset  system 
or  2-web  sheeter  separately.  Newman  & 
Associates  (816)  756-3350. 


COMMUNITY  PRESSES 
Goss  Community  S/C,  6  units  plus  tri- 
colorunit,  S/C  folder,  only  1  Vi  years  old. 
Mintcondition. 

Goss  CommuniW  S/C,  6  units  plus  tri¬ 
color  unit,  S/C  folder  never  used.  MFG 
1984. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex;  130326 


3  unit  Community  press-excellent  condi¬ 
tion,  can  be  seen  running  upon  request 
Urbanite,  floor  and  stacked  units 
Community  units  with  running  circum¬ 
ferential 

Community  folders  high  drive,  6  web 


Tucson,  AZ  Office;  (602)  574-0031 


Goss  Community  4  units  1978  running 
circumferential  all  units,  S/C  folder. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


BRAND  NEW  PRINTING  UNITS 
FOR 

Urtwnit*— Community— Suburban 
Pram  Linm 

Floor  Mountod  i  Sttckod  Units 
Roll  Stands 

Priced  Well  Below  the  OEM  and 
competitive  with  used  equipment 
These  Horizon  units  are  compat- 
able  with  your  existing  Goss 
equipment 

Call  Toll  Free  for  Mora  Info.  .  . 

1-800-323-7683 
DEV  INDUSTRIES.  INC. 


EQUIPMENT  A  SUPPUES 


PRESSES 


1970-7 1  Goss  Community  6  units  upper 
former  and  quarter  folder  50  horse¬ 
power  drive  motor. 

1979  Harris  V-15  6  units  upper  former 
and  quarter  folder  50  horse-power  drive 
motor. 

Both  in  excellent  condition.  Call  the 

Star-Beacon 

(216)  998-2323 

Ask  for  Nick  Lebra 


Goss  metro,  4  units,  half  deck 
Urbanite  1000,  9  units 
Urbanite  1000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22”  cutoff,  7  units 
Urbanite  units,  3  colors,  folders 
SC  Community,  10  units  (2  stacked) 
SC  Community,  9  units,  UOP 
SC/Community  units  and  folders 
Harris  1650,  6  units 
845,  5  units,  1979 
845,  4  units  half  and  quarter 
VI 5D,  8  units  JFL5,  1^3 
News  King,  6  units,  upper  former 


ONE  CORP/Atlanta,  GA 
(404)  458-9351  Telex  700563 


HARRIS 

845,  4-8  units,  1973,  1979. 

V-22,  4  units,  1970. 

V-15A,  6-4  units,  1970. 

GOSS 

Community  SC,  2  units  (add-on). 
Community  SSC,  3  units  with  folder, 
1982. 

KING 

Colorking,  1  unit  (add-on). 

Newsking,  3  units,  5  units. 
BELL-C/VMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex;  130326 


2  unit  News  King,  KJ  4  folder  - 1964 

3  unit  Harris  V-I5A,  JF7  folder  - 1971 

4  unit  V-15A,  JF7  folder,  exceptional 
press  - 1975 

4  unit  Cottrell  Vanguard 

5  unit/2  folder  SC  - 1972 

Full  line  of  folders.  King  KJ4  and  KJ6': 
Harris  /F7,  Goss;  Ciommunity,  Suburban 
and  Urbanite  Vi  &  Vz  page 
4  Wood  2-arm  auto  splicers 
2  Gregg  Imprinters,  Martin  infeeds 
Counter  stackers,  C)ount-0-Veyors 

Offered  exclusively  by; 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


6-units  V-15-A  2-folders  available  im¬ 
mediately  can  be  seen  in  operation 

104  Count-O-Veyors  completely  rebuit 

Hyster  4500  lbs.  clamp  truck  handles 
rolls  up  to  42"  in  diameter  propane 

6-position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
V-15-A  press 

Harris  V-I5A  parts  in  stock 

Paper  dollies  for  Goss  presses 

Miracle  Industries  Inc. 

(203)  264-1802 


E&P 

CLASSIFIEDS 

212-675-4380 


EQUIPMENT  A  SUPPUES 


PRESSES 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


Goss  Metro,  4  units,  I  half  deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  9  units  ROP 
SC  Community,  4  units,  1979 
SC  Communi^,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
VI 5A,  4  units,  1977 
V15A,  5  units,  1971-75 
News  King,  2  units,  1971 

ONE  CORP/Atlanta  GA 
(404)  458-9351  Telex  700563 


EQUIPMENT  A  SUPPLIES 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 

4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

5  Unit  Wood  Lithoflex  Offset  22-V4 
cutoff  with  2;1  folder  &  R.T.O.’s 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


THE  INDUSTRY’S 
MEETING  PLACE.  .  . 

When  you  need  to  reach  newspaper  people,  you  can 
meet  all  the  people  you  want  to  meet — 

Buyers,  sellers,  employers,  job-seekers,  and  more, 
in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)  675-4380 


CLASSIFIED  ADVERTISING  RATES 


LINE  AOS 

1  week  —$4.95  per  line 

2  weeks— $4.45  per  line,  per  issue. 

3  weeks— $3.75  per  line,  per  issue. 

4  weeks— $3  00  per  line,  per  issue 


Effective  January  1,  1985 

POSITIONS  WANTfD 
1  week  —$3.30  per  line 

issue.  2  weeks— $2.75  per  line,  per  issue 

issue.  3  weeks— $2.40  per  line,  per  issue 

issue  4  weeks— $2  20  per  line,  per  issue 


Add  $5.00  per  insertion  for  box  service, 
count  as  an  additional  Hne  in  copy 


Add  $3  50  per  insertion  for  box  service, 
count  as  an  additional  hne  in  copy 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  data. 

Contract  rates  avaffable  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publishor 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 


EDITOR  A  PUBLISHER  for  March  16,  1985 


V. 


1 


EQUIPMENT  ft  SUPPUES 


PRESSES 


GOSS 

HEADLINER 
MARK  I 

Ideal  for  offset  or  flexo- 
conversions  21  Va”  cut¬ 
off,  4  units,  4  RTF’s,  2 
half-decks,  2:1  double 
folder. 

Offered  exclusively  by 

bell-camp  incorpo¬ 
rated  (201)  796-8442 
Telex:  130326. 


WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
Complete  8  unit  Hoe  Colormatic  press 
1  Hoe  colormatic  folder  3  to  2-22  % 
cutoff 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  V4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinei^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


Cross-head  perforator  for  Goss  SC  Folder 
and  platform  for  custom  3  knife  trimmer. 
Mr.  K.  Lesnar  (605)  339-3633. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


4, 5  or  6  unit  Goss  Suburban  Community 
or  News  King  press  wanted.  Complete 
with  folder  up  to  6  unit  capacity.  Reply 
Box  8576. 


IDAB  440  or  Hall  Monitor  counter  stack¬ 
er.  Must  be  in  good  operating  condition. 
Reply  to  Box  8514,  Editor  &  Publisher. 


MS  or  HH  hopper  for  Sheridan  inserter. 
Reply  to  Box  8490,  Editor  &  Publisher. 


WANTED  Electrons  hot  metal  typeset¬ 
ting  machines-straight  matter.  George 
K.T609)  482-2300,  (609)  346-3228. 


HELP 

WANTED.  .  . 


ACADEMIC 


MASS  COMMUNICATION.  Faculty  posi¬ 
tion  (non-tenure-track)  available  Fall, 
1985.  12-hour  teaching  load.  Duties: 
teach  graduate  and  undergraduate 
courses  in  publicity  and  public  relations, 
public  relations  production,  public  rela¬ 
tions  for  non-profit  organizations  and 
financial  communications;  ability  to 
teach  other  mass  media  courses  and  to 
develop  additional  courses  in  public  re¬ 
lations;  advisor  for  the  PRSSA  chapter; 
advise  students,  participate  in  depart¬ 
ment  activities,  (jualifications:  Ph.D., 
teaching  and  professional  experience, 
and  scholarly  potential.  Rank:  assistant 
professor.  Salary  to  $28,586  depending 
on  qualifications  and  experience.  Oppor¬ 
tunity  for  summer  and  evening  teaching 
for  additional  remuneration.  Minorities 
and  women  are  encouraged  to  apply. 
Send  curriculum  vitae  and  letters  of  re¬ 
commendation  by  April  15, 1985,  to  Dr. 
Irene  Shipman,  Chairperson,  Depart¬ 
ment  of  Speech  and  Mass  Communica¬ 
tion,  Towson  State  University,  Balti¬ 
more,  Maryland  21204.  An  equal  oppor¬ 
tunity,  affirmative  action  employer. 


JOURNALISM;  Southern  Arkansas  Uni- 
versity  has  an  opening  in  a  tenure  track 
faculty  position  in  Journalism.  The  per¬ 
son  hired  will  teach  journalism  classes  at 
all  levels  and  possibly  courses  in  public 
relations  and  mass  communication  plus 
advise  the  student  newspaper  staff. 
Journalism  is  in  the  Department  of 
Theatre  and  Communication,  and  a 
minor  or  emphasis  in  Journalism  can  be 
attained. 

Qualifications:  An  M.A.  in  Journalism  is 
required-hours  above  the  M.A.  or  a 
doctorate  preferred.  Teaching  experi¬ 
ence  with  a  knowledge  of  print  and  elec¬ 
tronic  news  journalism  is  required. 
Appointment:  August,  1985  for  Fall 
semester.  Salary;  $17,500-$21,000 
for  a  9  month  contract.  Summer 
teaching  probably  available.  Rank;  Com¬ 
mensurate  with  qualifications  and  ex¬ 
perience.  Applications  will  be  accepted 
until  the  position  is  filled.  Please  send 
letter  of  application  and  resume  to:  De¬ 
partment  of  Theatre  and  Communica¬ 
tion,  c/o  Dr.  Terry  M.  James,  Director  of 
Planning  and  Personnel,  Southern 
Arkansas  University,  Box  1184,  Magno¬ 
lia,  Arkansas  71753,  (501)  234-5120, 
Ext.  304.  Equal  Opportuni^/Affirmative 
Action  Employer. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


JOURNALISM:  Growing  Department  of 
Communications  seeks  energetic  educa¬ 
tor  with  a  minimum  of  a  Master's  degree 
in  mass  communication  or  journalism; 
ability  to  teach  such  courses  as  news¬ 
writing,  feature  writing,  editing,  and  re¬ 
porting;  experience  with  phototypeset¬ 
ting  systems  and  a  knowledge  of  Video 
Display  Terminals;  and  experience  work¬ 
ing  with  a  college  and/or  professional 
newspaper.  The  successful  candidte  will 
serve  as  adviser  to  the  college  newspaper 
and  yearbook,  may  teach  communica¬ 
tion  law  or  public  relations,  and  should 
possess  a  commitment  to  professional 
advancement.  Salary:  $17,000- 
$21,000.  Tenure  track.  Rank;  Instruc¬ 
tor  or  Assistant  Professor.  Send  letter  of 
application,  current  vita,  to  Dr.  Ray  Mal- 
zahn.  School  of  Arts  &  Science,  Missouri 
Southern  State  College,  Joplin,  MO 
64801. 


TENURE-TRACK  assistant  profes¬ 
sorship  in  news-editorial  sequence,  be¬ 
ginning  August  27.  Ph.D.  and  profes¬ 
sional  news  experience  preferred.  Ability 
to  teach  press  law  desirable.  Salary  com¬ 
petitive.  Call  or  write:  Prof.  William  Fran¬ 
cois,  163  Manoogian,  Wayne  State  Uni¬ 
versity,  Detroit,  Ml  48202,  (313)  577- 
2627. 


HELP  WANTED 


ACADEMIC 


ANNOUNCEMENT  OF  POSITION 
VACANCY 

POSITION  REDEFINED  AND  SEARCH 
REOPENED 

Instructor,  Assistant,  Associate  or  Full 
Professor,  tenure-track.  Department  of 
Communication. 

ABD required,  Ph.D.  preferred.  Publica¬ 
tions  and  college  or  university  teaching 
experience  preferred. 

Salary  and  rank  dependent  upon  qual¬ 
ifications  and  experience.  Full-time 
summer  teaching  may  be  available. 
RESPONSIBILITIES: 

Teaching  undergraduate  and  graduate 
courses  in  one  or  more  of  the  following 
areas:  international  communication, 
quantitative  research  methodology, 
organizational  communication,  plus 
other  areas  of  interest.  Academic  advis¬ 
ing  of  departmental  majors.  Fulfilling 
assigned  research  responsibilities. 
Rendering  professional  service  to  the  de¬ 
partment,  the  university  and  the  com¬ 
munity. 

Date  available;  August  15,  1985 
Please  send  applications,  resume,  and 
references  by  May  1,  1985  to: 

Dr.  Mike  Budd 
Chair,  Search  Committee 
Department  of  Communication 
Florida  Atlantic  University 
Boca  Raton,  Florida  33431 


CURRICULUM  DIRECTOR.  Public  Rela¬ 
tions  required.  Broadcast  or  Photo¬ 
journalism  desirable.  PhD  and  profes¬ 
sional  experience  preferred.  Rank  and 
salary  competitive,  depending  upon 
qualifications.  Tenure  track.  Starts  Au¬ 
gust  26;  deadline  June  30  or  when  fil- 
1^.  Send  resume,  university  transcripts, 
examples  of  work  and  three  references 
to; 

Dr.  William  Rambin,  Head 
Department  of  Communication  Arts 
Northeast  Louisiana  University 
Monroe,  Louisiana  71209 
NLU  is  an  equal  opportunity/affirmative 
action  employer. 


SONOMA  STATE  UNIVERSITY  seeks  an 
Assistant  Professor  for  Fall  1985  tenure- 
track  appointment.  To  teach  video, 
media  technology,  and  core  courses  in 
innovative  new  communication  studies 
program.  Ph.D.  required;  professional 
media  experience  highly  desirable.  Sal¬ 
ary  competitive.  Deadline:  March  29. 
Send  letter  of  application,  complete 
vita,  current  teaching  evaluation,  and 
names  and  phone  numbers  of  three  re¬ 
ferences  to;  Dr.  Carl  Jensen,  Com¬ 
munications  Studies,  Sonoma  State 
University,  Rohmert  Park,  CA  94928. 
AA/EOE. 


DATA  PROCESSING 


DEPUTY  SYSTEMS  MANAGER 
The  Paciric  Stars  and  Stripes,  a  U.S. 
Forces  newspaper  headquartered  in 
Tokyo,  Japan,  seeks  a  Deputy  Systems 
Manager,  preferably  with  Wang  VS-100 
or  smaller  Wang  VS  systems  experience. 
Position  will  involve  interfacing  with 
management,  end-users  and  the  Sys¬ 
tems  Automation  staff.  Individual 
should  be  capable  of  project  manage¬ 
ment  from  inception  to  completion.  Ex¬ 
perience  with  COBOL,  interactive  prog¬ 
ramming,  micro-computers,  and  tele¬ 
communications  in  a  distributed  proces¬ 
sing  environment  is  required.  Experi¬ 
ence  with  AP,  AR,  FA,  GL,  1C,  OE,  and 
productivity  tools  such  as  SPEED  II  in  a 
wholesale/retail  business  will  bea  consi¬ 
dered  plus.  Basic  pay  $26,380  a  year, 
plus  a  housing  allowance  or  free  bache¬ 
lor's  quarters,  commissary  and  BX 
privelages,  group  insurance  and  retire¬ 
ment,  furlough  after  3  years  and  every  2 
years  after  thereafter,  as  well  as  other 
benefits.  Send  resume  to  reach  U.S. 
Army  Civilian  Personnel  Office,  Honshu, 
ATTN:  RP-NAF,  APO  San  Francisco 
96343,  no  later  than  15  April  1985. 


HELP  WANTED 
ADMUHSTRATIVE 

CONTROLLER 

Our  Newspaper  and  Radio  Broadcasting 
Company  is  seeking  a  hands-on  type 
controller/accounting  manager  to  super¬ 
vise  accounting  and  EDP  functions.  De¬ 
gree  in  accounting  is  required  and  CPA  is 
preferred.  Experience  in  the  newspaper 
or  broadcasting  industry  would  be  help¬ 
ful.  At  a  minimum  candidates  qualifica¬ 
tions  should  include  experience  in  su¬ 
pervising  other  accounting  and  clerical 
personnel,  general  ledger  control,  finan¬ 
cial  reporting,  budgeting,  and  some  tax 
return  preparation.  Additionally,  good 
communication  skills  and  leadership 
capabilities  are  required.  Send  resume 
and  salary  requirements  to: 

John  T.  Pritchard,  Publisher 

The  Galesburg  Register-Mail 
140  S.  Prairie  St. 

Galesburg.  IL  61401 

EXCELLENT  OPPORTUNITY 
The  New  York  Times  Regional  Newspap¬ 
er  Group  headquartered  in  Atlanta  is 
seeking  a  personnel  executive  reporting 
to  the  personnel  director  for  the  South¬ 
east  area  to  be  responsible  for  im¬ 
plementing  human  relations  programs, 
to  continue  successful  relationship  with 
employees.  Energetic  individual  should 
have  at  least  seven  years  of  sound  per¬ 
sonnel  experience  and  good  track  record 
in  the  following  areas;  training,  com¬ 
pensation,  recruiting,  safety,  EEO,  em¬ 
ployee  benefits,  attitude  surreys,  career 
skills,  management  developnrent,  per¬ 
formance  appraisals,  quality  circle  faci¬ 
litation  etc. 

Seventy-five  percent  traveling  required. 
Excellent  fringe  benefits,  and  competi¬ 
tive  salary. 

If  you  can  handle  several  assignments  at 
one  time  and  have  communication  and 
solving  problem  skills  submit  your  de¬ 
tailed  resume  with  your  experience  in 
each  of  these  areas  with  salary  history 
and  requirement  to  AmalloCarneiro,  The 
New  York  Times  Regional  Newspaper 
Group,  3414  Peachtree  Road  NE,  Suite 
156(),  Atlanta,  GA  30326. 

An  Equal  Opportunity  Employer 


EDITOR  &  PUBLISHER  for  March  16,  1985 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 


GENERAL  MANAGER 
Chief  operating  position  for  6  weekly 
paid  newspapers  plus  4  free  shoppers 
including  commercial  printing,  130  em¬ 
ployees.  Zone  5.  Ideal  candidate  must 
be  experienced  with  strong  managerial 
skills,  entrepreneurial  and  bottom  line 
oriented.  Marketing  and  sales  back¬ 
ground  helpful.  Excellent  compensation 
including  fringe  benefits  with  a  bonus 
program.  Reply  in  strictest  confidence  to 
Box  8599,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer. 

GENERAL  MANAGER  -  growing  estab¬ 
lished  East  Coast  weekly  is  lowing  for 
entrepreneurial  leader.  Advertising  sales 
back^ound  essential.  Outstanding  posi¬ 
tion  in  growth  oriented  organization.  Ex¬ 
cellent  compensation  package.  Send  re¬ 
sume  and  letter  with  earnings,  history. 
Box  8653,  Editor  &  Publisher. 

OPERATIONS  MANAGER 
Central  Mass  Media,  one  of  the  fastest 
growing  magazine  and  newspaper  pub¬ 
lishing  companies  in  the  USA  is  looking 
for  an  ace  operations  manager  who  can 
manage  production,  personnel,  circula¬ 
tion,  data  processing  and  -most  impor¬ 
tant-  knows  how  to  work  with  people.  If 
you're  ready  to  work  for  a  company  that 
recognizes  your  talent. ..  if  you're  ready  to 
work  for  a  company  where  you  can  make 
a  difference. . .  if  you're  one  of  the  best. . . 
call  Dan  Kaplan,  President,  at  (617) 
799-0511. 
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HELP  WANTED 


ADMINISTRAmE 


SALES  ORIENTED  general  manager  for 
5  day  daily  in  northern  Zone  9.  Our  best 
candidate  may  be  an  ad  director  now 
ready  to  handle  greater  responsibilities 
while  retaining  a  leadership  role  in 
marketing  the  newspaper.  Successful 
applicant  will  have  respect  for  quality 
newspapers  and  be  willing  to  work  hard 
in  support  of  excellent  news  coverage  of 
this  fine  community.  Desirable  family 
lifestyle  available  plus  outstanding 
fringe  benefit  packa^  and  a  profit  in- 
cenhve.  Reply  with  resume  and  salary 
needs  to  Box  8627,  Editor  &  Publisher. 


A  SUCCESSFUL,  privately  held  southern 
regional  daily  and  Sunday  newspaper  is 
seeking  a  mature  publisher  with 
meanin^ul  editorial  background.  A 
qualifieoT  candidate  probably  presently 
employed,  should  be  well  versed  in  all 
aspects  of  newspaper  operations  and 
should  posKss  strong  manag^ial  skills. 
Compensation,  which  to  the  rig^t  candi¬ 
date  could  exceed  $100,000,  is  negoti¬ 
able  depending  on  background  and  ex¬ 
perience  and  includes  incentive  bonus 
based  on  performance.  All  replies  will  be 
kept  strictly  confidential.  Please  send 
resume  and  salary  history  to:  Box  8644, 
Editor  &  Publisher. 


'^PUBLISHINGS 

EXECUTIVE 

Opening  for  individual  with  solid 
background  in  all  phases  of  pub¬ 
lishing.  Candidate  should  be 
familiar  with  current  manage¬ 
ment  techniques  as  well  as  state- 
of-the-art  newspaper  production 
technology.  Must  have  proven 
management  record.  Not  a 
hands-on  position,  but  thorough 
background  of  all  phases  impor¬ 
tant.  College  degree  a  must. 
Solid  company,  good  salary  and 
benefits  package.  Zone  2 
DEPT  312688 
1 501  Broadway,  NYC,  NY  1 0036 1 
I  Equal  Opportunity/ Affirmative] 
^  Action  Employer  V 


ADVERTISING 

ADVERTISING  T 


HELP  WANTED 


ADMINISTRATIVE 


CONTROLLER 

Immediate  opening  for  chief  financial 
manager  with  strong  newspaper  finan¬ 
cial  experience.  Solid  business  skills 
and  cash  management  abilities.  Reports 
to  chief  executive  and  will  be  key  mem¬ 
ber  of  a  developing  management  team. 
Don’t  delay  on  responding  to  this  oppor¬ 
tunity.  Competitive  salary  and  benefits, 
growth  situation.  Zone  9.  Write  in  confi¬ 
dence  to  Box  8649,  Editor  &  Publisher. 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR  for  major 
New  York  City  SPANISH-UNGUAGE 
daily  newspaper.  Excel  lent  career  oppor¬ 
tunity.  Abilito  to  be  a  team  player,  com¬ 
municate  effectively  with  decison  mak¬ 
ers,  and  manage  a  staff  of  15-20  sales¬ 
persons  essential.  Must  be  fluent  in 
Spanish  and  English.  Send  resume  and 
salary  history  to  Box  8277,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  SALES  MANAGER 
Excellent  career  opportunity  in  Califor¬ 
nia's  fastest  growing  city  over  100,000 
population.  Retailingand/or  competitive 
market  newspaper  experience  a  plus. 
Ideal  climate  and  generous  benefit  pack¬ 
age.  Send  resume  and  salary  history  to 
Lynn  Biyan,  Director  of  Marketing  and 
Sales,  PO  Box  440,  Bakersfield,  CA 
93302.  EOE. 

ADVERTISING/MARKETING  MAN- 
AGER 

CITY  MAGAZINE 

Monthly  city  magazine  needs  the  right 
advertising/marketing  specialist  to  moti¬ 
vate  and  manage  staff  and  develop 
strategies.  Salary/inncentive  program. 
Reply  to  Box  8559,  Editor  &  Publisher. 

TELEMARKETING  SALES  MANAGER 
An  experienced  professional  is  sought  to 
manage  a  staff  of  20  telemarketing  sales 
people  and  8  support  personnel  in  the 
classified  department  of  a  major  Califor¬ 
nia  daily.  Responsibilities  include  hir¬ 
ing,  training,  and  motivating  our  tele¬ 
marketing  sales  division.  Previous  clas¬ 
sified  sales  management  experience 
necessaiy .  An  attractive  salary  commen¬ 
surate  with  experience  and  a  good  bene¬ 
fits  package  are  offered.  If  you're  inter¬ 
ested  send  your  resume  and  salary  histo¬ 
ry  to  Stephanie  Guevara,  Personnel 
Manager,  The  Fresno  Bee,  1626  E 
Street,  Fresno,  CA  93786.  An  Equal  Op¬ 
portunity  Employer. 


ADVERTISING 


NEWSDAY,  America's 
tenth  largest  newspaper, 
presents  a  unique  oppor¬ 
tunity  for  a  highly  ex¬ 
perienced  Retail  Co-op 
Specialist.  Salary/Incentive 
Program.  Excellent 
benefits  package. 

^Send  resume  &  salary 
history  to: 

L.  Endres 
NEWSDAY 
Long  Island,  N.Y. 
11747 

An  Equal  Opportunity 
Employer  (M/F) 


HELP  WANTED 


ADVERTISING 


AO  DIRECTOR 

Beverly  Hills  Courier  in  Beverly  Hills 
California,  the  largest  and  the  leading 
weekly  newspaper  in  the  western  area  of 
Los  Angeles  seeks  an  advertising  mana¬ 
ger.  National,  retail,  and  classified,  pre¬ 
prints  are  part  of  the  overall  job.  Experi¬ 
ence  absolutely  necessary.  Company  be¬ 
nefits,  good  starting  salary,  immediate 
opening.  (213)  278-132^ 

Beverly  Hills  Ctourier 

8840  Olympic  Boulevard 
Beverly  Hills,  Ulifornia  90211 

ADVERTISING  DIRECTOR  needed  for 
Nevada’s  largest  newspaper,  bcellent 
career  opportunity!  Send  resume  and 
salary  requirements  to  the  General  Man¬ 
ager  of  the  Las  Vegas  Review-Journal, 
FO  Box  70,  Las  Vegas,  Nevada  89125- 
0070.  An  equal  opportunity  employer. 

ADVERTISING  MANAGER 
Skilled  people  person  needed  to  manage 
veteran  stan  or  10,000  daily  in  Zone  8. 
Excellent  opportunity  for  manager  at 
smaller  paper  or  "second  in  command" 
seeking  entry  management  level  chal¬ 
lenge.  Salary  mid-$20's.  Resume,  sal¬ 
ary  requirements  to  Box  8642,  Editor  & 
Publisher. 

ADVERTISING  SALES  MANAGER 
Large  weekly  group  in  Northern  New  j 
Jersey  seeks  advertising  sales  manager  | 
with  high  energy  and  a  successful  track  i 
record  m  newspaper  of  shopper  zones 
sales.  Tremendous  growth  potential.  Re¬ 
ply  to  Box  8652,  Uitor  &  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
We're  a  medium-sized  midwestern 
award-winning  daily  looking  for  experi¬ 
enced  classified  manager  with  a  suc¬ 
cessful  track  record  in  increasing  family 
want  ad  sales  as  well  as  classified  dis¬ 
play.  Salary  to  $25,000  plus  excellent 
company  benefits  and  growth  potential. 
Your  application  held  in  strictest  of  con¬ 
fidence.  Send  letter  or  resume  telling  us 
of  your  successes  to  Box  8602,  Editor  & 

Publisher. _ 

CLASSIFIED  MANAGER  needed  at  the 
Anchorage  Daily  News,  Anchorage  AK. 
We  are  a  large  daily  where  classified  is 
considered  vital  to  our  success.  Classi¬ 
fied  volume  alone  runs  over  100,000 
inches  a  month.  We  are  leading  in  a  high¬ 
ly  competitive  market.  Must  lead  staff  of 
36  with  an  eye  towards  results  and  high 
morale.  Mustbeaggresssiveand  innova¬ 
tive  in  approach  to  sales. 

We  offer  competitive  salary  plus  bonus. 
Manager  will  be  an  active  member  of 
operations  team.  Experienced  managers 
with  an  appetite  for  vigorous  competition 
should  call  or  write  to  Marge  Campbell, 
Dir.  of  Research  and  Development,  PO 
Box  6616,  Anchorage,  AK  99502. 
(907)  786-4239/ 

EXPERIENCED  ADVERTISING  SALES- 
MAN  for  rapidly  growing  golf  magazine. 
Advancement  opportunities,  base  plus 
commission.  Send  resume  to  Florida 
Golfweek.  PO  Box  1458,  Winter  Haven, 
FL  33882. 

THERE  IS  AN  OPENING  for  an  aggres¬ 
sive  ,  retail  advertising  sales  person  in 
Nevada's  largest  daily  newspaper.  If  you 
have  newspaper  advertising  sales  experi-  i 
ence  and  are  looking  for  a  rewarding  ! 
career,  send  resume  to:  Personnel 
Dept.,  Las  Vegas  Review-Journal,  P.O. 
Box  70,  Las  Vegas,  Nevada  89125- 
0070.  An  equal  opportunity  employer. 

SALES  MANAGER 
Southeastern  Daily  Newspaper 
For  locally  produced,  high  quality  weekly 
magazine.  Coordinte  all  sales  and  quali¬ 
ty  control  activity  of  this  weekly  supple¬ 
ment.  Prior  magazine  experience  a 
must.  Circulation  over  125,000.  Solid  I 
salary  and  strong  incentive  program. 
Write  Box  8560,  Editor  &  Publisher.  I 


HELP  WANTED 


ADVERTISING 


FASTEST  GROWING  DAILY  in  Florida, 
in  one  of  the  fastest  growing  communi¬ 
ties  in  Florida  is  seeking  an  experienced 
salesperson  with  ad  layout  ability  who  is 
motivated  and  willing  to  sen/ice  estab¬ 
lished  accounts  and  develop  new 
accounts.  Excellent  company  benefits. 
Salary  commensurate  with  ability.  Send 
resume,  references  and  salary  require¬ 
ments  to  Sheila  Tuttle,  PO  Box  1268, 
Vero  Beach,  Florida  32961-1268. 

HAWAII: 

Enjoy  living  and  working  in  Hawaii  as 
manager  of  a  new  Penny  Shopper  classi¬ 
fied  newspaper.  We  are  seeking  a  reli¬ 
able,  energetic  self-starter  capable  of 
developing  business  in  a  competitive 
marketplace. 

The  ideal  applicant  will  have  experience 
in  shoppers  and  may  be  in  a  number  two 
slot  waiting  for  a  break.  We  are  offering  a 
salary  commensurate  with  background 
and  experience,  a  bonus  plan,  benefits 
including  employer  paid  life  insurance, 
medical  and  dental  coverage,  sick  leave; 
and  an  excellent  profit-sharing  program. 
Please  send  cover  letter  and  resume  to 
Ken  Berry,  R.F.D.  Publications,  Inc., 
46-016  Alaloa  St.,  Kaneohe,  Hawaii 
96744. 


MID-SIZED  New  England  daily  in  stable 
market  seeks  a  progressive,  results- 
oriented  retail  advertising  manager  to 
develop  sales  programs  and  direct  and 
motivate  a  stan  of  13.  The  ideal  candi¬ 
date  will  have  the  following  demons¬ 
trated  strengths:  successful  personal 
sales  history;  key  account  and  general 
advertiser  relations  experience;  training 
and  coaching  skills;  ability  to  create  sell¬ 
ing  prc^rams  and  promotions;  and  admi¬ 
nistrative  and  leadership  skills.  This  is  a 
growth-oriented,  opportunity  position. 
Must  be  ready  to  assume  overall  adver¬ 
tising  department  responsibilities  within 
one  year.  Our  employees  know  of  this 
advertisement.  If  you  possess  the  de¬ 
sired  qualifications,  send  resume  in 
complete  confidence,  detailing  experi¬ 
ence  and  salary  history  to  Box  8615, 
Editor  &  Publisher. 

NEED  seasoned  retail  sales  rep  with 
management  potential.  Must  have  ex¬ 
perience  on  local  and  chain  accounts. 
Progressive  daily  in  desert  region  of  So. 
Calif.  Base  salary,  commission  plus  nice 
benefit  package.  Submit  cover  letter  and 
resume  to:  Robert  Bostick,  c/o  Associ¬ 
ated  Desert  Newspapers,  PO  Box  251 ,  El 
Centro,  92244. 

RETAIL  SALES  MANAGER  needed  to 
direct  seven  account  executives  and 
support  staff  for  a  metropolitan  daily 
newspaper  in  the  southwest.  If  you  are  a 
retail  manager  of  a  small  or  medium 
sized  daily  you  may  have  qualities  we  are 
looking  for.  The  successful  candidate 
will  have  a  strong  track  record  in  sales 
and  have  previous  management  expe¬ 
rience;  the  ability  to  motivate  and  direct 
^ple  will  be  a  key  to  your  success. 
Excellent  pay  plan  and  full  benefits 
package,  (qualified  candidates  should 
send  resume,  references  and  salary  re¬ 
quirements  to  Helen  Cochran,  Retail 
Advetising  Manager,  The  Caller-Times, 
PO  Box  9136,  Corpus  Christi,  TX 
78469.  (512)  886-3622. 

THETRENTONIAN  is  looking  for  a  clas- 
sified  advertising  manager  in  one  of  the 
most  competitive  newspaper  markets  in 
the  countiy.  We  are  a  7  day  a  week  pub¬ 
lication  with  a  TMC  product  twice  week¬ 
ly.  Candidate  will  be  responsible  for 
overall  management  of  classified  depart¬ 
ment;  planning  and  budgeting;  inside 
and  outside  supervisory  experience 
necessary.  Attractive  salary,  incentive 
program  with  full  benefit  package. 

Send  resume  with  salary  requirement  to 
E.L.  Hoffman,  Publisher,  The  Trento- 
nian,  600  Perry  Street,  Trenton,  NJ 
08602. 


EDITOR  &  PUBLISHER  for  March  16,  1985 
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HELP  WANTED 

HELP  WANTED 

ADVERTISING 

ARTIGRAPHICS 

CIRCULATION 

EDITORIAL 

DISRTICT  SALES  MANAGtK 
Large  daily  circulation.  Salary  mid  to  up¬ 
per  30's  plus  bonus.  Must  have  mini¬ 
mum  of  two  years  newspaper  sales  and 
management  experience.  Box  8587, 
Editor  &  Publisher. 


MTtQRAPHICS 


GRAPHIC  ARTIST 

The  Greensboro  News  &  Record  is  seek¬ 
ing  a  graphic  artist  for  the  news  depart¬ 
ment.  Chief  qualifications  are  an  ability 
to  visualize  and  produce  innovative  fea¬ 
ture  illustrations  and  informational 
graphs,  charts  and  maps  for  use  with 
news  content  under  daily  deadline  press¬ 
ure.  Full  knowledge  of  black  and  white 
and  color  reproduction  plus  typography 
are  essential.  The  successful  candidate 
should  have  a  college  degree  in  graphic 
arts  and  2  to  4  years  daily  newspaper 
experience.  Competitive  benefit  pack¬ 
age  accompanies  position.  Send  resume 
and  portfolio  to  Ned  Cline,  Managing 
Editor,  Greensboro  News  &  Record,  PO 
Box  20848,  Greensboro,  NC  27420, 
EOE. 


WE  ARE  LOOKING  for  an  experienced 
editorial  artist  with  the  best  infographic 
skills,  new  ideas,  great  illustrations  and 
a  willingness  to  experiment  on  the 
newest  computer  graphics  technology. 
We  will  be  creating  artwork  and  infog¬ 
raphics  with  sophisticated  state-of-the- 
art  computers  by  August  1985.  Our  p^ 
er  will  be  fully  ^ginated  by  June  1985 
and  you  will  become  an  integral  part  of 
an  expanding  graphics  department  that 
will  include  a  universal  design  desk.  The 
Press-Telegram  a  142K  circulation  daily 
on  the  coast  in  southern  California  offers 
excellent  salary  and  benefits.  Please 
send  a  small  portfolio  of  slides  or  clips, 
resume  and  short  introductory  letter. 
Deadline  for  application  is  March  29, 
1985  opening  exists  beginning  March 
18.  Apply  to:  Brad  Zucrorf,  Art  Director, 
Press-Telegram,  PO  Box  230,  Long 
Beach,  CA  90844. 


NEWSROOM  ARTIST 
The  Modesto  Bee  graphics  department 
needs  a  full  time  newsroom  artist  cap¬ 
able  of  high  quality  informational 
graphics,  news  illustration,  page  design, 
maps  and  charts.  Will  accept  applica¬ 
tions  from  entry  level  up  through  three 
years.  Daily  newspaper  experience  pre¬ 
ferred.  Must  be  able  to  do  black  and 
white,  spot  color  and  full  color.  Salary 
$369.  to  $502.  per  week,  plus  excellent 
benefits.  Send  complete  resume  work 
samples  and  references  to:  The  Modesto 
Bee,  Personnel  Dept.,  PO  Box  3928, 
Modesto,  CA  9535^  by  April  1,  1985. 
EOE/women  and  minorities  pncouraged 
to  apply. 


STRONG  AND  GROWING  West  Texas 
PM  that  realizes  the  value  of  color  art  and 
graphics  seeking  editorial  department 
graphic  artist  to  enliven  our  pages  and 
illustrate  news  and  features.  Must  have 
newspaper  experience  as  artist,  be  able 
to  produce  both  short  term  art  and  more 
elaborate  work,  be  able  to  visualize  and 
execute  feature  graphics,  advise  and 
work  with  editors  and  writers  in  develop¬ 
ing  art  ideas.  It  is  important  that  you  can 
fit  into  newsroom  environment  and  can 
work  well  with  others.  Send  resume, 
samples,  along  with  your  views  on  the 
role  of  a  newspaper  graphic  artist  to  Jim 
Servatius,  Editor,  Reporter-Telegram, 
PO  Box  1650,  Midland,  TX  79702. 


THE  GRAPHICS  DEPARTMENT  of  the 
Tampa  Tribune  is  looking  for  two  staff 
artists  with  page  design  and  information¬ 
al  graphics  specialities  and  at  least  2 
years  of  experience.  Mail  samples  and 
resume  to:  Lynne  Perri,  Graphics  Editor, 
Tampa  Tribune,  POBox  191,  Tampa,  FL 
33601. 


LAYOUT/DESIGN 

Experienced  creative  section  and  pjage 
makeup  person  interested  in  redesign/ 
reformating  of  daily  feature  sections  and 
Sunday  magazine  for  Knight-Ridder 
newspaper.  Candidate  should  always  be 
looking  to  do  better  work  than  they've 
done  before.  Supportive  working  en¬ 
vironment  in  scenic  mountain  seitting. 
VDT  experience  preferred.  Immediate 
opening.  Think  you  fit  the  bill?  Send  re¬ 
sume,  samples  of  work,  and  one  page 
summation  of  skills  and  career  direction 
to  Ken  Doctor,  c/oThe  Daily  Camera,  PO 
Box  591,  Boulder,  CO  80306.  AA/EOE. 


CIRCULATION 


CITY  CIRCULATION  MANAGER 
The  Post-Bulletin  Company  of  Roches¬ 
ter,  MN  is  currently  seeking  a  highly 
motivated  individual  for  the  position  of 
city  circulation  manager.  This  hands-on 
position  is  responsible  for  all  city  carrier 
activities  with  an  emphasis  on  increas¬ 
ing  market  share  and  providing  quality 
sen/ice  after  the  sale.  Qualified  candi¬ 
dates  should  have  a  minimum  of  two 
years  experience  as  a  disrtict  manager  or 
equivalent,  be  career  orientated,  and 
have  the  ability  to  analyze  circulation 
trends  and  assist  in  developing  compre¬ 
hensive  marketing  plans.  We  offer  an 
unique  working  environment  with  an 
annual  carrier  turnover  rate  of  less  than 
35%  and  a  94%  office  paid  subscriber 
base.  To  apply  send  a  complete  resume 
including  educational  bacl^round,  work 
experience,  and  salary  requirements  to: 
Roger  Beauchaine 
Circulation  Director 
Post-Bulletin 
80x6118 

Rochester,  MN  55903 

CIRCULATION  SALES  REPS  wanted  tor 
several  lucrative,  established  territories. 
We  are  a  leader  in  the  industry  and  want 
to  talk  to  you  if  you:  1)  enjoy  selling;  2) 
enjm  people;  3)  enjoy  travel.  We  are  a 
full-line  supplier.  Draw,  commissions, 
expenses.  Join  us  and  you  will  have  a  job 
which  allows  you  to  set  your  own  sche¬ 
dule,  meet  goals  which  you  select,  and 
pursue  the  income  you  wish  to  make.  We 
are  an  equal  opportunity  employer.  Rep¬ 
ly  Box  8620,  Editor  &  Publisher. 


DISTRICT  SALES  MANAGER  positions 
available  immediately.  If  you  are  a  career 
minded,  goal  oriented,  energetic,  team 
player  and  are  looking  for  an  opportunity 
to  advance,  mail  your  confidential  re¬ 
sume  today.  Southeast  Texas  dai  ly  offer¬ 
ing  starting  salary  mid-teens  plus  bonus 
plan,  auto  allowance  and  solid  company 
benefits.  Reply  to  Box  8581,  Editor  & 
Publisher. 


RAPIDLY  GROWING  newspaper  group  is 
seeking  an  aggressive  sales  oriented  cir¬ 
culation  manger  for  daily  and  bi-weekly 
publication.  Responsibilities  include 
managing,  training  and  motivating  dis¬ 
trict  manager’s  staff,  planning,  and  su¬ 
pervising  promotion  and  directing  home 
delivery/carrier  system  and  single  copy 
sales.  Must  have  strong  communication 
skills  and  proven  leadership  ability  both 
in  the  field  as  well  as  in  the  office.  Career 
opportunity  in  excellent  area.  Send  re¬ 
sume  and  salary  history  to  Shaw  Free 
Press  Newspaper  Group,  250  Williams 
Road,  Carpentersville,  IL  60110. 


SINGLE  COPY  SALES  MANAGER 
Leading  West  Coast  newspaper  seeks  ex¬ 
perienced  single  copy  sales  manager  to 
take  over  in  competitive  market  place. 
Applicant  should  possess  thorough 
knowledge  of  circulation  and  have  man¬ 
agement  background  with  ability  to 
motivate  people.  Strong  leadershipqual- 
ities  and  proven  sales  ability  also  re¬ 
quired.  Excellent  salaiy  and  benefits 
program  offered  to  qualified  candidate. 
Send  resume  to  PO  Box  51400,  Los 
Angeles,  CA  90051. 


ASSISTANT  TO  THE  CIRCULATION 
DIRECTOR  to  train  for  assistant  circula¬ 
tion  director’s  portion  in  Zone  2.  Gener¬ 
al  knowledge  of  circulation  including  ex- 
pwience  in  wholesalers,  transportation, 
distribution,  order  regulation  and  mail- 
room  would  be  helpful.  Send  resume  to 
^  8595,  Editor  &  Publisher. 
CIRCULATION  DIRECTOR  for  a  metro- 
politan  market  in  Zone  2  with  the  ability 
to  develop  and  direct  circulation  sales 
distribution  and  marketing  efforts.  Re¬ 
quires  a  proven  track  record  in  sales  and 
management.  Three  to  five  years  as  a 
circulation  director  of  a  smaller  news¬ 
paper  or  key  executive  at  a  larger  metro. 
A  career  opportunity  with  a  growing  com¬ 
pany  for  the  right  person.  Qualified 
candidates  should  send  resume,  refer¬ 
ences  and  salary  history  to  Box  8573, 
Editor  &  Publisher. 


CIRCULATION  MANAGER 
The  Southbridge  News,  a  6200  daily 
with  TMC  requires  a  circulation  self¬ 
starter  with  experience  in  carrier  man¬ 
agement,  TMC  and  computer  applica¬ 
tions.  Ideal  position’  for  a  #2  or  ambi¬ 
tious  district  manager  who  would  like  to 
join  a  progressive  group  of  14  publica¬ 
tions  and  looking  to  relocate  to  high 
growth  tourist  area  1  hour  from  Boston. 
Send  resume  to  H.  Rhodes,  The  News, 
25  Elm  St.,  Southbridge,  MA  01550. 


CIRCULATION  MANAGER 
OUR  20m  CIRCULATION,  7-day  morn¬ 
ing  in  the  heart  of  Idaho  needs  a  progres¬ 
sive  circulation  director  with  the  man¬ 
agement  and  marketing  skills  to  match 
our  top  quality  product.  We  understand 
the  priority  of  developing  sophisticated 
distribution  systems,  maintaining  an 
error-free  service  base,  investing  in  con¬ 
tinued  growth.  Send  resume  to  W.E.  Ho¬ 
ward,  Publisher,  The  Times-News,  Box 
548,  Twin  Falls,  Idaho  83301. 


COME  GROW  WITH  US 
No.  2  position  on  Zone  1  group  pub¬ 
lishing  dailies,  weeklies  and  shoppers. 
Knowl^ge  of  all  phases  of  circulation  a 
must  with  strong  emphasis  on  sales,  ser¬ 
vice  and  collections.  Located  in  the 
Northeast’s  most  exciting  area.  Send  re¬ 
sume  and  salary  requirements  to  Box 
8594,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  for  Midwest¬ 
ern  1 1,000  daily.  ABC,  computer  prom¬ 
otion,  NDC,  shopper,  mailroom  opera- 
tionsand  telemarketing.  Only  applicants 
with  strong  experience  and  proven  re¬ 
cord  in  these  and  other  areas  of  circula¬ 
tion  need  apply.  Good  money  benefits 
and  opportunity  for  the  candidate  who 
lands  this  job  with  the  Shaw  Newspaper 
Company.  Box  8613,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


A  SKILLED  JL  URNALIST  wanted  to  edit 
The  Quill,  published  monthly  by  the 
Society  of  Professional  Journalists,  Sig¬ 
ma  Dalta  Chi.  Magazine  examines  jour¬ 
nalistic  issues,  provides  information  to 
practitioners,  covers  news  of  the  Socie¬ 
ty.  Position  requires  strong  background 
in  working  journalism  and  full  knowledge 
of  magazine  production.  Manage  edito¬ 
rial  budget,  personnel.  Salary  negoti¬ 
able.  Send  resume,  clips,  cover  letter  by 
April  19  to  Frank  Gibson,  The  Tennes¬ 
sean,  1100  Broadway,  Nashville,  TN 
37202. 


ASSISTANT  CITY  EDITOR  opportunity 
at  growth  oriented  200,000  Sunbelt 
newspaper.  We’re  looking  for  an  aggres¬ 
sive,  smart  news  person  with  superior 
leadership  and  communications  skills 
and  at  least  three  years  supervisory  ex¬ 
perience.  Tell  us  v^t  you’ve  done  and 
what  you  want  to  do  in  a  letter  and  your 
resume.  Box  8647,  Editor  &  Publisher. 


MANAGING  EDITOR 
Aggressive  editor  with  dynamic,  out¬ 
going  personality  to  run  Los  Angeles 
bureau  of  national  press  relations  news 
wire  service.  Must  have  at  least  5  years 
experience  editing  or  writing  for  major 
newspaper  or  wire  service  in  L.A. ,  ability 
to  manage  small  staff,  contacts  in  local 
pr  and  media.  Key  responsibilities  are 
marketing  of  service  and  hands-on  man¬ 
agement.  Business  news  experience  and 
general  knowledge  of  computers  essen¬ 
tial.  Salary  commensurate  with  experi¬ 
ence,  top  benefits,  great  growth  oppor¬ 
tunity.  tox  8584,  Editor  &  Publisher. 

ASSISTANT  CITY  EDITOR  for  30,000 
daily  in  Zone  2.  Sharp,  experienced  re¬ 
porter  with  strong  desire  to  step  into 
management  and  lum  the  skills  needed 
for  effective  leadership  would  be  right  for 
the  Job.  Must  have  solid  reporting  and 
writing  skills.  Layout  experience  helpful. 
Send  resume  and  samples  to  Box  8631, 
Editor  &  Publisher. 


ALASKAN  WEEKLY  seeks  editor  to  lead 
young,  talented  staff.  Modem  plant  in 
beautiful  coastal  community  of  3000. 
Send  resume  and  non-returnable  clips  to 
Ron  Loesch,  Publisher,  The  Pilot,  PO 
Box  930,  Petersburg,  Alaska  99833 
(907)  772-3547. 


ASSISTANT  NEWS  EDITOR 
Here’s  the  chance  to  join  one  of  the  best 
newspapers  of  its  size  in  the  country.  Our 
48,000,  award-winning.  Zone  3  daily 
ne^s  a  night  news  editor  strong  on  copy 
editing  skills.  Send  work  samples  and 
salary  expectations  to:  Jerry  Chambers, 
Senior  News  Editor,  Kingsport  Times- 
News,  PO  Box  479,  Kingsport,  TN 
37662. 


ASSISTANT  SPORTS  EDITOR 
Thriving  Southern  California  metro 
needs  experienced  energetic  No.  2  with 
impeccable  news  judgment,  a  gift  for 
words  and  a  talent  for  design.  Send  re¬ 
sume,  clips  and  references  to  Box 
8643,  Editor  &  Publisher.  Replies  kept 
confidential. 


BUSINESS  EDITOR 
Monthly  business  magazine  for  Central 
Mass  is  looking  for  an  ace  editor.  If  you 
have  excellent  writing  skills,  a  feel  for 
business,  and  can  create  award-winning 
copy  send  clips,  resume,  and  salary  his¬ 
tory  to  Deborah  Norton,  Business 
Worcester,  PO  Box  1000,  Worcester,  MA 
01614. 


BUSINESS  EDITOR 
To  head  a  new  business  section  bound  to 
grow  on  a  booming  southern  California 
paper  in  a  growing  area.  Send  resume, 
clips  and  sections  to  Mel  Opotowsky, 
Managing  Editor,  Features,  Press- 
Enterprise,  Box  792,  Riverside,  CA 

92502. _ _ 

SOUTHWEST  VIRGINIA/UPPER  EAST 
TENNESSEE’S  liveliest  all-day  paper 
needs  talented,  experienced  rep^ers 
for  an  expanding  bureau  network.  If  you 
love  the  beauty  of  the  nxMjntains  and 
lakes,  care  about  writing  quality  and  are 
prepared  to  go  an  extra  step  to  patrol  an 
exciting,  productive  news  area  as  a  self¬ 
starter,  we  want  to  hear  from  you.  Send 
resume,  non-returnable  clips  and  an 
idea  of  your  salary  requirements  to:  John 
Molley,  Executive  Editor,  Bristol  News¬ 
papers,  Inc.,  PO  Box  609,  Bristol,  VA/ 
TN  24203.  No  phone  calls  please. 

COPY  EDITOR  employee-owned  morn¬ 
ing,  evening,  Sunday  newspaper  in  Zone 
7  metro  area  of  500,000  needs  copy 
editor  for  business  news  department. 
Salary  based  on  experience,  ^x  8557, 
Editor  &  Publisher. 
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ALASKAN  WEEKLY  needs  reporter  to 
cover  news  and  features  in  small  coastal 
community  of  3000.  Experience  prefer¬ 
red.  Send  resume  and  non-returnable 
clips  to  Ron  Loesch  -  Publisher.  The 
Pilot,  PO  Box  930,  Petersburg,  Alaska 
99833  (907)  772-3547. 


AMERICA'S  FASTEST  GROWING 
NEWSPAPER  is  looking  to  expand  its 
(X)PY  EDITOR  staff  in  the  news,  features 
and  Sunday  departments.  If  you  thrive 
on  deadline  pressure,  can  makea  tabloid 
page  sing  with  bright  layouts  and  power¬ 
ful  headlines,  and  want  to  live  in  the 
greatest  city  in  the  world,  send  your  re¬ 
sume  and  samples  to: 

(koTM  Kindel 
Assistant  Managing  Editor 
The  Boston  Herald 
1  Herald  Square 
Boston,  MA  02106 


EDITORIAL 


AWARD  WINNING  RESORT  WEEKLY 
newspaper  (Charlevoix,  Michigan)  now 
taking  applications  for  editor.  Must  have 
minimum  three  years  professional  ex¬ 
perience  in  reporting,  editing,  layout  and 
photographic  skills.  Send  resume,  ex¬ 
amples  of  work  and  references  to:  Ken 
Winter,  General  Manager,  Petoskey 
News-Review,  PO  Box  528,  Petoskey, 
Ml  49770.  Application  deadline  is 
March  21. 


AWARD-WINNING  Long  Island  weekly 
seeks  staff  reporter.  Able,  willing  to 
learn.  Experience  preferred,  not  manda¬ 
tory.  Writing  ability,  intelliMnce,  drive 
mandatory,  not  preferred.  Long  hours, 
entry-level  salary.  Car  allowance,  health 
insurance,  other  benefits.  Send  resume, 
clips,  references  to  Box  F,  Greenport,  NY 
11944. 


NATIONWIDE 

NEWSPAPER 

RECRUITING 

We  have  been  recruiting  in 
the  (Srophic  Arts  industry  for 
nearly  ten  years.  Our  spe¬ 
cialization  is  Search  and 
Piocernent  of  Administrative, 
Production,  Advertising  and 
Editorial  Personnel.  In  this  de¬ 
cade  of  service  we  have  de- 
velop>ed  strong  relatiorrships 
oTKl  quality  contacts  through¬ 
out  the  industry.  Contact  us  in 
confidence  for  information  on 
current  applicants  or  opportu¬ 
nities. 

JACK  S.  DARGINSKY 
From  Coast  to  Coast 
FEE  PAID 


EXECUTIVES  U  S. 


;  RDRMERLY  EXECUTIVES  WEST 


4250  East  Camelback  Road  ■  Suite  I80K 
Phoenix.  Arizona  {^18  602/952-1204 


BUSINESS  REPORTER 
The  Commercial  Appeal,  in  Memphis, 
Tenn.,  with  a  circulation  of  244,00() 
daily,  has  an  opening  for  business  repor¬ 
ter.  Prefer  about  3  years  experience  on  a 
daily  business  staff.  Background  in 
transportation  or  securities  beats  a  plus. 
Send  clips,  resume,  references  to 
Ronald  Butler,  Business  Editor,  The 
Commercial  Appeal,  PO  Box  334,  Mem¬ 
phis,  TN  38101. 


BUSINESS  EDITOR 
Hard-working,  prize-winning  48,000 
Zone  3  daily  has  immediate  opening  for 
an  experienced  business  writer  to  lead 
our  tvra  person  desk  in  producing  solid 
daily  business  page  and  a  new  Sunday 
business  section.  Resume,  clips  and  sal¬ 
ary  expectations  to  Ted  Como,  Mana^ng 
Editor,  Kingsport  Times-News,  PO  Box 
479,  Kingsport,  TN  37662.  But  hurry. 


BOSTON  BUREAU  of  national  press  re¬ 
lations  newswire  service  needs  editorial 
assistant.  Two  years  experience  at  daily 
newspaper  and  journalism  degree  re¬ 
quired.  As  part  of  small  staff,  you  must 
be  enthusiastic,  self-motivated  and 
hard-working.  Duties  include:  typing 
and  editing  news  copy  and  marketing  the 
service  to  New  England  clients.  Strong 
editing  and  typing  skills  ,  and  excellent 
phone  manner  required.  Familiarity  with 
business  news  and  Boston  area  helpful. 
Day  work  with  good  benefits.  Salary  de¬ 
pends  upon  experience.  Resume  to  Box 
8651,  Editor  &  Publisher. 


COPY  EDITOR  with  proven  editing, 
headline  writing  skills,  strong  in  tighten¬ 
ing  up  stories,  making  them  more  read¬ 
able.  Florida  newspaper.  Send  resume, 
work  samples  to  Box  8597,  Editor  & 
Publisher. 


SPORTS  COPY  EDITOR 

Large  Northeastern  daily  needs  editors  who  agree  that 
sportswriting  can  be  literate,  stylish  and  still  exciting. 
The  people  who  join  us  will  combine  a  love  of  precision 
with  a  grasp  of  the  big  picture  and  tbe  rounded  potential 
to  supervise  a  desk  or  a  section  eventually.  They'll  cou¬ 
ple  the  range  to  edit  hard  when  necessary  with  the 
restraint  to  let  writers’  style  flourish.  We’re  looking  for 
people  with  varied  interests  and  at  least  three  years’ 
experience  on  a  first-rate  daily  desk  (inside  or  outside 
the  sports  department).  Send  resume,  including  refer¬ 
ences  to  Box  8654,  Editor  &  Publisher. 
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EDITORIAL 

CITY  EDITOR  sought  by  16M  PM  daily  in 
News-ridge  southern  Oregon.  Lead¬ 
ership,  strong  news  judgement  and  skills 
are  crucial  to  this  position.  Zone  9  appli¬ 
cants  may  have  an  edge.  Send  a  resume, 
samples  of  your  best  work  and  a  brief 
statement  on  how  a  real  newspaper 
serves  its  readers  to:  Paul  Macomber, 
Managing  Editor,  Daily  Courier,  PO  Box 
1468,  Grants  Pass,  OR  97526. 

COPY  EDITOR 

The  Wichita  Eagle-Beacon  a  Knight- 
Ridder  newspaper  with  a  circulation  of 
125,000  daily  and  190,000  Sunday,  is 
seeking  aggressive,  skilled  copy  editors 
to  join  a  news  desk  responsible  for  local, 
state,  national  and  international  news. 
The  Eagle-Beacon,  an  award  winning 
newspaper  in  Kansas'  largest  city,  is 
screening  candidates  with  at  least  two 
years  professional  experience,  a  solid 
background  in  editing,  a  flair  for  writing 
accurate  and  inviting  headlines  and  a 
committment  to  excellence.  VDT  skills 
necessaiv;  layout  and  wire  editing  skills 
a  plus.  Send  a  detailed  resume,  clips 
and  the  names  of  three  references  to: 
News  Editor,  Wichita  Eagle-Beacon,  PO 
Box  820,  Wichita,  KS  67201.  An  Equal 
Opportunity  Employer. 

COPY  EDITOR 

If  you  respect  the  English  language;  en- 
oy  rewriting;  can  write  snappy  head- 
ines;  and  can  do  attractive  layout,  you 
may  find  a  spot  on  the  staff  of  a  small 
fast-paced  daily.  Include  resume,  salary 
requirements  and  phone  number.  Box 
8614,  Editor  &  Publisher. 

COPY  EDITOR,  national, local  copy  desk 
requires  energetic  editor  who  can  do 
headlines,  wires  with  flair  and  speed. 
Daily  experience  a  must.  Opportunity  for 
advancement.  Write  to  J.  Ford  Huffman, 
Managing  Editor,  Times-Union,  55  Ex¬ 
change  Blvd.,  Rochester,  NY  14614. 
Equal  Opportunity  Employer  M/F. 

COPY  EDITOR;  To  work  rim  position  in 
desk  of  57,000  am  daily  in  coastal 
Southern  city.  Applicants  should  have 
experience  (recent  J-school  graduates 
with  internships  will  be  considered)  and 
be  willing  to  work  weekends.  Duties 
generally  consist  of  writing  headlines, 
editing  wire  copy  and  proofing  pages. 
Excellent  benefit  package.  Send  resume  I 
and  salary  requirements  to:  Robert 
McBride  III,  PO  Box  1088,  Savannah, 
GA  31402. 

GENERAL  ASSIGNMENT  REPORTER 
needed  for  growing  AM  south  Texas  dai¬ 
ly.  Send  resume  and  clips  to  Ed  Clark, 
Valley  Morning  Star,  Box  511,  Harling¬ 
en,  n  78550. 

EDITORIAL 

THE  JEWISH  WEEK 

Seeks  a  managing  editor  to  grow  with 
America's  top  English-language  Jewish 
newspaper.  He/she  should  be  a  sea¬ 
soned  journalist  and  creative  desk  per¬ 
son,  with  strong  enough  Jewish  affairs 
backgrond  to  build  on,  for  our  profes¬ 
sional  and  contemporary  weekly  (cir¬ 
culation  119,000).  Excellent  com¬ 
pensation.  Also  seeking  experienced 
copyeditor.  Phillip  Ritzenberg,  The  Jew¬ 
ish  Week,  1  Park  Avenue,  New  York,  NY 
10016. 

EDITOR  i 

Copy  editor  wanted  to  join  desk  of  mid- 1 
town  Manhattan  press  relations  news ! 
wire  service.  Must  have  strong  copy  edit- 1 
ing,  typing  skills,  excellent  phone  man- 1 
ners.  Two  years  experience  at  daily  news- ' 
paper,  wire  service,  or  major  weekly  I 
trade  publication  required.  Financial  | 
background,  public  relations  experi- 1 
ence,  computer  knowledge  a  plus.  Day 
work,  excellent  benefits,  salary  negoti- ' 
able.  Respond  with  resume  and  cover  I 
letter  to  Box  8630,  Editor  &  Publisher.  ' 

EDITOR 


HELP  WANTED 

_ EDITORIAL _ 

BUSINESS  REPORTERS 
COPY  EDITORS 

National  business  daily  wants  ex- 
periened  business  reporters  and  copy 
editors  for  expansion  of  Los  Angeles 
newsroom.  Require  journalists  with  at 
least  3  years  daily  or  wire  sen/ice  experi¬ 
ence  covering  business  or  financial 
topics.  Must  be  able  to  write  hard  news 
and  features.  Send  resume  and  work 
samples  to  Box  8608,  Editor  &  Pub- 

lisher. _ 

DESK  EDITOR 

The  Times-News,  a  22,000  7-day  morn¬ 
ing  daily  in  southern  Idaho,  is  looking  for 
a  desk  editor  for  its  universal  copy  desk 
operation.  Applicants  should  have  de¬ 
monstrated  skills  in  page  layout  and  de¬ 
sign,  copy  editing,  wire  selection  and 
use  of  graphics  and  photos.  Experience 
on  computers  helpful  but  not  essential. 
Send  resume,  tearsheets,  references  to 
Stephen  Hartgen,  Managing  Editor,  The 
Times-News,  Box  548,  Twin  Falls,  ID 
83303. 

DENVER.  Business  editor/writer  needed 
for  area  business  magazine  with  circula¬ 
tion  of  22,000.  Extensive  business 
background  required.  G.C.I.,  899  Logan 
St.,  Denver,  CO  80203  T.  Vitale. 

EXPERIENCED  REPORTER  needed  for 
growing  PM  daily  in  southwest  Florida. 
Must  be  talented,  hard-working,  fast. 
Minimum  2  years  experience.  Send  re¬ 
sume,  clips  to  George  Cecil,  Naples  Dai¬ 
ly  News,  PO  Box  7009,  Naples,  FL 

EMPLOYEE-OWNED  morning,  evening, 
Sunday  newspaper  in  Zone  7  metro  area 
of  500,000  needs  copy  editor  for  busi¬ 
ness  news  department.  Salary  based  on 
experience.  Box  8557,  Editor  &  Pub¬ 
lisher. 

EDITOR:  TOP  NOTCH  individual,  both 
personally  and  professionally,  experi¬ 
ence  a  must,  to  fit  into  rapidly  growing 
27M  plus,  offset,  (6  days-no  Sunday) 
PM  daily  in  Zone  3.  Must  know  news¬ 
room  operation  from  bottom  up,  quality 
product  and  ability  to  work  with  people  at 
all  levels,  both  inside  and  outside  plant. 
Excellent  retirement  and  hospitalization 
benefits.  Write  Box  8549,  Editor  &  Pub¬ 
lisher. 


Caribbean  seeks  assistant  city  editor 
with  at  least  four  years  of  reporting  or 
editing  experience.  Some  knowledge  of 
Spanish  vrauld  help.  Send  clips,  resume 
to  Box  8564,  Editor  &  Publisher. 

EDITORS/REPORTERS 
Three  dailies  and  seven  weeklies  in  Ari¬ 
zona  chain  seek  editors  and  reporters 
with  at  least  two  years'  reporting  experi¬ 
ence  or  comparable  education.  Send  re¬ 
sumes  to  Western  Newspapers,  Inc., 
Mohave  Valley  News,  PO  Box  567,  Bull¬ 
head  City,  AZ  86430. 

EDITOR/DIRECTOR  OF  EDUCATION 
Nation's  largest  stamp  collecting  society 
seeks  editor  for  monthly  100  page  jour¬ 
nal  with  additional  responsibiTity  for 
educational  programs.  Applicants 
should  have  general  stamp  collecting 
knowledge  and  college  degree.  Maga¬ 
zine  publication  or  equivalent  experi¬ 
ence  required.  Send  resume  and  salary 
history/requirements  to  APS,  Box  8087, 
State  College,  PA  16803. 

EDITOR  for  award  winning  weekly  in 
Holmes  County,  Ohio.  5,000  circula¬ 
tion.  Located  in  the  heart  of  Ohio’s  sce¬ 
nic  Amish  Country.  Applicant  must  be 
people-oriented  and  an  all  around  jour¬ 
nalist  who  can  supervise  staff  of  three 
and  maintain  quality  of  newspaper. 
Send  letter,  resume  and  salary  require¬ 
ment  to  Ken  Blum,  Manager  Weekly  Di¬ 
vision,  The  Daily  Record,  409  N.  Main 
Street,  Orrville,  OH  44667. 
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_ EDITORIAL _ 

EDITORIAL 

CHIEF  COPY  EDITOR 
If  you  are  both  a  first-rate  Copy  Editor 
and  experienced  manager  you  can  be 
part  of  the  leading  news  magazine  for 
information  Managers.  VOT experiences 
plus.  Rush  resume  to  P.  Klein,  CMP, 
600  Community  Drive,  Manhasset,  NY 
11030. 


EDITORIAL 

InformationWEEK 

The  leading  news  magazine  for  Informa¬ 
tion  Managers  in  large  corporations  is 
staffing-up.  We  have  immediate  open¬ 
ings  for  aggressive  general  assignment 
reporters  and  assistant  editors.  If  you 
can  dig  for  stories,  write  well,  and  are 
eager  to  follow  the  fastest  growing  indus¬ 
try  in  the  country,  rush  resume,  clips, 
cover  letter  to  Ms.  Klein,  Information¬ 
WEEK,  CMP  Publications,  600  Com¬ 
munity  Drive,  Manhasset,  NY  1 1030. 


EXPERIENCED  REPORTERS  wanted  by 
growing  quality  conscious  South  Florida 
AM  and  PM.  Five  years  daily  experience, 
record  of  success  required.  Letter,  re¬ 
sume,  non-returnable  clips  to  Joe  Jen¬ 
nings,  Assistant  Managing  Editor/Metro, 
News/Sun-Sentinel,  PO  Box  14430,  Ft. 
Lauderdale,  FL  33302. 


EDITORIAL  PAGE  EDITOR 
For  the  Medford  Mail  Tribune  a  6  day  a 
week,  30,000  circulation  afternoon 
paper,  to  write  editorials;  handle  edito¬ 
rial  page,  op-ed  features,  columnists 
and  letters  to  the  editor;  balance  of  time 
on  copy  desk.  Must  have  extensive  back¬ 
ground  in  reporting,  copy  desk  and  edito¬ 
rial  writing.  Preference  given  to  appli¬ 
cants  with  strong  Oregon  and/or  North¬ 
west  background.  Salary  open.  Send  re¬ 
sume  with  clips  to  the  Medford  Mail  Tri¬ 
bune,  PO  Box  1108,  Medford,  OR 
97501  by  March  29,  1985. 


EDITORIAL  RESEARCHER 
Live  in  exciting,  sunny.  South  Florida- 
and  work  just  five  minutes  from  the 
beach.  America’s  largest  newspaper, 
THE  NATIONAL  ENQUIRER,  has  an 
opening  for  and  Editorial  Researcher  to 
check  on  the  accuracy  of  facts,  quotes, 
etc.  in  medical  articles  prior  to  their  pub¬ 
lication.  Super  starting  salary  and  great 
fringe  benefits  including  medical  and 
dental  plan,  profit  sharing  plus  three 
weeks  vacation  per  year.  We  pay  reloca¬ 
tion.  Opportunity  of  a  lifetime  for  the 
right  person! 

Personnel  Department 
NATIONAL  ENQUIRER 
Lantana,  Florida  33464 


EDITOR  with  journalism  experience, 
creative  with  administrative  ability  for 
8,000  daily  and  Sunday  plus  3  weeklies. 
Challenging,  rewarding  position.  Send 
resume  to  Publisher,  Citizen  Publica¬ 
tions,  PO  Box  589,  Milford,  CT  06460. 


ENERGETIC  EDITOR-REPORTER  for 
Columbus  (OH)  suburban  weekly  news¬ 
paper.  Should  be  people-oriented,  with 
strong  background  in  writing,  editing, 
photography  and  layout.  Send  resume  to 
Box  8641,  Editor  &  Publisher. 


ENERGETIC  COPY  EDITOR  for  35,000 
circulation  Southern  daily  PM.  Good 
editing,  layout  skills  required.  VDT  ex¬ 
perience  preferred.  Send  resume,  clips 
to  Judith  Wylie,  The  Jackson  Sun,  Jack- 
son,  TN  38301. 


ENERGETIC,  EXPERIENCED  EDITOR 
needed  immediately  for  upscale  sub¬ 
urban  Virginia  weekly.  Self-starter,  com¬ 
munity  oriented  person  to  manage  staff 
of  seasoned  editors  and  reporters.  Sala¬ 
ry  commensurate  with  experience.  Per¬ 
fect  for  editor  or  seasoned  reporter  look¬ 
ing  for  new  challenge.  Qualified  appli¬ 
cants  should  send  resume,  clippings, 
and  salary  requirements  to  Box  8646, 
Editor  &  Publisher, 

EDITOR  &  PUBLISHER  for  March 


HELP  WANTED 


EDITORIAL 


EDITOR/MANAGER  TELEVISION  LOG 
World’s  largest  satellite  television  guide 
immediately  seeks  an  individual  to  man¬ 
age  complete  satellite  television  log 
group  with  magazinecirculation  of  3(X)K 
per  month  and  consistent  dynamic 
growth.  Applicants  must  have  proven 
management  skills  with  the  ability  to 
lead  10  person  staff.  Applicants  must 
demonstrate  promotability.  Six  to  ten 
years  experience  required  with  excellent 
knowledge  of  rolling  log  and  grids,  ac¬ 
quisitions,  editing  and  presentation  of 
information.  Must  have  working  know¬ 
ledge  of  television  log  data  bases,  relate 
same  to  data  processing  and  type  com¬ 
position  staff.  Excellent  salary  and  be¬ 
nefits.  Requires  relocation  to  Idaho. 
Please  rush  a  recent  copy  of  resume  with 
salary  history  to  CommTek  Publishing, 
Attn:  Human  Resources  Manager,  PO 
Box  1048,  Hailey,  ID  83333.  EOE. 


INVESTOR’S  DAILY,  national  business 
newspaper  approaching  its  first 
anniversary,  seeks  experienced  busi- 
ness/f  inanacial  reporters.  We  are  looking 
for  aggressive  writers  who  have  either 
daily  newspaper  or  wire  service  experi¬ 
ence  and  desire  to  grow  as  business  jour¬ 
nalists.  We  want  idea  generators  who  can 
make  a  deadline  with  a  breaking  news 
story  one  day  and  produce  an  analytical 
feature  on  business  trends  the  next. 
Familiarity  with  financial  markets  or  eco¬ 
nomics  is  a  plus.  Openings  are  in  Los 
Angeles  headquarters.  Please  send  re¬ 
sume,  references  and  at  least  three  clips 
to  Max  Kvidera,  Managing  Editor,  Inves¬ 
tor’s  Daily,  Box  24559,  Los  Angeles,  CA 
90024. 


FEATURE  WRITER 

The  Washington  Times  seeks  a  features 
writer  with  a  strong  stylish  sense  of  prose 
and  a  good  understanding  of  the  Amer¬ 
ican  political  and  intellectual  scene  for 
major  profiles  and  social-political  trend 
pieces. 

FEATURE  COPY  EDITOR 
The  Washington  Times  needs  an  energe¬ 
tic  thorough  copy  editor  with  a  strong 
background  in  the  arts  and  politics. 
Send  resume  and  clips  to: 

Kirk  Oberfeld 

Assistant  Managing  Editor 
3600  New  York  Avenue,  N.E. 

Washington,  DC  20002 
EOE 


FREELANCE  MEDICAL  REPORTER,  in¬ 
terview  doctors  for  physician  audience, 
radio-type  program.  Write  tight,  newsy 
scripts,  record  interviews.  Must  be  able 
to  work  fulltime  for  occasional  five-day 
assignments,  and  live  in  or  near 
Anaheim,  Atlanta,  Chicago,  Las  Vegas, 
Miami  Beach,  New  York,  Orlando,  San 
Antonio,  or  Washington  DC.  Brief  letter, 
resume,  to  Producer,  800  News,  40  N. 
Van  Brunt,  Englewood,  NJ  07631. 


FEATURES  WRITER 
Innovative  features  department  at  daily 
newspaper  seeks  self-starting,  well- 
rounded,  inventive,  colorful,  one-of-a- 
kind  writer  with  substantial  reporting 
skills.  Ideal  position  for  aggressive  jour¬ 
nalist  aspiring  to  move  up  in  the  features 
business.  Writer  will  contribute  to  food, 
lifestyle,  science  and  entertainment  sec¬ 
tion,  as  well  as  to  Sunday  magazine. 
Knight-Ridder  newspaper.  Send  three 
best  clips,  resume  and  one-rage  letter 
telling  who  you  are  to  Ken  Doctor,  c/o 
Dally  Camera,  PO  Box  591,  Boulder,  CO 
80306.  AA/EOE. 


FEATURE  WRITER 

The  Fayettville  Times  needs  a  creative, 
productive  feature  writer  who  can  bring 
stories  to  life.  The  beat  is  the  people  or 
Fayettville  and  south  eastern  North  Curo- 
lina.  Send  clips,  resume,  references, 
and  salary  requirements  to:  Michael 
Arnholt,  Features  Editor,  Fayettville 
Times,  PO  Box  849,  Fayettville,  NC 
28302. 

16,  1985 


HELP  WANTED 


_ EDITORIAL _ 

"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HUNGRY  JUNK  YARD  DOG  looking  for  a 
chance  to  write.  A  good  writer  not  some  I 
subject  verb  object  hack.  Guts  enough  to  | 
challenge  bureaucrats  and  to  break  rules  i 
well.  Combo  news  and  feature  on  Arizo¬ 
na’s  best  small  newspaper.  Our  reporters 
places.  Metro  area  university  town.  | 
nd  clips  to  Tempe  Daily  News,  POBox  j 
3099,  Tempe,  AZ  85281. 


INVESTIGATIVE  REPORTER~to  devote 
full-time  to  special  investigations.  Must 
be  experienced  reporter  who  knows  how  | 
to  search  records  and  has  reputation  for  | 
accuracy  and  fairness.  Send  resume  and  I 
references  to:  Howard  Eanes,  Executive  i 
Editor,  The  Augusta  Chronicle  and  Au- 1 
gusta  Herald,  TO  Box  1928,  Augusta,  j 
GA  30913.  I 


IMMEDIATE  OPENINGS  for  two  copv  , 
editors  and  a  graphic  artist  at  45,0(j0  i 
fully  paginated  AM  daily  in  southern  i 
California.  Editors  should  have  solid  lay-  I 
out  and  word  skills,  deadline  experience  | 
and  interest  in  pagination.  Two ^rs  ex-  < 
perience  required.  Contact  Timothy 
O’ Mara,  News  Editor,  Pasadena  Star- 
News,  525  East  Colorado  Blvd.,  ' 
Pasadena,  CA  91109.  Phone  (818)  I 
578-6450  Monday-Thursday  5-9PM 
PST. 

Artist  should  be  well  versed  in  newspap¬ 
er  design,  with  ability  to  create  crisp, 
informative  charts,  graphics  and  illustra¬ 
tions.  Some  work  will  be  computer 
generated.  Write  to  Patricia  Burnett, 
Managing  Editor,  or  phone  (818)  578- 
M66.  Monday-Friday  1 1AM-8PM  PST. 
Southern  California  applicants  preferred 
for  all  positions. 


LIFESTYLES  EDITOR 
Looking  for  a  creative,  well-organized 
professional  to  run  the  lifestyles  depart¬ 
ment  at  one  of  New  England’s  most  ex¬ 
citing  dailies.  You  must  be  an  idea  per¬ 
son  who  can  capture  the  imagination  of 
our  readers  seven  days  a  week  through 
top-notch  stories  and  graphics.  Send  re¬ 
sume,  writing  and  layout  samples  to  Asa 
Cole,  Executive  Editor,  Middlesex  News, 
33  New  York  Avenue,  Framingham,  MA 
01701. 


LAYOUT  EDITOR 

We  need  a  fast,  creative,  experienced 
editor  who  can  design  eye-catching 
pages  for  our  zoned  local  news  sections. 
Midnight  starting  time.  This  is  a 
58,000<irculation,  6-day  Gannett  pap¬ 
er  based  35  miles  from  New  York  City. 
Send  resume  and  a  dozen  page  samples 
(preferably  consecutive  days)  to  Charles 
Nutt,  Executive  Editor,  The  Courier- 
News,  TO  Box  6600,  Bridgewater,  NJ 
08807.  An  equal  opportuni^  employer. 


LAYOUT  EDITOR 

Large  metro  daily  looking  for  a  layout 
editor  to  design  feature  fronts;  Lifestyle, 
Travel,  Arts,  FAshion,  and  Food.  Appli¬ 
cants  should  submit  12  layouts  (black 
and  white,  and  color)  along  with  resume 
and  brief  description  of  newspaper  de¬ 
sign  philosophy.  Box  8648,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  growing 
19,000  circulation,  6-day  locally 
oriented  newspaper.  Present  Managing 
Editor  is  being  promoted.  Must  have 
management  experience  and  back¬ 
ground  in  all  phases  of  newsroom  opera¬ 
tion.  We  seek  a  person  qualified  to  main¬ 
tain,  motivate  and  guide  a  quality  staff. 
Our  working  management  personnel 
function  as  a  team.  An  excellent  com¬ 
munity  opportunity.  Commensurate  sal¬ 
ary  and  fringe  benefits.  Send  complete 
resume  to  Ed  Lehman,  Publisher,  Daily 
Times-Call,  717  4th  Avenue,  Longmont, 
CO  80501. 


HELP  WANTED 


EDITORIAL 


MILITARY  AFFAIRS  REPORTER-Fast 
growing  Southern  California  morning 
daily  has  immediate  opening  for  military 
affairs  reporter.  Position  involves  cover¬ 
ing  two  major  military  bases,  veterans 
affairs,  national,  regional  and  local  milit¬ 
ary  issues  and  military  lifestyle  and  op¬ 
erations.  At  least  two  years  experience 
on  military  affairs  beat  preferred.  Send 
resume  and  clips  to:  Marcia  McQuern, 
Deputy  Managing  Editor/News,  The 
Press-Enterprise,  3512  14th  St.,  River¬ 
side,  CA  92501. 


MINORITY  AFFAIRS  REPORTER-Fast 
growing  Southern  California  morning 
daily  has  immediate  opening  fora  minor¬ 
ity  affairs  reporter.  Position  involves 
covering  Latino,  Blacks,  Native  Amer¬ 
icans  and  Asian  minority  communities  in 
800,(XX)  population  area.  Beat  also  in¬ 
cludes  national  and  regional  minority 
and  civil  rights  issues  and  events.  Prefer 
two  years  minority  affairs  reporting  ex¬ 
perience  and  some  knowledge  of  Span¬ 
ish.  Send  resume  and  clips  to:  Marcia 
McQuern,  Deputy  Managing  Editor/ 
News,  The  Press-Enterprise,  3512, 
14th  St.,  Riverside,  CA  92501. 


MANAGING  EDITOR:  Award  winning 
suburban  newspaper  chain  needs  a  task¬ 
master  to  control,  cajole  and  direct  one 
of  the  best  news  departments  in  New 
England.  Highly  competitive  market  de¬ 
mands  a  creative  hardworking  journalist 
who  needs  space  to  grow  and  prosper. 

I  Write  to  the  publisher.  Box  8606,  Editor 
I  &  Publisher. 

[  NEW  ENGUNO  PM  of  28,500  in  attrac- 
I  five  seaside  community  seeks  copy  edi- 
j  tor-plus.  Would  serve  as  backup  for  slot, 
wire,  suburban  and  city  desk.  Not  an 
entry  level  position.  Colley  degree,  ex- 
I  perience  on  daily  required.  Seeking 
I  sharp  editor  with  strong  background  in 
I  layout,  also  able  to  help  direct  reporters. 
I  Good  wages,  stable  company,  excellent 
I  working  conditions.  Send  resume  to  Box 
I  8601,  Editor  &  Publisher. 


NEWS  EDITOR  for  six-day  afternoon  dai- 
I  ly  in  Zone  7.  Need  experienced  pro  who 
can  direct  and  dig.  M^ro-Tek  front  end, 
AP  fast  wire.  Send  full  resume  and  salary 
expectations  to  Box  8621,  Editor&  Pub¬ 
lisher. 

j  PHILIPPINES  CORRESPONDENT  for 
Pacific  Stars  and  Stripes,  a  US  Forces 
newspaper  and  wholesaler/retailer  of 
I  books  and  magazines,  headquartered  in 
Tokyo,  Japan.  Applicants  must  have  at 
least  2  years  of  experience  in  reporting 
and  writing  for  a  dailly  newspaper  and  3 
years  of  general  experience  preferably  in 
a  military  capacity.  Basic  pay  $21,804 
per  year,  plushousingallowance,  Blfand 
commissary  privileges,  group  insurance 
j  and  retirement,  furlough  after  first  2 
i  years  and  every  2  years  thereafter,  and 
I  other  benefits. 

:  Send  resume  and  work  samples  to  reach 
Civilian  Personnel  Office,  3rd  Combat 
Support  Group/DPC,  Attn:  Chief  of  Staf¬ 
fing,  ATO  ^n  Francisco  96274-5000, 
no  later  than  1  April  1985. 


:  REPORTERS 

We  need  a  few  good  reporters  who  think 
!  page  one.  We’re  talking  tough,  hard- 
i  nosed,  detail-oriented  trench  fighters 
who  thrive  on  competition.  We’re  look¬ 
ing  for  ambition  and  drive,  people  who 
have  a  good  nose  for  news,  who  aren’t 
afraid  to  make  decisions  and  who  want 
!  to  get  ahead  in  the  newspaper  business. 

!  Send  cover  letter,  resume  and  stories 
I  you’ve  had  on  page  one  to  Bert  Wise, 

I  San  Antonio  Express-News,  PO  Box 
I  2171,  San  Antonio,  TX  78297. 


REPORTER-  experienced  with  solid  writ¬ 
ing  skills  wanted  for  nation’s  leading  dai¬ 
ly  law  newspaper.  Resume  and  clips. 
Attention:  Editorial  Department,  TO  Box 
54026,  Los  Angeles,  CA  90054. 


45 


HELP  WANTED 


EDITORIAL 


REPORTER  for  one  of  New  England's 
largest  finest  weeklies.  Job  requires 
strong  writing  skills,  ability  to  spot  and 
develop  significant  stories.  Ideal  candi¬ 
date  will  have  some  experience  on  week¬ 
ly  or  small  daily.  Salary  in  mid  teens.  Box 
%33,  Editor  &  Publisher. 


THE  LEADING  PUBLISHER  of  electro¬ 
nic  banking  periodicals  seeks  experi¬ 
enced  reporter-writer  for  newsletters 
specializing  in  home  banking  and  debit 
cards.  Applicants  should  have  at  least 
three  years  reporting  experience  prefer¬ 
ably  with  some  background  covering 
business  and  finance.  Starting  salary 
$24,000  to  $27,000  with  review  in  six 
months.  Send  resume  to:  Barlo  Com¬ 
munications  Corporation,  118  North 
Clinton  St.,  Suite  402,  Chicago,  IL 
60606. 


REPORTERS 

Established  growing  South  Texas  AM 
daily  in  competitive  market  has  openings 
for  three  amressive  general  assignment 
reporters.  Hustle  is  the  byword  in  this 
highly-charged  border  environment. 
This  IS  where  the  action  will  be  in  the 
decade  to  come.  Knowledge  of  Spanish 
helpful  but  not  required;  abiding  interest 
in  Hispanic  issuesa  must.  Excellent  sal¬ 
ary  and  benefit  package,  plus  congenial 
work  atmosphere  add  up  to  an  attractive 
career  opportuniN.  Apply  in  person  or  by 
mail  to  Rebecca  Sepulveda,  City  Editor, 
Laredo  Morning  Times,  PO  Box  2129, 
Laredo,  TX  78041. 


REPORTERS-  Four  slots  open  on  two  of 
our  dailies.  If  you're  experienced  we 
have  a  leadership  spot.  If  not,  we'll  work 
you  hard.  Must  love  the  business,  be 
aggressive  and  looking  for  a  challenge. 
Five  best  clips,  resume  and  saiaiy  re¬ 
quirements  to  Executive  Editor,  Tele- 
gragh,  84  North  State  St.,  Painesville, 
OH  44077. 


RAPIDLY  GROWING  12,000  plus  sun¬ 
belt  newspaper  needs  bureau  reporter. 
Must  have  actual  newsroom  experience. 
Send  resume  and  writing  samples  to 
Managing  Editor,  Daily  Star,  TO  Box 
1149,  Hammond,  LA  70404. 

SPORTS  REPORTING 
ify  Bruce  Garrison 
Mark  Sabljak 

Focuses  on  specific  reporting 
strategies  rather  than  on  individ¬ 
ual  sports.  Authors  emphasize 
the  need  for  professionalism  of 
sports  journalism,  maturation  of 
the  sports  department,  and  a  new 
seriousness  toward  the  reporting 
of  sports. 

The  book  examines  tradi¬ 
tional  repotting  strategies  and 
proposes  new  ones.  Disseas 
special  story  forms,  investigative 
reporting,  the  business  end  of 
spons,  sports  journalism  and  the 
judicial  system,  and  sports  and 
public  opinion. 

Final  chapters  present  the 
present  state  of  technology, 
history  of,  and  possible  future 
issues  in  sports  journalism. 

For  your  copy  of  Sports 
Reporting  send  your  check  for 
$23.75  to  Box  SR,  ISU  Press, 

2121  S.  State,  Ames,  Iowa, 

50010.  VISA /MasterCard  orders 
accepted. 


HELP  WANTED 


EDITORIAL 


THE  BEST  OF  BOTH-we  have  an  opening 
for  a  professional  writer/editor  to  work  on 
major  investigative  pieces  weekdays,  de¬ 
sign  exciting  front  pages  on  weekends. 
We  are  one  of  the  top  medium  size 
dailies  in  Zone  7.  Send  resume,  samples 
of  writing  and  layout  to  Box  8578,  Editor 

&  Publisher. _ 

MID-SIZED  DAILY  NEWSPAPER  seeks 
business  reporter  to  deliver  more  than 
the  traditional  mid-sized  daily  fare  of 
business  news.  We're  looking  fora  quali¬ 
fy  journalist  experienced  in  covering  the 
economic  environment.  Ours  include 
mostly  nonpublic  companies.  Send  re¬ 
sume  and  clips  with  cover  letter  to  Denis 
P.  Albright,  Human  Resources  Manager, 
Telegraph  Herald,  TO  Box  688,  Dubu¬ 
que,  lA  52001. 


SPORTS  NEWS  EDITOR  for  state's  best 
sports  department.  89,000  circulation 
{  AM.  Supen/ise  make  assignments  for 
staff  of  10  including  prep  editor,  three 
bureaus  and  three  major  college  repor¬ 
ters.  7  years  minimum  experience.  Send 
resume,  clips,  salary  r^uirements  to 
Tom  Hutchison,  Managing  Editor,  The 
Greenville  News,  TO  Box  1688,  Green¬ 
ville,  SC  29602. 


SAN  FRANCISCO  BUSINESS  JOUR¬ 
NAL,  weekly  business  tabloid,  owned  by 
Scripps-Howard  is  expanding.  Looking 
for  experienced  editor  with  thorough 
financial/business  knowledge.  Staff  of 
eight.  Send  resume  to:  Publisher,  San 
Francisco  Business  Journal,  635  Sac¬ 
ramento  St.,  Suite  310,  San  Francisco, 
CA  94111  or  call  (415)  391-6400. 


STORTSWRITER  with  1-2  years  experi¬ 
ence  sought  by  small  daily  in  the  Berk- 
shires.  Some  desk  work.  Proficiency  with 
camera  necessary.  New  England-New 
York  area  applicants  preferred.  Send  re¬ 
sume,  clips  and  references  to  Dave  Met¬ 
calf,  Sports  Editor,  North  Adams  Trans¬ 
cript,  American  Legion  Drive,  North 
Adams,  MA  02147.  No  phone  calls 
please. 


SPORTS  REPORTER  13,800  PM  daily 
is  seeking  resumes  for  sports  reporting 
position.  Experience  on  weekly,  smaller 
daily  preferred.  Heavy  high  school  sports 
em^asis,  Penn  State  University  foot¬ 
ball.  Write  James  McClure,  The  Sen¬ 
tinel,  Pleasant  Acres,  Lewistown,  PA 
17044. 


HELP  WANTED 


EDITORIAL 


SPORTS  COPY  EDITOR  person  needed 
to  work  slot  position  on  sports  desk  for 
the  Reno  Gazette- Journal,  a  Gannett 
newspaper.  Must  have  fondness  for 
words,  eye  for  layout,  and  a  hunger  for 
excellence.  Minimum  of  3  years  experi¬ 
ence  on  daily  newspaper  required.  Send 
clips  and  resume  to  Mike  Blackwell, 
Sports  Editor,  PO  Box  22000,  Reno,  NV 

89520. _ 

STATE  CAPITAL  REPORTER 
The  Greensboro  News  &  Record  has  an 
opening  for  an  experienced  reporter  in  its 
state's  capital  bureau  in  Raleigh.  The  job 
involves  assigning  and  staffing  state  leg¬ 
islative  sessions  and  in  election  years 
state  politics.  The  position  is  designed  to 
expand  traditional  statehouse  coverage 
with  substantial  stories  about  the  pro¬ 
cess  of  government  and  its  impact  on 
consumers. 

Applicants  must  have  a  four  year  college 
degree  and  a  minimum  of  three  years 
experience,  some  of  it  dealing  with  state 
government  and  politics.  Submit  sam¬ 
ples  of  writing  and  resume  to  Personnel 
Director,  Greensboro  News  &  Record,  TO 
Box  20848,  Greensboro,  NC  27420. 


SPORTS  EDITOR 

The  Anchorage  Daily  News  is  looking  for 
an  editor  to  lead  a  young,  talented  sports 
department  at  the  fastest  growing  paper 
in  Alaska.  Applicants  should  have  at 
least  three  yrars  experience,  a  proven 
track  record  of  innovation  and  solid  plan¬ 
ning,  and  the  ability  to  work  well  with 
reporters,  photographers,  artists  and 
copy  editors.  We're  all  ready  an  award¬ 
winning  section  (an  ATSE  best  special 
section  award  last  year)  and  we  want  to 
keep  getting  better.  There  is  no  profes¬ 
sional  sports  team  here,  but  there  is  a 
full  menu  of  collegiate  and  prepsportsas 
well  as  an  active  recreational  sports  com¬ 
munity.  Please  send  clips,  resume  and  a 
cover  letter  to  Mike  Campbell,  Assistant 
Managing  Editor,  The  Anchorage  Daily 
News,  PO  Box  6616,  Anchorage,  AK 
99502. _ 


SALES 


MAGAZINE  ADVERTISING  SALES 
Growing  multiple  magazine  publisher 
based  in  Waco,  Texas  seeks  experienced 
ad  sales  pro  for  an  outstandingopportun- 
ify.  Top  compensation  and  growth.  Start 
by  sending  a  letter  selling  yourself  to 
Sales  Manager,  Box  8604,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR  to  direct  seven  person 
copy  desk  on  growing  daily.  Apply  to 
Managing  Editor,  The  News,  TO  Box 
580,  Boca  Raton,  FL  33432. 


WEEKLY  NEWSPAPER  Zone  5  needs  a 
take  charge  person  who  wants  to  learn  to 
do  it  all.  If  you're  tired  of  being  a  small 
fish  in  a  big  sea  and  are  ready  to  show 
your  talent  and  learn  in  a  hands-on 
atmosphere  we  may  have  just  what 
you're  looking  for.  Send  resume  and 
career  objectives  to  Box  8612,  Editor  & 
Publisher. 


WE  NEED  A  GOOD  ONE: 

A  versatile  journalist  who  is  a  reporter 
and  writer  first,  with  lawut  and  photoga- 
phy  skills  that  aren't  far  behind.  Cover¬ 
ing  the  city  government  of  the  nation's 
energy  capital  is  the  nucleus  of  this  beat, 
along  with  general  assignments.  As  the 
state's  No.  1  daily,  we  need  a  hard¬ 
working,  imaginative  contributor  to  help 
keep  us  there.  In  addition  to  the  chal¬ 
lenge,  you'll  find  company  benefits  that 
include  an  excellent  medical  insurance 
program.  Send  us  your  resume,  refer¬ 
ences  and  returnable  clips  today.  No 
phone  calls  please.  The  News-Record, 
Boxx  3006,  Gillette,  WY  82716. 


FREELANCE 


ARTICLES,  ART,  stringers  wanted  for 
trucking,  general  aviation  and  construc¬ 
tion  trade  papers.  Inquiries,  with  phone 
number.  Attention:  Mr.  Duncan,  P.O. 
Box  2029,  Tuscaloosa,  AL  35403. 


FREE-LANCE  writers,to  do  plant  and  in¬ 
stitution  profiles  and  management  arti¬ 
cles  (1,500  to  3,000  words)  for  Brush- 
ware  and  Nursing  Homes  Magazines. 
Good  rates,  pay  on  acceptance.  Send 
resume  and  clips  to:  William  D.  Magnes, 
Editor-In-Chief,  Centaur  &  Company,  5 
Willowbrook  Court,  Potomac,  Maryland 
20854. 


JOB  LEADS 


GOVERNMENT  JOBS.  $15,000  - 
$50,000/yr  possible.  All  occupations. 
Call  (805)  687-6000.  Ext.  R-4261  to 
find  out  how. 


MARKETING 


RESEARCH  MANAGER 
Top  marketing  position  at  New  Jers^'s 
largest  newspaper.  Will  manage  Re¬ 
search,  Promotion  and  Advertising  Art 
departments.  Must  be  able  to  interpret 
complex  statistics  clearly  and  quickly. 
Will  prepare  and  deliver  market  pre¬ 
sentations  to  major  advertisers.  Must  be 
creative,  enjoy  working  with  people  and 
thrive  on  a  fast  pace.  Knowledge  of 
newspaper  research  sources  such  as 
Scarborough,  Survey  of  Buying  Power 
and  Media  Records  essential.  Sales  and 
on-line  data  access  experience  helpful. 
Send  resume,  with  work  samples  if  avail¬ 
able,  to  Box  8650,  Editor  &  Publisher. 


SALES  PRESENTATION  MANAGER 
Story  &  Kelly-Smith,  a  newspaper  repre¬ 
sentative  firm  based  in  New  York  City,  is 
looking  for  a  sales  presentation  mana¬ 
ger.  Primary  responsibilities  include  pro¬ 
ducing  sales  presentations  and  m^ia 
market  analysis. 

The  successful  candidate  will  have  3-5 
years  of  media  research  experience  in¬ 
cluding  management  and  presentation 
skills.  Knowledge  of  syndicated  re¬ 
search,  on-line  computer  sen/ices  and 
sales  presentation  techniques  a  must. 

Story  &  Kelly-Smith  offers  an  excellent 
career  opportunity  and  an  attractive  sal¬ 
ary  and  benefits  package.  Please  send 
your  resume  and  salary  requirements  to:: 
Jeffry  Rodgers,  Story  &  Kelly-Smith, 
750  Third  Ave.,  New  York,  NY  10017. 


SALES 


SALES 


Publishing  System 
Sales 

SYSTEM  INTEGRATORS,  INC.,  a  leading  supplier  of 
computerized  publishing  systems,  is  looking  for  a  Senior 
Salesperson  with  three  to  five  years'  experience  selling 
medium  and  large  front  end  systems  to  the  newspaper 
industry.  Position  would  tour  Northeastern  US  and 
Canada.  Excellent  career  opportunities  with  expanding 
product  line. 

Qualifications  include  background  in  executive  level  sales 
and  marketing  familiarity  in  the  newspaper,  magazine, 
and  communications  industry. 

We  offer  competitive  salary  and  full  benefits  package 
including  ESOP  to  qualified  candidates.  Please  respond 
by  resume  with  salary  history  and  requirements  to; 

System  Integrators,  Inc. 

1 26  East  56th  Street  /  New  York,  NY  1 0022 
ATTN:  Personnel  EP/3-16 

We  are  an  equal  oppoilunlty  employer 
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HELP  WANTED 


MARKETING 


MARKETING  RESEARCH  ANALYST 
THE  HOUSTON  CHRONICLE 

THE  OPPORTUNITY:  join  the  marketing 
research  department  of  one  of  the  na- ' 
tion’s  leading  newspaper  research  de¬ 
partments.  The  aggressive  expansion  in 
this  department  is  a  direct  result  of  in¬ 
novative  and  creative  approaches  to  the 
newspaper  and  media  research  field  to 
which  you  can  contribute  if  you  are  a 
creative  marketing  professional. 

THE  POSITION:  as  a  research  analyst 
you  would  be  responsible  for  the  execu¬ 
tion  of  research  studies,  questionnaire 
construction,  determining  the  need  and 
best  sources  for  marketing  data,  and  de¬ 
signing  and  analyzing  studies  covering 
alT areas  of  newspaper  and  consumer  re¬ 
search. 

THE  CANDIDATE:  the  ideal  candidate 
will  be  degreed  with  at  least  2  years  work 
experience  in  marketing  research  in  an 
advertising  or  media  related  company. 
Qualifications  should  include  primary 
and  secondary  research  background  in¬ 
cluding  experience  in  questionnaire  de¬ 
sign,  survey  methods,  statistical  analy¬ 
sis  and  report  writing.  This  position  re¬ 
quires  strong  analytical  skills,  statistical 
competence,  creativity  and  excellent 
written  and  verbal  communication  skills. 

If  your  experience  qualifies  you  for  this 
position  schedule  your  confidential  in¬ 
terview  by  calling  (713)  220-6222.  You 
will  be  asked  to  bring  samples  of  reports 
you  have  written  to  the  interview. 


PRESSROOM 


AWARD-WINNING  six  day  Wyoming  dai¬ 
ly  has  immediate  opening  for  Goss  Com¬ 
munity  pressman.  Applicant  must  have  a 
minimum  of  two  years  experience  that 
includes  press  upkeep  and  mainte¬ 
nance.  Duties  also  include  all  phases  of 
pressroom  and  darkroom  work.  In  addi¬ 
tion  to  the  challenge,  you'll  find  com¬ 
pany  benefits  that  include  an  excellent 
medical  insurance  program.  Send  us 
your  resume  and  references  today.  No 
phone  calls  please.  The  News-Record, 
Box  3006,  Gillette,  WY  82716. 


PRODUCTION 


ASSISTANT  MAILROOM  MANAGER 
Excellent  career  opportunity  at  a  chal¬ 
lenging  newspaper  in  a  warm  climate, 
high  growth  area.  Must  be  a  decision 
maker  who  is  resourceful  and  willing  to 
be  a  member  of  a  team.  Must  be  able  to 
delegate  and  organize,  must  have  1372 
or  1472  on-line  inserting  experience, 
TMC  procedures  and  hiring,  firing  and 
discipline.  Night  job  full  time  salaried 
position.  Salary  in  mid  to  high  $20’s. 
Send  resume  and  salary  history  to  Wayne 
Bean,  Tucson  Newspapers  Inc.,  PO  Box 
26887,  Tucson,  AZ  85726. 


E&P 

CLASSIFIEDS 
(212)  675^380 


OUTSIDE  PRINTING  MANAGER 
High  quality,  process  color  newspaper 
desires  to  fill  out  available  press  time 
with  printing  for  others;  inserts  and/or 
weekly  newspapers  printing.  Position 
opens  for  qualified  person  to  head 
efforts.  Must  have  experience  in  sales, 
customer  service,  job  costing,  estimat¬ 
ing,  production  coordination.  Salary 
with  incentive,  benefits  liberal,  quality  a 
must.  Zone  2.  Please  submit  resume 
with  salary  requirements  to  Box  8635, 
Editor  &  Publisher.  An  Equal  Opportun¬ 
ity  Employer,  M/F. 


HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGER 
Dynamic  manager  needed  tof  ill  top  posi¬ 
tion  at  this  150,(X)0  combined  AM/PM 
and  Sunday  operation.  Must  havea  mini¬ 
mum  of  10  years  production  experience. 
Experience  must  include  all  aspects  of 
the  production  environment  with  a 
strong  mailroom  background  a  plus.  Job 
includes  budget  forecasting  -cheduling 
newsprint  control  and  qu<ii,iy  control. 
Must  have  a  proven  track  record  in  con¬ 
trolling  and  reducing  expense.  We  are  an 
expanding  operation  in  Zone  8  looking 
for  that  special  individual  to  join  an 
aggressive  management  team.  We  offer 
an  excellent  salary  and  benefits  pack¬ 
age.  Mail  resume  and  salary  history  in 
confidence  to  Box  8626,  Editor  &  Pub¬ 
lisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


GROUP  OR  GENERAL  MANAGER, 
Advertising  Manager.  25  years  e^ri- 
ence  administrative,  advertising,  TMC, 
budgets,  editorial  with  major  group  Zone 
4  location.  Seeks  challenge  in  Zone  3-4. 
Box  8625,  Editor  &  Publisher. 


GENERAL  MANAGER/PUBLISHER 
Seasoned  newspaper  executive  with  ex¬ 
cellent  high-performance  record  seeks 
position  with  progressive,  growth- 
oriented  company.  Highly  motivated 
self-starter  with  excellent  enterpreneu- 
rial,  people  and  business  development 
skills  in  competitive  major  markets.  Ex¬ 
perienced  in  all  departments  with  exper¬ 
tise  in  sales,  marketing,  TMC,  shared 
mail  and  production.  If  you  need  an  ex¬ 
ecutive  with  ideas  that  work,  write  Box 
8638,  Editor  &  Publisher.  Will  answer 
all  inquiries  in  complete  confidence. 


GENERAL  MANAGER/MARKETING 
DIR. 

Solid  competitive  newspaper  manage¬ 
ment  background.  Desire  more  of  same. 
Bottom-line  oriented.  Multi-degreed. 
Family.  Currently  mid-West.  Prefer  Zone 
9.  Available  upon  reasonable  notice. 
Strict  confidence  observed.  Box  8629, 
Editor  &  Publisher. 


I  am  an  EDITOR/PUBLISHER  of  a  large 
semi-weekly  in  a  highly  competitive  mar¬ 
ket.  I  want  a  similar  position  on  a  small 
daily  or  magazine.  I  have  a  drawer  full  of 
awards  to  prove  my  editorial,  graphics 
and  advertising  abilities.  The  owner, 
however,  likes  my  strong  P&L  better.  I 
have  16  years  of  weekly/daily  experi¬ 
ence.  Good  history.  Box  8571,  Editor  & 
Publisher. 


PROFESSIONAL  NEWSPAPERMAN 
with  30  years  experience  in  all  depart¬ 
ments  seeks  new  opportunity.  Strong  in 
advertising,  promotion  and  business. 
Available  now.  Box  8600,  Editor  &  Pub¬ 
lisher. 


ADVERTISING 


ATTENTION  CALIFORNIA  DAILIES 
aggressive,  hardworking,  creative  ad 
manager  with  Retail  and  Classified  back¬ 
ground  seeks  new  challenge.  Now  em¬ 
ployed  sunbelt  metro  daily.  Box  8632, 
Editor  &  Publisher. 


advertisingIjr  marketing. 

Extensive  experience  as  Retail  Advertis¬ 
ing  Account  Executive  and  Advertising 
Manager  of  38,000  daily.  Designed,  im¬ 
plemented  IBM/CDS  computer  system. 
BA  Marketing.  Available  June.  Call  Steve 
(517)  353-9588. 


POSITIONS  WANTED 


aRCULATION 


CIRCULATION  MANAGER 
Professional  has  taken  beginning  shop¬ 
per  to  well  organized  CAC  A  rating.  Per¬ 
formed  all  functions  including  zoning 
200,000  copy  shopper.  Will  take  ex¬ 
isting  position  or  create  department  for 
new  shopper.  Call  Al  Davis  (319)  266- 
3417. 


CIRCULATION  DIRECTOR.  Are  you  in 
need  of  a  top  flight  management  profes¬ 
sional  to  head  up  your  Circulation  De¬ 
partment?  Goal  achiever  with  metro, 
small  daily,  weekly  experience  in  all 
phases.  Excellent  budget,  organization, 
promotion  skills.  Want  re-location  to 
western  U.S.A.  Reply  in  confidence  Box 
8628,  Editor  &  Publisher. 


DO  YOU  NEED  an  experienced  manager 
or  supervisor,  with  TMC,  shopper,  daily- 
weekly,  telemarketing,  crew  newspaper 
experience?  I  am  ready  to  relocate!  Box 
8570,  Editor  &  Publisher. 


PROVEN  SALES,  seasoned,  flexible, 
hands-on  circulator  seeking  middle/ 
upper  management.  Box  493,  San 
Clemente,  CA  92672. 


EDITORIAL 


AGGRESSIVE,  PROLIFIC  REPORTER 
with  L.A.  Times,  Herald-Examiner  ex¬ 
perience  seeks  staff  writer  position  with 
daily.  More  than  4  years  experience. 
Jack  Anderson  intern.  National  best  col¬ 
lege  writing  award.  Eric  Bidna,  17031 
Labrador  St.,  Northridge,  CA  91325 
(818)  349-8963. 


AWARD  WINNING  SPORTS  EDITOR  20 
years  experience.  Strong  writer,  col¬ 
umnist,  editor,  leader.  Can  produce 
sparkling  layouts.  Proven  circulation 
builder.  Excellent  references.  All  Zones. 
Box  8374,  Editor  &  Publisher. 


CONSERVATIVE  editorial  writer,  editor 
and  columnist  for  major  metropolitan 
daily  seeks  position.  Zones  1, 2,3,4.  Box 
8616,  Editor  &  Publisher. 


COMMUNITY-ORIENTED  EDITOR  ready 
to  go  to  work  after  four-year  fling  at  his 
own  thing.  Awards  for  editorial  writing, 
depth  reporting,  layout,  general  excell¬ 
ence.  Strong  desk  skills.  Reply  Box 
8623,  Editor  &  Publisher. 


EXPERIENCED  SPORTS  JOURNALIST, 
30,  3  years  NYC  area  daily,  4  freelanc¬ 
ing,  looking  to  join  staff  again.  Relocat¬ 
ing,  VDTs,  night  hours,  travel,  all  sports 
no  problem.  Richard  Finn,  12  Oxford 
Rd.,  White  Plains,  NY  10605  (914) 
946-8892. 


POSITIONS  WANTED 


EDITORIAL 


EXPERIENCED  REPORTER  working  in 
PR  department  of  hospital  3  yrars  seeks 
position  with  paper  or  publication  as 
medical  writer.  Excellent  knowledge  of 
medicine,  health  care.  Proven  rept^ing 
skills.  Contact  Kevin  Smith,  Rt  3  Box 
42,  Clarksburg,  WV  26301  (304)  623- 
4752. 


EXPERIENCED  EDITOR  at  major  Sac¬ 
ramento  daily  seeks  new  position  in  Cali¬ 
fornia.  Award-winning  reporter.  Michael 
Norris,  (916)  446-6643. 


EXCELLENT,  MATURE  WRITER  seeks 
editorial  page,  local  column  or  compara¬ 
ble  p(^.  Can  combine  with  editing,  su¬ 
pervising.  Metro  and  academic  back- 
pound,  ust,  South.  Box  8639,  Editor  & 
Publisher. 


HARD-WORKING,  award-winning  writer 
and  editor  with  8  years  daily  experience 
seeks  top  management  job  with  quality 
small  paper.  Call  (703)  578-3832. 


NEWS  EDITOR-reliable,  seeks  non- 
gimmicky  daily  with  UPl  only;  knows 
VDT,  likes  sharp  heads  and  layouts. 
Available  in  June.  Box  8640,  Editor  & 
Publisher. 


RAISING  STANDARDS  in  a  newsroom 
requires  careful  planning  and  consistent 
application  of  a  new  set  of  rules.  If  you 
have  recently  become  editor  of  a  daily 
newspaper  with  30  or  more  staff  repor¬ 
ters  under  the  city  desk  and  are  looking 
for  a  new  city  editor,  you  need  someone 
with  a  record  of  success  in  making 
changes.  I  am  now  employed  but  am 
looking  for  a  new  challenge.  Box  8586, 
Editor  &  Publisher. 


REPORTER  with  twice  weekly  general 
assignment  experience  seeks  similar 
position  on  small  daily.  Prefer  Zones  2  or 
9.  Box  8617,  Editor  &  Publisher. 


TOP  WASHINGTON  JOURNALIST  seeks 
editorship  medium  to  large  Sunbelt  dai¬ 
ly.  PO  Box  2068,  Reston,  VA  22090. 


VETERAN  of  copydesks  and  news  desk 
of  major  newspapers  in  U.S.  and  abroad. 
Seeks  similar  position  on  east  or  west 
coasts.  Box  8611,  Editor  &  Publisher. 


PHOTOGRAPHER 


EXPERIENCED  PHOTOGRAPHER  seeks 
position  on  a  daily.  Reliable  aggressive, 
and  consistent  with  a  proven  record  of 
obtaining  news,  features  and  sports. 
Contact  Robert  Thomason,  231 IH-45N, 
2712,  Conroe,  TX  77304  (409)  760- 
3276.  Zones  3,4,6,8,9. 
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SHOP  TALK  AT  THIRTY 


Libel  suits:  their  effect 
on  newsmagazine  editors 


By  Ljiureiice  Bodine 

The  top  editors  at  Time,  Newsweek 
and  U.S.  News  &  World  Report  say 
that  the  big-dollar  libel  lawsuits  filed 
by  famous  public  figures  have  caused 
them  to  be  more  cautious  on  sensitive 
stories. 

“It  will  make  us  be  a  little  more 
cautious,”  said  Time  managing  editor 
Ray  Cave.  “And  it’s  unfortunate  — 
that’s  not  caution,  that’s  intimida¬ 
tion.” 

Ben  Phlegar,  executive  editor  of 
U.S.  News,  echoed,  “Our  conscious¬ 
ness  has  been  raised.  Obviously  it’s 
intensified  attention  to  what  we  do 
and  to  assure  that  practices  we  follow 
are  adhered  to.” 


“It  will  make  us  be  a 
little  more  cautious,”  said 
Time  managing  editor 
Ray  Cave.  “And  its 
unfortunate  —  that’s  not 
caution,  that’s 
intimidation.” 


Time  narrowly  escaped  a  libel  judg¬ 
ment  in  a  lawsuit  brought  by  former 
Israeli  Defense  Minister  Ariel  Sha¬ 
ron,  who  sought  $50  million  in  dam¬ 
ages. 

In  its  Feb.  21,  1983  edition  Time 
had  published  that  Sharon  had  “dis¬ 
cussed”  with  Lebanese  Phalangist 
leaders  the  need  to  take  revenge  for 
the  assassination  of  the  Lebanese 
president-elect,  just  prior  to  the  mas¬ 
sacre  of  Palestinian  refugees  in  Bei¬ 
rut. 

The  story  was  filed  by  a  correspon¬ 
dent  who  relied  on  confidential 
sources  who  referred  to  a  secret  docu¬ 
ment  that  the  editors  never  saw.  The 
jury  concluded  on  Jan.  24  that  the 
story  was  false  and  defamatory,  but  it 
did  not  hold  Time  liable. 

Meanwhile,  CBS  extricated  itself 
from  an  18- week,  headline-grabbing 
libel  lawsuit  filed  by  Gen.  William  C. 
Westmoreland. 

Seeking  $  1 20  million  in  damages,  he 
charged  that  he  was  libeled  in  a  TV 
documentary  about  the  Vietnam  War, 

Bodine  is  managing  editor  of  the 
ABA  Journal. _ 


but  dropped  the  suit  Feb.  17  after  two 
subordinates  testified  for  CBS.  West¬ 
moreland  received  no  money  or  re¬ 
traction  from  CBS. 

“We’re  certainly  going  to  see  a  lot 
more  libel  litigation.  I  think  it’s  for  the 
worse,”  Cave  said.  “There  will  be  an 
increased  awareness  of  the  hazard  of 
libel  suits  by  every  publication  and  by 
every  editor.” 

Libel  defendants  fare  badly  in  front 
of  juries,  according  to  the  Libel  De¬ 
fense  Resource  Center.  Publications 
get  approximately  75%  of  the  lawsuits 
dismissed  before  trial  in  summary 
judgment  motions.  But  in  lawsuits 
that  do  reach  juries,  62%  are  decided 
against  the  defendants.  On  appeal, 
however,  almost  78%  of  these  judg¬ 
ments  are  modified  or  reversed. 

The  top  editors  of  the  newsweeklies 
agreed  that  libel  lawsuits  have  a 
“chilling  effect”  on  editors,  especial¬ 
ly  of  small  publication  with  small 
budgets. 

“You  can  be  right  and  it  can  cost 
you  a  lot  of  money  to  prove  that 
you’re  right  in  court,”  Phlegar  said. 

Sharon  spent  $1  million  pursuing 
his  case  and  estimates  put  the  cost  of 
Time’s  defense  at  the  same  number. 
Westmoreland’s  legal  cost  were 
borne  by  the  Capital  Legal  Founda¬ 
tion,  which  incurred  $3.25  million  in 
legal  expenses  pressing  his  case.  Esti¬ 
mates  put  CBS’s  legal  costs  at  about 
the  same  figure. 

But  speaking  on  their  own  behalf, 
the  editors  said  they  themselves 
would  not  be  intimidated,  and  would 
not  hestitate  to  assign  a  sensitive 
story  involving  a  well-funded  public 
figure. 


‘lime  will  continue  to 
do  exactiy  the  kind  of 
stories  we’ve  been 
doing,”  said  Cave. 


“Time  will  continue  to  do  exactly 
the  kind  of  stories  we’ve  been  doing,” 
said  Cave. 

Ken  Auchincloss,  managing  editor 
of  Newsweek,  was  the  most  confi¬ 
dent. 

“We  won’t  be  more  reluctant.  All 
our  professional  instincts  are  to  pur¬ 
sue  stories  and  it  would  take  some¬ 


thing  much  more  enormous  than  the 
Sharon  trial  or  any  other  trial  to  over¬ 
come  that  instinct,”  he  said.  “We’ll 
do  what  we  always  do  —  make  damn 
sure  we  have  the  story  right.” 

Phlegar  said  the  Sharon  and  West¬ 
moreland  cases  have  “intensified 
attention”  to  the  editing  practices  at 
U.S.  News.  For  example,  14  people, 
including  the  writer,  must  examine  a 
story  before  it  goes  into  print.  One  of 
the  editors,  Clem  Work,  is  a  lawyer 
who  checks  specifically  for  libel. 

If  a  “red  flag”  pops  up,  “we  don’t 
hesitate  to  go  to  our  outside  counsel” 
for  libel  advice  on  a  story,  Phlegar 
said. 

Regarding  anonymous  sources, 
either  the  editor  or  managing  editor 
must  know  the  source’s  identity  at 
U.S.  News.  If  a  document  is  referred 
to,  a  copy  of  it  or  direct  supporting 
material  must  be  supplied  to  the  news 
desk,  which  is  responsible  for  fact¬ 
checking. 


“We’re  probably  more 
careful  in  what  we  do 
and  how  we  do  it  than  in 
seiecting  what  we  do,” 
Phiegar  said. 


“We’re  probably  more  careful  in 
what  we  do  and  how  we  do  it,  than  in 
selecting  what  we  do,”  Phlegar  said. 
“Once  in  a  while  a  person  will  become 
lax,  and  that’s  always  a  problem.” 

At  Newsweek,  Auchincloss  said 
the  libel  trials  will  make  him  “a  little 
more  careful  about  the  use  of  nonstaff 
stringers  in  covering  stories.  On 
sensitive  stories,  we  want  someone 
on  staff. 

“1  wouldn’t  say  we’ve  become 
more  conservative  or  shied  away 
from  stories  or  from  how  we  treat 
them,”  he  said.  “But  the  recent  libel 
trials  have  reinforced  some  of  our 
standard  procedures.” 

At  Newsweek  and  Time,  corres¬ 
pondents  in  the  field  file  reports, 
which  are  rewritten  by  a  staffer  in  the 
New  York  headquarters. 

Auchincloss  said  Newsweek 
makes  sure  that  correspondents  have 
checked  with  their  sources  about 
allegations,  as  well  as  checked  them 
with  the  person  against  whom  the 
allegations  are  made. 

If  possible,  Auchincloss  likes  to 
have  two  sources  for  sensitive  in- 
(Continued  on  page  33) 


48  EDITOR  &  PUBLISHER  for  March  16,  1985 


PROCLAIM  LIBERTY 
THROUGH  ALL  THE 
LAND'UNTO  ALL  THE 


**We,  the  people  of  the  United  States,  in  order  to  form  a  more 
perfect  Union,  establish  justice,  insure  domestic  tranquility,  pro¬ 
vide  for  the  common  defense,  promote  the  general  welfare*  and 
secure  the  blessings  of  liberty  to  ourselves  and  our  posterity  do 
ordain  and  establish  this  Constitution  for  the  United  States  of 
America.** 

Preamble  to  mir  Constitution 


HOLD  HIGH  LIBERTY’S  TORCH 
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